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QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS

H FORECOMM_s eival pia €¢peuva O1KOVOHIKOU KAipatog rou eotiadel

— a@’ evé¢ oug EKTINNOELC OTEAEXWV Srapnulopévwv yia v MOpPEeia
G EMIXEIPNONG 0Ug addd xal, yevikdiepa, tou KAAOOU otov omoio
dpaotnpiomnolovvial

— a@’ etépou otoug POUMOAOYIoN0UG tTunpudtwv marketing
yia TG evEépyeleg vnmootnpi&ng twv rnpoiéviwv touq: H 18¢a eival éu
uPnAotepol MPOoUIIOAOYIOHOi avuxkaromtpifouv alld kai
npooiwvifouv avantuf1aKkEg TAoELG omy ayopd, evd aviiotoixa
HEIWHREVOL IIPOUIIOAOYIONOI avuikatomtpiouv ka1 mpoolwvi{ouv
UQPECIAKEG TACELG

Id1aitepn épgpaon oo Sciypa g €peuvag divetal oe Sla(pn}llothéC
€TA1PELIEG mou amavtolv yia toug IPOUNOAoylopoUug marketing twv
nedatwv toug: Kdbe Si1apnuiotikn ¢pxetal oe ema@n pe moAAouUq neldateg, amnd
S1apopetikoUg XWpPOUG — €101 o1 SKtlpfloelq Twv S1apnuictwv Aeitoupyouv
ws expert opinions II0U CUMIIANPWVOUV TIG MPWTIOYEVEIG EKTINNOEILG TWV
Srapnuilopévwv

H FORECOMM_s opyavwvetal arné tnv EAEE ka1 n cuAloyn twv mAnpo@opiwnv
yivetar aé tnv Abacus SA avd 3unvo ané tov AeképPpio tou 2016 péxpl ocnpepa.

LYAAOTH XLTOIXEIQN KaAaYwH
On line, Sopnpévo epwinpatoddyio Eraipeieq pe €6pa omv EAAGSq,
péong didpkeiag ~5° Srapnuilépevor & etaipeieg emk/viag

LYMMETEXONTEXL EAaxizTo AEITMA
ANA KYMA n = 150

— Epmopixoi Aieubuviég TEAEYTAIO KYMA
— A1euBuviéc Marketing n n =157

— XteAéxn rnapopolag
appodidéniag
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I'ENIKEYZH & ETrKYPOTHTA

ATNIOTEAEZMATQN A N

To x&Be und-Geiypa enaprwg LYXNOTHTA AIEZATQIHE
QVTIIIPOOWIIEUTIKS Yia ToV KAAdo

tou (emkowwvia/8irapnuiléuevol), Avd 3unvo, 4 opég 1o xpdvo
10 oUVOAO AMAWG eVOLIKTIKO. (Q1, Q2, Q3. Q4)

IIEPIOAOX EYAAOTHYE XTOIXEIQN AEITMA
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FORECOMM_s ["Awoodpl Baocikwv Opwv

QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS

Zredéxn etaipeidv Emkowwviag / Siapnuiouxkdv (Méin EAEE). O1 anmavinoeig
Toug rapouocidlovial avd 6unvo pe eAdxiotn Bdon v=100. X1g epwtnioeiq
IIPOUIIOAOYIOPWVY AIIAVIOUV y1d TOUG IIPOUIIOAOYIOHOUG TWV IIEAATWYV TOUG

AGENCIES

ADVERTISERS

Yredéxn Srapnuilopévwv — Kupiwg reddreg pedwv EAEE —
QVTIIIPOoWIIEUOUV TO 0UVOAo TngG ayopdq. O1 armavinoelg toug
nnapouoidlovial avd 3unvo pe eddxiotn Bdon v=100

O1 gpwtwpevol aravioUV yid Tnv €mixeipnon otnv omnoia eival oteAéxn

Kaanox

O1 gpwtwpevol anaviolv yia v ayopd otnv onoia Spaoctnpiomnoleital
n emxeipnon otnv omoia eival oteAéxn

To mpwrto, Seltepo, 1pito ka1 tétapto 3unvo (quarter) k4Oe xpovidg

To npto ka1 Seltepo 6unvo (semester) kK40e xpovidg

Ta mocootd avagépovial ndvia oe avbpwrioug, 6x1 oe tood n dAlou eidoug
auv€noeig/peinoeig. I1.x. AEN avabewpnbnke o mpournoloyiopds katd 15%
rpog 1 mdvw AANA 15% twv otedexdv Sndwvouv 6t o mPoUToAoy1opog
avaBewpnbnke mpog 1a ndvw — Ayvwoto 116co

Ta anoteAéopara g €peuvag napouvoidlovial wg 10oduyia. To 100l0y10
eival 1o amotéAdeopa g agaipeong 6cwv ava@EPouV Jia peiwon og pia
gpwtnon amd exeivoug mou avagpépouv pia avénon. [laipver npég and
—100 éwg + 100.’Eva 6tk 10000y10 Seixvel av€non oe oUykplon Ue 10
rponyouUpevo tpipnvo v éva apvnukd deixvel peiwon. ‘Ooco peyalditepn
eival n anéxkAion ané 10 pndév, 1éoco peyailtepn n aAdayn.
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Advertisers
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H Ko | oxtampionaots YEVIKNG KATACTAONG
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Advertisers
FORECOMM s , , ,
QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS E H 1}1 8p O U q 6 8 ]_ K-[ 8 C 8 H]_XS ]_p n O n q
_3q loolUy10
Q4 2016 SCAC | .
-11 | .
Q1 2017 8 |§E] -
IEE 16
11
Q2 2017 G
| | 35
Q3 2017 > FJ 0
_] 43
Q4 2017 ]1!] -
I | 32
Q1 2018 F’ -
[ | 47
I | 25
Q2 2018 s

03 2018 F 13
-4
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Zhitnon AnaoxoldoUpevol Tipég

O1 81apnmidépevor exkupouv éu n (ATNON yia 1a npoiévia 1oug
auvfavetal xa: 6a cuvexioe: va au€averar (+36).

Le eninedo anaocxoAnong o1 S1apnuidépevol e€akoloubouv va SnAwvouv
v avaykn toug yia VEOUGC epyaldpevoug, av Kal oe xapnAétepo Baduoéd
and v nponyoupevn nepiodo.

O1 8e1Aég MPOOOOKIEG yia avdkapyn twv TGV avakémovial oto 30
3unvo tou 2018.

Yuvolikd, exppdletar afefaidtnta oo emxelpnpatiké nepiBailov
riou mbavwg oxetiletal pe v afefaldétnia otnv MOAITIKN KNvN.
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Advertisers
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H Kéua | OKTOBPIOZ2018 evepyelv marketing
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Year to date

Ta otedéxn 1wv Sr1apnpifopévwyv enavépxovial Katd 10 30 3pNvo 10U £T0UG
oe ouvtnpnuikég extipnoeig (+4) oxetkd pe 10Ug IPOUIIOAOYIGHOUS TIOU
agopouv evépyeleg marketing.
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Advertisers
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/7 / /
H Koja | OKraBROz 2018 avabewphoel¢ avd evépyela
32018
Offline paid media: 8 [l Q
tv, press, radio, cinema, outdoor
Online paid media:
web, display ads, social media _] 31
ads, banners, pop-ups, Google
Other platforms:
SEO, Social media, content _] 28
marketing, apps, websites
Direct Marketing:
direct mail, email, 5 C-
door-to-door, catalogue
Sales Promotion:
In-store/POS promotions, || ' 7
Coupons, Trade incentives
PR h)
‘Epguva Ayopdg -1 [
70 60 50 40 30 20 10 0] 10 20 30 40 50 60 70

Year to date

Opiakd O€TIKO evliapépov
karaypdgetal emiong yia
npowOnuxkég evépyeieg (+2), eved
1a off line media enmavépxovial oe
apvnrtiko £d6aqgog (-8).
Meiwpévo 10 evbiapépov yia
evépyeieg direct marketing (-5)
evd nepinou otalepég ( +3, -1)
rapapévouv o1 GAAeg evépyeieg (PR
ka1 é¢peuva ayopdgq)
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Advertisers
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[IpoUmmoAoyiocpoi kail
avabewpnoeigc avd evepyela

I | 18

Q42016 R | 37
N | 36

Q12017 I 21
| | 32

Q2 2017 — JEE
| | 10

Q3 2017 R | 34
| | 42

LAY | | 4 1
R | 35

o1 2018 P | 25
I | 35

Q22018 EE—] 32
I | 31

Q3 2018 | | 25
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On Line Paid Media

Other On Line Platforms
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H Kopa | OKtoBpIOn 2018 avabewpnoelc avd evépyela
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Off Line Media
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Advertisers
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avabewpnoeigc avd evepyela
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Direct Marketing

H 81a0€eon v
S1apnui{épevwv yia

enévduon oe eveépyeleg
Direct Marketing

katd 1o 30 3unvo tou 2018

napapéver EAA@PA
apvnuxn (-5).
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Advertisers
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Agencies
FORECOMM s d ) ,
OUARTERLY SURVEY OF COMMUNICATIONS BUDGETS :[ O O ZU Y ]_ O 8 K-[ ]. p n O n q

H Ko | oxtampionaots YEVIKNG KATACTAONG
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Emixeipnon KAd&bog

O1 eKTIPNOELG TWV OTEAEXWV
¢ S1apnupiotikng ayopdag
IIAPAPEVOUV OE Oetiko
é6aq>oq 1600 600V apopd Tnv
nopeia g emxeipnong toug,
600 ka1 og oxéon pe v nopeia
ToU KAAdou yevikdiepa.

— >



FORECOMM_s

DQUARTERLY SURVEY OF COMMUNICATIONS EUDGETS

Agencies
Empépouqg deikteq emxeipnong
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Offline paid media:
tv, press, radio,
cinema, outdoor

Online paid media:
web, display ads, social
media ads, banners,
pop-ups, Google

Other platforms:
SEO, Social media,
content marketing,
apps, websites

Direct Marketing:
direct mail, email,
door-to-door,
catalogue

Sales Promotion:
In-store/POS promotions,
Coupons, Trade
incentives

PR

‘Epeuva Ayopag
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Year to date

Agencies

— >

15



FORECOMM s

QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS

Eé zl.aeaggﬁ

L3
11}
C
PNt
(¢]
=
N
<
<
[T}
>
N



	Bookmark 1
	Bookmark 2
	Bookmark 3

	Button 133: 
	Button 134: 
	Button 1: 
	Button 4: 
	Button 5: 
	Button 6: 
	Button 11: 
	Button 12: 
	Button 15: 
	Button 16: 
	Button 105: 
	Button 106: 
	Button 107: 
	Button 108: 
	Button 117: 
	Button 118: 
	Button 123: 
	Button 124: 
	Button 121: 
	Button 122: 
	Button 125: 
	Button 126: 
	Button 127: 
	Button 128: 
	Button 104: 
	Button 109: 
	Button 115: 
	Button 116: 


