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INédpa moMd dMaéav atnv Emkowwvia ta teleutala ypovia.

H teyvoloyla €pepe KUPLOAEKTIKA Ta TAVW-KATW: OL ATTlOTEUTEC SUVATOTNTEC
ETMKOWWVLAKNG TTOXEUanG, N aMnAenibpaan ae mpayuatiko xpovo,

N EKPNKTLKY] UETaBoAN aTig Sladikaotes Slauopewan ywaunc, elvat
mapayovTee mou LETéBalav Spadtikd Ti¢ HEBOS0UG Kal TIC TEXVIKEC.

Eva aroiyelo ouws mapéueve avarlolwro: n Beuehiwdng avdyxn
wv brands va “StnynBolv” 6ao 1o Suvatév Mo TIELTTIKA KAl EAKUCTIKA
Ti¢ “iatoplec” Toug. H Stadikaata tou storytelling dxt ovo eéakoAouBel

va Bploketat atov nupnva tne Emkowwviac, aAAa yivetat 6Ao kat
MEPLOTOTEDO QMALTNTIKY], APOU CUVEEETAL ApEaa LE Tov “Baahid”

¢ YNQLaKric Emoyric: T0 MEPLEYOLEVO!

JT0 KaWoUPYLO TKNVIKG OL ETAUPELEG Anpioalwy Syéaswv Bplakovial
TTEPIITOTEPO ATIO TTOTE TTOV (PUALKG TOUG XWPO, Y’ aUTS, Omws SelyVeL

n maykoauta eumelpla, avaAauBavouy poAo KEVIPIKO.

JT0 Tapadoatakd Tou¢ PEmEPTOpLo — media relations, events management,
internal communication- TPOOBETOVV VEQ aToLYEla, TPOEKTEVOVTAC
autovonta v teyvoyvwala toug: fonBouv ta brands va

Snutoupynoouv ta KataAnia unvouata kat To avaAoyo TEPLEYCLIEVO,

va 1o Slaveliouv o€ OAEG TG Stabéatiec mMAatpdpues (Unplakeg kaw un),
va 1o aétoAoyriaowy, va Slayelplatouv 1o Snpdato SlaAoyo

e meAdtec/katavaAwtég/stakeholders kat tautdypova va swoouy

véec SLaataaelg atnv corporate emkowwvia kat ta public affairs.

Blogs, posts, tweets, online video, online monitoring, Stapkri¢ auvéean tng
UNQLaknc Ue Ty mpayuatikn EUTELpia- autég elvat oL AEEELC KAELSId TG
alyypovng EmKOWwWVIas KL QUTES elval, avtiatolya, ot SeEI0TNTEG

TTIOU GUYKEVTPWYOUVY 0L OUYXPOVEG ETAIPELEC ANUOaiWY SYETewy,

dnwg autéc mou mepiauBavovial atn Alota mou akoAouBeL.

H kdBe pta ar’ autes TiG etaipeleg-eln tou Touéa Anpoatwy Syéaewv

¢ EAEE, ExeL TOV SIKO ¢ yapaktipa. AMEG elvat LieyaAeg, GAEG Eyouv
npoagyyian “boutique”. A avrikouv 1} auvepyadovial pe ueyala Stebvri
Siktua, aMec elvat aveaptnteg. AMeg eéeibikeovral, dMec kaAUmrouy

0 TATPEC paaua.

OAec Suwg atnpilovral ae emayyeluatiec e peydin melpa atnv Emkowvwvia,
ToU £YouV SLayElpLOTEl GUVBETA KAl ATaUTNTIKA Projects kat EYouv )
SuvatotnTa Kat va ayedlacouy Kat va UAOTION|GOUY AITOTEAECLIATIKES
EMKOWWVIAKES atpatnykee. OAec emione Stabetouv ateAéyn TG veag
Emox1¢, QVBPWMOUC SnutoupyIkoUg Kat TOALUNPoUS, UEYAWLEVOUC Kal
KATapTIaUEVOUG aTo VEO Ynplako mepiBaMov, xwplc ateyavd Kat mapwrtiSe.

J1a aUvTopa ETaUpIKA TPOPIA TTOU TTAPABETOULIE, EXETE T SuVaTATNTa Va
TTAPETE LA TIEPLEKTIKT YEUAN TNC TIPOTEYYLONG KAl TN¢ KOUATOUpAg Tn¢ KAbe
etalpelag. Elvat BeBato dti kdmota i kamote¢ Ba taiptdlouv Le T Sikr aag
avtiAnyin twv mpayuatwy. Jag mpoTPEMOULE Va TIC YWWPLTETE, va aulnTrjaste
LE TOUC avBpWmoug TOUG- Kal va Tou¢ SWAETE TNV ukalpla va aag melaouy
0Tt TOUG avaAoyel n Béan Tou MPWTaywVIaTr) aTo roster Twv EMKOWVWIAKWY
gag ouvepyatwy, dnws aupBaliver eov ae dAov Tov KAapo.

Alolkovoa Emitportr) Topéa Anpootwy Yxeoewv (2013-2015)

Klpwv Avtumac
Mwpyog ALUTEPNG
AnunTeng PouAlag
Md&voc ZLpovioc
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[0I01 EIMALTE

H Action Hellas elval pla etatpeta emkovwviag kat Snuootwy oxeéoewv
LE 25 ypovia eUmelplag otnv EANVLK ayopd. Etval pépog tou Stktou
¢ Action Global Communications, TTou StaBgtel apouota oe
TIEPLOOOTEPEC ATTO 40 XWPEC O KEVTPLKN Kat AVaToALKr Eupwrn,

Ta Baikdvia, tn Baitikn, tn Pwola, tnv Kevtpikn Acta, t Méon
AvaTtoAr, Tn Bopelo AQpLkr) Kat tTnv AvatoAkry Meadyeto. H Action
Hellas ytilel oxéoelc aflormiotiag pe Toug TIEAATEG TNG KAl CUVSUAZEL
TNV eUTIELpla o€ TOTIKO TTiESO Ue TO TTayKOopLo know-how tou
SIKTUOU, KOALEPYWVTAC LA TIPOCWTTLKT, PLALKT KAl CUHBOUAEUTIKN

TIPOOEYyLON €EUTINPETNONG.

H Action Hellas amoteAel To KEVTPO CUVTOVLOHOU yla pLd OELpd
nehatwy o AA\Bavia, M.I.A.M., Bouhyapla, Poupavia, ZepBia,
KooooPo, Kpoatia kat Toupkia.

Meploodtepa otolyela:

www.actionprgroup.com
f /ActionGlobalCommunications

Ol YNHPELIEL MAL

H Action Hellas Tpoo@épel OAOKANPWHEVEC UTINPETLEG ETILKOVWVIAG Kal
Snuootlwv oxeaewv. Mo CUYKEKPLUEVA N eTaLPEla KOAUTITEL TG
TIAPAKATW UTINPECLEC:

> Etaipikn Emkowvwvia: Alayeiplon Etatpikng Etkévag, EvSostalplkn

Eriikowvwvla, EKE, Zx€0€LC P peTO)ouc/TeENdteC, Etalplkég EKSOOELG.

> Itpatnytkn Marketing: B2B, B2C.

> Public Affairs: ApLoteg ox€oeLg pe KUBepvNTLKOUG popelc, Avdiuon

TIOALTLKOU TIEPLBAANOVTOG, AVAAUGH ETILXELPNHATIKOU Kal
eTEVSUTLKOU TtepLBAAoVTOG, AlaBoUAsuon pe tnv Kowvwvia Twv
MoALtwy, ALEpEUVNON TWV AVTIANPEWY TNG KOWAG YVWHNG Kal
OMASWVY CUPPEPOVTWY, ZUYKPLTLKI aELoAdynon Ttng ayopdg,
Emiiyelpnuatikn AtmAwpatia, YAotmtolnon Snuooiwv kat Eupwmaikwy
oupBdoswy, EEelpeon peBOSWVY TPOTEYYLONG KOLVOU-0TOXOG yLd
EVNUEPWON KAl CUHPETOXN) TOUG OE SNUOCLA KAl EUPWTTALKA
Tpoypaupara.

> Strategic Media Relations: Opyavwon kat Aettoupyla Mpageiou

TOTI0UL, ZUVEVTEVEELG TUTTOU, AeATia TUTtou, EEelSikeupéva apBpa,
ZuvevteUgelg, ZUvtagn OpAlwy Kat Etatpikwyv MNapouctdoewy,
Anpooloypa@LKeg eTiLokePELG / TaElSLa, ZUVEXNG ETIAWN HE

ta mapadootakd, digital MME kat bloggers.

> Alopyavwon EkSnAwoewv: Workshops/Zuvéspla,

Etalplkeg ekSNAWOELC.

> Awaxeipion Kpiong: 24/7 Alayeiplon Emikowwvilakng Kplong,

Mpoetolpaotia (Eyxelpidlo Alayeiplong Emikowvwviag, Media Training,
Yepwapla Alayeiplong Kplong, MNMpaktikr) doknon mpocopoiwong).

> Communications Consultancy: Media Training, Audits,

Change Management

> Digital Communications: AnpLoupyla kat ALaxelpLon eTatpLkwy

osASwv ota KoWwVLKA Siktua




EMIEIPIA - NEAATEL

Méoa amo tn pakpd tng opeta n Action Hellas €xel ouvepyaotel

LE HeyANO aplBpo eTalpeLwV attd axeSoOV OAOUG TOU KAASOUC TWV
ETILXELPNOEWVY KAL EXEL ATTOKTHOEL EYAAN KAL EKTETAPEVN EUTIELPLA OTLG
ETALPLKEC SNUOOLEC OXETELC, Pe LSLaltepn €U@acn, woTdoo, OTOUC
KAAS0UC Tou Ta&LlSloU Kat Tng texvoAoylag, kabwg emtong kat oe
Eupwrtaikd Tpoypapuata Kal ET)oLloug OLKOVOLILKOUG ATTOAOYLOHOUC.

To meAatoAdyLo Tne Action Hellas Tipogpyetat améd Toug Topelg Tng
olkovoptag omwe agporoptag, veag texvoloylag, Baptd Blopnyaviag,
AQVEUTIOPLO, OLKOVOULKWY CUHBOUAWY, LBLWTIKWY KAl SNUOCLWY
DopEWV, IVaTITOUTWVY, XPNHATOOKOVOULKWY UTINPECLWVY,

EUPWTIALKA TTpoypAupata, teamelwv.

[0L AOYAEYOYME

A TNV QVATTTUEN ETKOLVWVLAKAG OTPATNYLKAG, N Action Hellas
XPNOLUOTIOLEL TNV ATIOKAELOTIKAC LSlokTnotag pebosSoloyia tng, n omola
SOKIHACTNKE 0TNV TIPAEN Katd To aXeSLAOHO Kal TNV €QAppoyn
TIOAUGPLOUWY OTPATNYLKWY ETTKOVWvVLag Tooo otnv EANASQ,

000 Kal 0TO EWTEPLKO. AuTH elval To Action Octagon®, to omolo
kaBopllel okTw Bripata yla tnv avartugn PLag oTpatnyLknig
ETILKOLVWVLAG KAl TNV TTapakoAouBnaon tTng epappoyns tne.

H Téxvn TN AMOTEAEOUATIKAG ETILKOWVWVIAC EEKLVA PE TNV KATavonon
TWV QVAYKWY KAl T PETPNON TWV AMOTEAECHATWY. MECW auTrg

NG yvwong n Action Hellas mpotetvel kat uhottotel Tpoypdpupata
OTPATNYLKAG ETILKOWVWVLAG LE ATTTA AMOTEAEOUATA, YLa KABE

TOTILKM ayopd XWPLOTA 1 KAl TIEPQV TWV CUVOPWV.

TI MAL =EXQPIZEI

H Action Hellas xt{lel LoxUpEC OXETELG e TOUG TIEAATEG TNG, UEPLKEC ATTO
TLG oTt0leC PETPOULV TIepiTTou 20 ¥podvia cuvepyaatag, kabwc emttong

KAl UE TOUG SNHOCLoyPAPOUC, KAMILEPYWVTAG TNV AELOTILOTLA Kal

TNV eumotoolvn PEoa armod TLG APLOTEC UTINPECLEG TTOU TIPOOPEPEL.

H texvoyvwota tng etatpetac mou mnyddel amd to peydAo tng Slktuo
KaL TO TTANB0G SLAPOPETIKWY TTIEAQTWY TNV KABLOTA EUEALKTN

Kat og B€on va avtanokplBel oe KABE eTIKOLVWVLAKT AVAYKD,

000 ATIALTNTIKN Kat av etvat.

AIAKPIZEIL (BpABEIA)

Ermis Awards

Ermis PR Bronze Award 2005
Ermis PR Gold Award 2003



WHO WE ARE WHAT WE DO

Action Hellas offers 360 communication and public relations services
and covers the complete range of communication needs for every
client. The range of communications services Action provides include:

Action Hellas is a communication and Public Relations company
with 25 years of experience in the Greek market. Action Hellas
is a part of the Action Global Communications network, that counts

more than 40 countries in Central and Eastern Europe, the Balkans,
the Baltics, Russia, the CIS countries, Central Asia, the Middle East, > Corporate communications: Corporate identity management,

North Africa and the Eastern Mediterranean. Action Hellas mixes Internal communication, CSR, Investor relations, Corporate
local expertise and global know how to build and sustain publications

a personal, friendly and consultative approach.

> Marketing strategy: B2B, B2C

Action Hellas acts as a hub for a number of clients for Albania,

FYROM, Bulgaria, Romania, Serbia, Kosovo, Croatia and Turkey. > Public Affairs: Excellent relations with public sector' executives,

political environment analysis, business and investor environment
analysis, consultation with local communities, public opinion percep-
tion examination, market assessment comparison, business
diplomacy, public and European agreements implementation,
finding the approach method for targets in order to inform

and participate in public and European programs

> Strategic Media Relations: press office organization and operation,
press conferences, press releases, specialized articles, interviews,
speeches and corporate presentations creation, press visits / trips,
continuous contact with the media

> Event organization: workshops / conferences, corporate events
Crisis communication management: 24/7 crisis management,
crisis preparedness (manual of crisis management, media training,
crisis management seminars, simulations practice)

> Communications Consultancy: Media Training, Audits,
Change Management

> Digital Communications: corporate social media accounts
creation and management

More information:

www.actionprgroup.com
f /ActionGlobalCommunications




TEAM EXPERIENCE

Through its long course, Action Hellas has cooperated with a large
number of companies, from almost all the business sectors and thus
has acquired extensive expertise in corporate public relations and
communications, with emphasis of the sectors of Travel and IT,

as well as European programmes and annual financial reports.

Action Hellas' clientele comes from the economic sectors such
as the aviation, new technologies, heavy industry, retail, economic
consultants, privet and public sectors, Institutes, financial services,

European projects, banks.

HOW WE WORK

In order to develop a comprehensive and concise communication
strategy, Action Hellas uses the proprietary methodology, which was
tested in action during the design and implementation of numerous
communication strategies both in Greece and abroad. It is called the
Action Octagon®, which lists eight steps to develop a communication

strategy and monitoring its implementation. The art of effective
communication starts through understanding the client's needs and
follow by measuring the results. Through this knowledge Action Hellas
suggests and implements strategic communication programs with
tangible results for each market individually or across borders.

WHAT SETS US APART

Action Hellas builds strong relations with its clients, some of which
count almost 20 years of partnership, as well as with the media,
growing reliability and loyalty through the excellent services it offers.
The company's expertise, coming from the extensive global network
and the diversity of clients makes Action Hellas versatile and

in position of meeting every communication need, regardless

of how demanding it might be.

AWARDS

Ermis Awards

Ermis PR Bronze Award 2005
Ermis PR Gold Award 2003
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e 010! EIMAETE

H Advocate/Burson-Marsteller, etatpeta SupBoUAwY XTPATNYLKAG
Ertikowvwviag, 15pubnke to Nogupto tou 2002 Kal oUYKATAAEYETaL
HETAEY TwV TTEVTE Kopupalwy eTalpelwy Anpociwy IxEcewy otnv
eMNVLKN ayopd. Exkmpoowttel we Network Affiliate to AteBvéc Atktuo
NG Burson-Marsteller, evw avrikel atov eAMNVIKO opho PRC Group
- The Management House.

H Advocate/Burson-Marsteller Baci(lel tn peBodoAoyikn TG
TIPOGEYYLON TNV €pEuva, cuvepyalouevn pe TNV MRB Hellas, yla
QTTIOTEAECUATIKG OTPATNYLKO OYESLAOUS KAl JETPNOLUA ATIOTEAECUATA
(evidence-based communications), eV TTAPAyeL yVwan Og KPLoOUG
Topelg Kal veeg TAoeLg ) pueBodoloyleg, e Eppacn otnv Emkowvwvia
¢ AMayric (Communicating Change), Tov Etalptkoé 2komo (Corporate
Purpose & Performance), tn Ataxelplon Kplolpwy Zntnuatwy

Kat Kploewv kat ta Social Media.

H Advocate/B-M elvat péAog Tou Topéa Anpootwy 2yéoewv tng EAEE kat
€va amo Ta LSPUTIKA PEAN Tou lvotitoutou Etatpikng Eubuvng. Amo tnv
(Spuon TNC €W ONUEPQ, EXEL ATIOOTIACEL CNUAVTIKA TOTILKA KAt Stebvn)
BpaBeta yla emituynuéva Tpoypduata Tou €XEL UAOTIOLOEL yia
AoyapLacpo EAMANVIKWY Kal TIOAUEBVIKWY TIEAQTWV.

Meploodtepa atolyela:

Ol YHPELIEL MAL

H Advocate/Burson-Marsteller mapexel éva eupy @ATHA UTTINPECLWY
emKovwvlag, pe kUpla e0tlaon otn aTpatnyLkr) CULBOUAEUTLKT) OF
Bepata Etalpikng Emikowvwvlag, Tnv TpoeToluacia Twy eTatpeLwy yla
TNV AVTLUETWTILON Kat T Alayetplon Kplogwv, Tn cUUBOUAEUTIKA
UTTOOTAPLEN OF TIEPUTTWOELG KPLOlWwVY ¢NTNUATWY, TNV avATtuén
oTpatnyLkng Etatptkng Kowwvikng EuBuvng, T uttnpeoteg Public
Affairs, Tn Xpnuatootkovoptkr ETtikowvwvia, Tn Alaxelpton AAaywy Kau
TNV EowtepLkr) Emikowvwvla, Ti¢ SXEoeLS pe ta MME Kal TG Ymnpeoteg
Anpoototnrag, tnv Exkmatéeuon Ztehexwv (11.x. Media kat Crisis Train-
ing), KaBWC Kal TL¢ uttnpeotec otov Touéa tou Brand & Lifestyle PR kat
TNV ETtkowvwvla pe Wnoelaka Méaa (Digital and Social Media).

H etatipla ouvSUAleL ue OAOKANPWUEVO TPOTIO TNV EUTIELPLA TNC OTOUG
ToWE(C Tou corporate & crisis communications, kKaBwg kat tou brand
marketing yla TNV avamtuén amoTteAECUATIKWY TIAQVWV eTitkolvwviag,
evw elval pla amo Tic mpwteg etatplec PR otnv EAASa tou emevéuoay
oToug Topelg tou digital communications kat Twv social media, pe
£peuva, SLebvr) epyalela Kat BpaBEUPEVEC KAUTIAVLEC.

EMIIEIPIA - EAATEL

‘Exovtag yloptaoel 10 xpovia to 2012, n Advocate/Burson-Marsteller
ToToBeTElTal PETAEY TWV TIEVTE KOPUPAlWY ETALPLWY Anuooiwy
SYECEWV TNV EMNVLKN ayopd Kat avayvwpiletal wg agLloTiotog

KQl aTTOTEAECHATIKOG CULBOUAOC.

Alatnpel HOKPOXPOVLIEG OXETELG E TOUG TIEAATEG TNG, HETAEY TWV
OTIOlWV CUYKATAAEYOVTAL KOPUPALEG EANVLIKEG KAl TIOAUEBVIKEG
etalpelec amd SLapopeTikoUg KAAS0UC (TpO@UA & TTOTd,
XPNHOTOOLKOVOUILKEG UTINPEOLEG, Blopnyavia, evépyela, uyelaq,
TeXVoAoyla, K.a.)

Me TToAaTAEG Slakploelg — DIAGEO Marketing Excellence Award 2012
&2013, SABRE Award 2011, European Excellence Award 2007 & 2013,
Grand Ermis PR 2007, n Advocate/Burson-Marsteller avayvwptZetat yia
TN peBodoAoyla, SnuloupylkotnTa Kat a&lotiatn uAottolnon
Tpoypappdtwy PR.



AdVocate

Burson-Marsteller " ﬂz AGYAEYBYM E

H etatpetia Statnpel Suo turuata (Corporate & Public Affairs kat Brand
& Consumer Marketing), eV Ta OTEAEXN TNG ELVAL OPYAVWUEVA OE
practices Bdoel e€eldlkeuonc, waote va dnuloupyeltal TpooTBéuevn
ala yla T ern Kat TG HAPKES TWV TTIEAQTWV.

H Advocate/B-M tatnpel iiotototnuévo auotnua motdtntac (ISO
9001:2008, EAQT 1435:2009), evw) akoAouBel SteBvelc TpaKTikeg
yLa TNV BEATLOTN Katavonon Twy ETTLXELPNHATIKWY OTOXWVY

KABe TIEAATN, TOV EVIOTILOHO KPlOLHWY (NTNUATWY KAl KOWVWY,

TO OTPATNYLKO OXeSLAOUS KAL TNV UAOTIOLNON EVEPYELWV TIOU
QVTATIOKPlVOVTAL OTOUC OTOX0UG KABE TIEAATN yia TN

Slapodppwon avtiAnipewy. Kabe Aoyaplaopdg uttootnplletat amod
opadeg strategic planning, media relations, digital & social media.

TI MAL =EXQOPIZEI

Qc Network Affiliate tng Burson-Marsteller, SteBvolc nyétn otov topea
TNC eTKoWWVIag, Twv Anpoctwy xéoewv Katl Twv public affairs,

n Advocate/Burson-Marsteller TapéxeL éva 0OANOKANPWUEVO PACHA
UTTNPECLWVY TTLKOVWvLaG Kat StagopoToteltal yLa tny evidence-based
peBobSoloyia ou epappdlel, EMITUYXAVOVTAG APLOTO OTPATNYLIKO
oXeSLaOUO Kal amoTeAéoUaTa.

Katéxet nyetikr) B€on otnv eANAnVLKr ayopd Anpootwv Zxéocwy, <
e TTAoUoLo portfolio TTEAATWV KAl paKpOXPOVEG CUVEPYAOTLEG

TUVSUALEL e OAOKANPWUEVO TPOTIO TNV EUTIELPLA TNG OTOUC TOPElG <
Tou corporate & crisis communications, kaBwg kat Tou brand
marketing yLa tnv avAamntugn amoTEAEoHATIKWY TIAAVWY ETILKOWVWVLAG

Elval amo Tig pwIeg eTatpieg ou eMEVSUCAV OTOUC TOHELG Tou <
digital communications kat twv social media, pe €épeuva, Stebvn
epyaAeia kat BpaBeupéveg KapTAVLES

Elval KaAG 0pyavwpEVn Kal EVEALKTN, PE QVAYVWPLOUEVESG <
peBodoAoyleg kat epyaleia, kabwg kat TipdoPBacn oto SLeBvEG
Siktuo tng Burson-Marsteller

‘Exel TyunBel pe mAnBwpa BpaBeiwv otnv EAASa kat Tnv Eupwtn, <
ard Tov TIPWTo Xpdvo Asttoupylag tng

AIAKPIZEIL (BPABEIA)

Awebvn Bpapeia

DIAGEO Marketing Excellence Award (2012, 2013)
SABRE Award 2011
European Excellence Award (2007, 2013)

Ermis Awards

Grand Ermis PR 2007
14 ERMIS PR (2003 - 2012)



Ad\{;cate

Bzon-A;arsteller WHO WE ARE

Advocate/Burson-Marsteller, a strategic communications consultancy,
was founded in November 2002 and is currently among the top five
public relations companies in the Greek market. It is the Network
Affiliate of Burson-Marsteller and a member of PRC Group

- The Management House.

Through its strategic relationship with MRB Hellas, Advocate/
Burson-Marsteller leverages research to deliver effective strategic
planning and measurable results (evidence-based communications),
as well as generate insights on critical communication issues and
trends, such as Communicating Change, Corporate Purpose &
Performance, Issues & Crisis Management and Social Media.

Advocate/Burson-Marsteller is a member of the PR Sector of the
Hellenic Association of Communication Agencies (HACA) and one of the
founding members of the Corporate Responsibility Institute (CRI).
Since its establishment, it has won significant local and international
awards for successful public relations programs on behalf of leading
local and multinational companies.

More information:

WHAT WE DO

Advocate/Burson-Marsteller offers a wide range of communication
services, focusing primarily on strategic consulting for Corporate
Communications, Crisis Preparedness and Management, Issues
consulting, CSR, Public Affairs, Change & Internal Communications,
Media Relations & Press Office, Media and Crisis Training, Brand PR,
Digital & Social Media.

The agency seamlessly combines strong corporate & crisis communica-
tions experience and brand marketing communications expertise to
develop effective PR strategies and plans. It was also among the first
companies to develop a specialization in digital communications and
social media, through research, international tools and award-winning
campaigns.

TEAM EXPERIENCE

Having celebrated 10 years in 2012, Advocate/B-M is among the top 5
PR agencies in Greece and has been established as a reputable and
effective PR consultancy.

The company maintains long and trusted relationships with a diverse
clientele of multinational and local organizations, across sectors (F&B,
financial services, industry, healthcare, technology, etc.). With recogni-
tions including the DIAGEO Marketing Excellence Award 2012 & 2013,
SABRE Award 2011, European Excellence Award 2007 & 2013, Grand
Ermis PR 2007, Corporate Excellence Award 2012 and Social Media
Award 2013, Advocate/B-M is recognized for its evidence-based
approach, creativity and vigorous implementation that bring results.



AdVocate

Burson-Marsteller Huw WE wu RK

The company maintains two client service groups (Corporate
& Public Affairs and Brand & Consumer Marketing),

while its executives are organized based on their expertise
to generate added value for client reputation and brands.

Advocate/B-M maintains a certified quality system (ISO 9001:2008,
ELOT 1435:2009) and follows global practices and methodologies

to ensure in-depth understanding of each client's business objectives,
identify critical issues and target audiences, develop effective
strategies and implement targeted tactics to meet desired

objectives and influence perceptions. Each account is supported

by strategic planning, media relations, digital & social media teams.

WHAT SETS US APART

As the Network Affiliate of Burson-Marsteller, a global leader in public
relations, strategic communications and public affairs, Advocate/
Burson-Marsteller is a full service agency that differentiates for

its evidence-based methodology to deliver effective strategic
planning and measurable results.

A leading company in the Greek public relations market, <
with a broad client portfolio and long-lasting partnerships

Seamlessly combines strong corporate & crisis communications <
experience and brand marketing communications expertise
to develop effective PR strategies and plans

Among the first companies to develop a specialization in digital <
communications and social media, through research,
international tools and award-winning campaigns

Well-organized and flexible, with established methodologies and <
tools, global resources if necessary through Burson-Marsteller

Awarded with many important distinctions, both in Greece €
and in Europe, since its first year of operation

AWARDS

International Awards

DIAGEO Marketing Excellence Award (2012, 2013)
SABRE Award 2011
European Excellence Award (2007, 2013)

Ermis Awards

Grand Ermis PR 2007
14 ERMIS PR (2003 - 2012)
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*communication & strategy partners

H *ala relate Spaotnplotoleital atnv apoxr) oAOKANPWHEVWY
uttnpeclwv offline kat online eTkoWwWVLAG Kal EMEVOUTIKWY OXETEWV.
Zekwnoape To 2004 a&loTouwvTag TNV EELEIKEUHEVN YWWaN Kal

TNV eUTTELPLA PAG YLA TG AVAYKEG TNG AyoPAG KAL TWV ETILYELPNOEWV

«EK TWV €0W», KAl OTOXOC Uag ftav eEapyxnc n dnutoupyla plag etatplag
TTou Ba Tapéxel UPNAOU ETITESOU UTINPETLEC ETTLKOWVWVIAC OTTIWG
QUTEG TTIOU BEAape va AauBdavoupe 0Tav BPLOKOLIACTAY aTnV

QTTEVAVTL TIAEUPA WG OTEAEXN ETILXELPTTEWV.

11 xpovia PETA eluaoTe TEPRPavoL yLatl To EXOULE KATAPEPEL.

‘Exoupe pla Suvarr| opdda mou cuvSudlel ywwaon amod SLAPOPETKA
YVWOTIKA TIESLA -0LKOVO LK, ETTLKOWWVLA, design, marketing, Stapnuion
Kal SNUOOLEC OXETELS, web development- kat ETTayyEAUATIKY euTIELpla.

Mavw arr’ 6Aa OpWE OAOL 0TNV opAsda TN *ala kat tou PIG, tou online
reputation management BU pagc, potpalopacte tny (Sla giiocopia,
OTL yLa Va KAVOUPE KOAG TN S0UAELd pag xpetddetal amd JeEpoug Hag

gypriyopan, SEopeLon Kal apootwan. AUTA ATTOTEAOUV TA «CUCTATIKAY

yLa TNV QVATITUEN OTPATNYLKWY ETILKOWWVLAG, TIOU PE TPOTIO
SnNULoUPYLKO KaL aTOTEAECUATIKO Ba avtarokpivovtal
oTLG (Slaltepeg AVAYKEG KAl TOV KAAS0 KABE TieAATn uac.

Meploodtepa otoyela:

WWW.aea.gr
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Ol YNHPELIEL MAL

WneLakr) Emkowvwvia

ITpatnytkn PneLakng emkowvwviag & avamtuén concept

Social media

Social media Applications

Web Design - Web Development
Digital media monitoring & avaAuon
Araxelplon @rung Online
Search Engine Marketing

Search Engine Optimization
Yminpeoleg Content Marketing
Bloggers' relations

Viral marketing & webisodes
Mobile Epappoyég

ZTpatTnyLKkn emkovwvia & Public Affairs

Etatpikn emkowvwvia

Anuooteg Xx€oelg & EKSNAWOELG
EowTtepLKkr emKolvwvia
Community Relations

Crisis Management

EKE

‘Epeuva & Avaiuon

MoALTikr) ETiikolvwvia
Branding & Alagrjpion



[0L AOYAEYOYME

Twpa Tou n kplan éyLve To KawoUpyLlo Kavoviko, otny *ata relate
OTIAE TA OTEPEOTUTIAL OEAEL APETH) KaL TOAUN N ETILKOWVWVLAL

Ytnv *ala relate ToA\udpe va AEltoupyoULE WG SLAUOPQPWTEG KAl
SLAYELPLOTEG TNE TIANPOYOopLag Ol wE LELOKTATEG TNC. Elval otpatnykn
HAC ETILAOYT VA OTEAEXWVOULE TNV ETALPELA LAC UE ETIAYYEAUATLEC TTOU
ouVSUAZoUV SLAPOPA YWWOTIKA QVTIKElEVA yLaTl kKavévag Hovog Tou
Sev Ta E€peL OAA. Me €l6IkoUC TIOU UTTOPOUV VA EPELVINCOLY O€ BABOC
TO ETKOLVWVLAKS TOTTLO ToU KABe KAAGOU Kat va xapd&ouv tailor-made
OTPATNYLKEG TIOU QVTATIOKPVOVTAL OTA ETIYELPNUATIKA {NTOUHEVA TWV
TIEAQTWV Pag. Mg @péoka puaAd Ttou BAETTOUV Ta TTpdypata

xwplg oupBLBacpouc. Me emtayyehuatieg ou cuvdudlouv

tnv offline kat tnv online emkowwvia amoteAeopatika
SnuoupywvTag éva 360 MKOWVWVLIAKO MiX.

TI MAL =EXOPIZEI

stnv *ala relate Sev elpaote otpatnykol cUPBOUAOL ETILKOWVWVLAG,
Elpaote otpatnyikot ocuvepydteg. H @Lhocopia pag lvat Twe ya va
Slaxelplotel Kavelg TIc oUyXPOVEC ETTILKOWWVLAKEG TIPOKANOELG
¥peladetal ypryyopn oképn, kowr Spdon kat opadikn epyaata.

a autdv tov Adyo n *ata relate elvat ot dvBpwrol TnG: pla opdda
ETTAYYEAUATIWY TTOU OUVSUACEL TN VIOTN WE TNV eUTTELPLa, TN
SNPLOVPYLKOTNTA UE TNV ATIOTEAECUATIKOTNTA, TO HUOAS pe T Yuxn.




WHO WE ARE

*communication & strategy partners

*aea relate provides integrated offline and online communications and
investor relations services. We started in 2004, putting to use our
expertise and experience in order to respond to the market needs. Our
goal has always been to create a company that will provide high quality
communication services- as one that we demanded when we were in
the opposite side as business executives.

11 years after we feel proud because we have succeeded.

We have a strong team that combines knowledge from different fields
-finance, communication, design, marketing, advertising and public
relations, web development- and professional experience.

But, on top of everything, everyone in *aea group and PIG, our online
reputation management BU, share the same philosophy: to do a good
job we have to stay vigilant, committed and dedicated. These are

the required "ingredients" for the development of communication
strategies, which will respond to the customer’s particular needs,
creatively and effectively.

More information:

EEER
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WHAT WE DO

Digital Communication

Digital communication strategy & concept development
Social media

Social media Applications

Web Design - Web Development
Digital media monitoring & analysis
Online Reputation Management
Search Engine Marketing

Search Engine Optimization
Content Marketing services
Bloggers' relations

Viral marketing and webisodes
Mobile Applications

Strategic Communication & Public Affairs

Corporate Communication
Public Relations & Events
Internal Communication
Community Relations

Crisis Management

CSR & corporate citizenship
Research & Analysis
Political Communication
Branding & advertising



*communication & strategy partners How WE wo RK

Now that crisis became the new normal, at *aea relate, we break the
stereotypes. Communication is about virtue and daring.

At *aea relate, we dare to act as modulators and managers of informa-
tion, not as owners. It is our strategic choice to staff our company with
professionals that combine different cognitive objects because no
individual knows everything. With specialists who can investigate in
depth the communication landscape of each sector and develop
tailor-made strategies that respond to the requested business of our
customers. With fresh minds that see things unconventionally.

With professionals that combine offline and online communication

to create a 360 communication mix.

WHAT SETS US APART

At *aea relate, we are not strategic consultants. We are strategic
partners in communications. Our philosophy is that you can address
contemporary challenges if you think fast, act socially, work together.

That is why aea is its people; a group of people that combines youth
& experience, creativity & results, mind & soul.
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H Asset Ogilvy Public Relations etval n peyaAUtepn etatpela Anpooctwy
Yyéoewv atnv EMASQ, pe 24 xpdvla Spactnplomolnong Kat epmetplac.

To 20714, yla 6eUTepn CUVEXT XPOVLY, avaknpuxtnke PR Agency of the
Year ota Ermis Awards. Etvat géAoc tou Ttaykoaputou Stktuou tng Ogilvy.

Ol YNHPELIEL MAL

H Asset Ogilvy Public Relations StaBetel éva TARpeC pdoua UTtNPECLWY
Tou TeplhapBdavouy Corporate Strategy, Public Affairs, Pharmaceutical
PR, Online Reputation Management, Consumer Marketing, Brand PR,
Sports & Event Management ottou e tn oupBoAr kat tnv eEeLdikeuon
TN opdadag Social@Ogilvy eEUTINPETOUV ATTIOTEAECUATIKA TLG TIAEOV
OUVOETEC avdyKeg Twy brands.

Meploadtepa otolyela:
www.ogilvy.gr/asset-ogilvy
in company/asset-ogilvy

EMIEIPIA - MEAATEL

H eumelpla tng Asset Ogilvy Public Relations TipokUTttel ammod to SLeBveg
S(KTUO, AAAG Kal aTto TLG PAKPOXPOVLIEG CUVEPYACLEG TNG e TO SLeBVEC
Kal EMNVLKO TIEEAATOAOYLO TNG, TIOU TTEPAAUBAVEL:

OTE - Cosmote, AEH, Coca-Cola Hellas, Samsung Electronics Hellas,
L' Oreal Cosmetique Active, Unilever, Mondelez International,
Microsoft, Novartis Oncology, HSBC, TEVA, Mattel, Boehringer
Ingelheim, Omega Pharma, Globo, ®ATE, The Mall Athens, IWC

STa 24 xpovia Asttoupylag pag, ExeL SLaxelpLOTEl EKATOVTASEC projects
TIOU KOAUTTTOWV OAO TO (pACHA TNG ETILKOWWVLAC.

[0 AOYAEYOYME

H TteAatokevtpLkr) TipoagyyLon tng Asset Ogilvy Public Relations
uTtayopeucE T dnuloupyla opddwy epyactag Ttou cuvepyalovtat
OTEVA LE TOV KABE TTEAATN. 2TOX0C TIAVTA VAL N ATIOTEAECLIATIKN
emiteuEn TV oTOXWV ETIKOWVWVIAG PEoa amod T XApa&n oTPATNYLKNAG
TIou Eexwpllel kabe etalpela, Ttpolov 1 umnpecta aro Tov avTaywvLoHO
TOUC KAl TTPOCEYYLCEL UE SNULOUPYLKOTNTA TA KOWVA-OTOXOC.

Tl MAL =EXQPIZEI

Ol avBpwrrol tng Asset Ogilvy Public Relations Tou amotehouv tn Yuyn
KQL TO HUAAOG TNC TaLpelac aAAG Kat OAWY TwV TIPOYPAUPATWY TTIoU
oxedladovtal Kat UAOTIOLOUVTAL YLd AOYapLAoHd TwY TIEAQTWV.

H apootwaor| autr, n cuvepyacta ye TG UTIOAOLTTEC eTaLpeleg TN Ogilvy
otnv EN\GSa og cuvduaopd e T SLApKr eVNUEPWON artd TO SLEBVEC
SIKTUO, £X0oUV 08NYNOEL OE LAKPOXPOVLIEC KAl OTABEPEG OYETELG LIE TOUG
TIEAQTEC OAAG KAl O€ EEALPETIKA ATIOTEAECUATA TOCO GE SNULOUPYLKO
000 Kal OLKOVOULKOS eTt(iedo.




Asset Ogilvy Public Relations AI AKP I Z E I Z (B PAB EI A)

AweBveig ALakpioeLg

EAME Sabre Awards 2014 Finalist lloAuywpoc Yyelac MavAién
EAME Sabre Awards 2012 Finalist Coca-Cola Special Olympics
201 1Xopnykd Mpdypauua

Ermis Awards

PR Agency of the Year 2014

GRAND ERMIS 2014: COSMOTE Startup

ERMIS PR Gold 2014: Kowwvia & Ertyyeipnuatikdtnta

(COSMOTE - 3n Evépyeia O Kapog pac Eav)

ERMIS PR Gold 2014 Integrated Campaigns (COSMOTE Start Up)
ERMIS PR Silver 2014: Etaipikrj AtakuBépvnan (Samsung

New Business Experience)

ERMIS PR Silver 2014: Digital PR (Samsung Digital Influencers)
ERMIS PR Bronze 2014: Kowwvia & Emtiyeipnuatikdtnta
(Samsung Smart Schools)

ERMIS PR Bronze 2014: Yroatijpién Stpatnykwv Marketing
Mpoidvtwv/Ynnpeawv (Madwalk by Coca-Cola light)

ERMIS PR Bronze 2014: Low Budget (Family Street Party by Fanta)

PR Agency of the Year 2013

GRAND ERMIS PR 2013: [MoAuywpog Yyelag MauAién

ERMIS PR Gold 2013: Kowwvia & Ertiyeipnuatikotnta (CITI)
ERMIS PR Gold 2013: Yroatipién 2tpatnykwv Marketing
IMpoioviwv/Ynnpeawwv (MoAuywpoc Yyelag MNauvAidn)

ERMIS PR Gold 2013: FkénAwaeic /Events (LACTA)

ERMIS PR Gold 2013: Avarrtuén AieBvouc Concept (AXE APOLLO)
ERMIS Direct Gold 2013: Direct Marketing -Business to Consumer
EvépyeiecEvent Marketing (MoAuywpog Yyelac MauvAién)

ERMIS PR Silver 2013: EkénAwaei/Events (OTE tv Sherlock)
ERMIS PR Silver 2013: Low Budget (OTE academy)

ERMIS PR Silver 2013: Kowwvia & Emiyeipnuatikdtnta
(COCA-COLA LIGHT Feel your heart)

ERMIS Digital Silver 2013: Epappioyec Social Media Applications
(SAMSUNG GALAXY S4 Life companion expert)

ERMIS Direct Silver 2013: Digital Direct Marketing (SAMSUNG
GALAXY 54 Life companion expert)

ERMIS PR Bronze 2013: Yroatijpién 2tpatnyikwv Marketing
Mpoidvtwv/Yninpeaiwv (COCA-COLA Reasons to believe)

ERMIS PR Bronze 2013: Digital PR (COCA-COLA connect)

ERMIS PR Bronze 2013: Avarrtuén Aibvouc Concept

(EUROPEAN CULTURAL HERITAGE AWARDS)

ERMIS PR Gold 2011-12: Etatpikn AakuBépvnan (KRAFT FOODS)
ERMIS PR Silver 2011-12: Yrnoatrjpién 2tpatnywkwv Marketing
IMpoiovtwv/YrnpeatwV(KRAFT FOODS)

ERMIS PR Silver 2010: Yroatrjpién 2tpatnykwv Marketing
IMpoioviwv/Ynnpeatwv (COSMOTE)

ERMIS PR Bronze 2009: Public Affairs/ Lobbying (UNION OF
MARINE ENTERPRISES)

ERMIS PR Gold 2008: Xopnyicc (COCA-COLA Future League)
ERMIS PR Gold 2008: Avdrrtuén Aisbvoug Concept (COCA-COLA)
ERMIS PR Gold 2007: Sysoeic pe ta MME (COCA-COLAZERQ)
ERMIS PR Gold 2007: Xopnyiec JOHNNIE WALKER GREEN LABEL)
ERMIS PR Gold 2007: Avdrrtuén AieBvoug Concept (COW PARADE)

GRAND ERMIS PR 2005: EPEAEK Il - Operational Programme for
Education and Initial Vocational Training

ERMIS PR Gold 2005: KaAutepn Kaumdvia Ertikowvwviag Epyou
Anudatou Touéa(EPEAEK Il - Operational Programme for Education
and Initial Vocational Training)

ERMIS PR Gold 2003: KaAutepn Xopnyikr Kaumavia (AMNESTY
INTERNATIONAL)

ERMIS PR Silver 2003: KaAUtepn Kaumavia Emkowwviag Epyou
Anudatou Touéa (AEGALEO 21st CENTURY)

ERMIS PR Bronze 2002: KaAUtepn Atopydvwan EkSHAwWanG
(GOODY'S)

Effie Hellas Awards

Effie Bronze Award 2012: Tpopwa & MaAaktokouika mpoiovra
(>okoAdra Yyelac MauAién)

Effie Silver Award 2006: [pdypauua Etaipikng Kowwvikng
EuBovng (Lacta)

Effie Gold Award 2004: Kodak Olympic Activation Program



Asset Ogilvy Public Relations

WHO WE ARE

Asset Ogilvy Public Relations is the largest Public Relations
agency in Greece, with 24 years of experience.

In 2014, for the second consecutive year, it was named PR Agency
of the Year at Ermis Awards. Asset Ogilvy Public Relations
is a member of Ogilvy's global network.

WHAT WE DO

Asset Ogilvy Public Relations offers a wide range of services, including
Corporate Strategy, Public Affairs, Pharmaceutical PR, Online
Reputation Management, Consumer Marketing, Brand PR, Sports

& Event Management - moreover, with the contribution and the
specialization of its Social@Ogilvy team, even the most demanding
needs of the brands can be efficiently accommodated.

More information:
Www.ogilvy.gr/asset-ogilvy
in company/asset-ogilvy

TEAM EXPERIENCE

Asset Ogilvy Public Relation's experience results from the global
network, as well as from its long-lasting collaborations with an
international and national clientele that includes:

OTE-Cosmote, Public Power Corporation (PPC), Coca-Cola Hellas,
Samsung Electronics Hellas, L' Oreal Cosmetique Active, Unilever,
Mondelez International, Microsoft, Novartis Oncology, HSBC, TEVA
Mattel, Boehringer Ingelheim, Omega Pharma, Globo, FAGE,

The Mall Athens, IWC

Within the past 24 years, Asset Ogilvy Public Relations has managed
countless projects, covering the whole spectrum of communications.

HOW WE WORK

The customer-oriented approach of Asset Ogilvy Public Relations
resulted in the development of working teams that closely collaborate
with each client. The aim is, always, the efficient attainment of all
communication goals, through the design of an exclusive strategy for
every company, product or service, thus differentiating it from the
competition and creatively approaching its target audiences.

WHAT SETS US APART

Asset Ogilvy Public Relation's people, are the mind and soul of both the
company and the projects that are designed and implemented on
behalf of our clientele. This commitment, along with the collaboration
with all Ogilvy's companies in Greece and the constant knowledge
sharing from the global network, have led in long-lasting and steady
relations with our clients and in exceptional results, both in creative and
financial terms.




Asset Ogilvy Public Relations AWARD s

International Distinctions

EAME Sabre Awards 2014 Finalist Pavlidis Bitter Multi space
EAME Sabre Awards 2012 Finalist Coca-Cola Special Olympics 2011
sponsorship activation.

Ermis Awards

PR Agency of the Year 2014

GRAND ERMIS 2014: COSMOTE Startup

ERMIS PR Gold 2014: Society & Entrepreneurship
(COSMOTE - 3rd activation Our world is You)

ERMIS PR Gold 2014: Integrated Campaigns

(COSMOTE Start Up)

ERMIS PR Silver 2014: Corporate Governance

(Samsung New Business Experience)

ERMIS PR Silver 2014: Digital PR (Samsung Digital Influencers)
ERMIS PR Bronze 2014 Society & Entrepreneurship
(Samsung Smart Schools)

ERMIS PR Bronze 2014: Strategic Marketing Support to
Products/Services (Madwalk by Coca-Cola light)

ERMIS PR Bronze 2014 Low Budget (Family Street Party by Fanta)

PR Agency of the Year 2013

GRAND ERMIS PR 2013: Pavlides Bitter Multi space

ERMIS PR Gold 2013: Society & Entrepreneurship (C/TI)

ERMIS PR Gold 2013: Strategic Marketing Support to
Products/Services (PAVLIDES BITTER Multi space)

ERMIS PR Gold 2013: Events (LACTA)

ERMIS PR Gold 2013: Development of International Concept

(AXE APOLLO)

ERMIS Direct Gold 2013: Direct Marketing -Business to Consumer
FvepyelecEvent Marketing (PAVLIDES BITTER Multi space)

ERMIS PR Silver 2013: Events (OTE tv Sherlock)

ERMIS PR Silver 2013: Low Budget (OTE academy)

ERMIS PR Silver 2013: Society & Entrepreneurship

(COCA-COLA LIGHT Feel your heart)

ERMIS Digital Silver 2013: Social Media Applications (SAMSUNG GALAX)Y

ERMIS Direct Silver 2013: Digital Direct Marketing (SAMSUNG
GALAXY 54 Life companion expert)

ERMIS PR Bronze 2013: Strategic Marketing Support to Products/-
Services (COCA-COLA Reasons to believe)

ERMIS PR Bronze 2013: Digital PR (COCA-COLA connect)

ERMIS PR Bronze 2013: Development of an International Concept
(EUROPEAN CULTURAL HERITAGE AWARDS)

ERMIS PR Gold 2011-12: Corporate Governance (KRAFT FOODS)
ERMIS PR Silver 2011-12: Marketing Strategy/Consumer products
(KRAFT FOODS)

ERMIS PR Silver 2010: Strategic Marketing Support to Products/-
Services lpoidviwv/Yrnpeatwyv (COSMOTE)

ERMIS PR Bronze 2009: Public Affairs/ Lobbying (UNION OF
MARINE ENTERPRISES)

ERMIS PR Gold 2008: Sponsorship (COCA-COLA Future League)
ERMIS PR Gold 2008: Development of an International Concept
(COCA-COLA)

ERMIS PR Gold 2007: Media Relations (COCA-COLAZERO)

ERMIS PR Gold 2007: Sponsorship JOHNNIE WALKER GREEN LABEL)
ERMIS PR Gold 2007: Development of an International Concept
(COW PARADE)

GRAND ERMIS PR 2005: EPEAEK Il - Operational Programme for
Education and Initial Vocational Training

ERMIS PR Gold 2005: Best Communication Campaign for Public
Sector (EPEAEK Il - Operational Programme for Education and Initial
Vocational Training)

ERMIS PR Gold 2003: Best Sponsorship Communication Cam-
paign (AMNESTY INTERNATIONAL)

ERMIS PR Silver 2003: Best Communication Campaign for Public
Sector (AEGALEO 21st CENTURY)

ERMIS PR Bronze 2002: Best PR Event Management (GOODY’S)

Effie Hellas Awards

Effie Bronze Award 2012: Food & Dairy Products

(>okoAdta Yyelac MauAién)

Effie Silver Award 2006: Corporate Social Responsibility Program
(Lacta)

Effie Gold Award 2004: Kodak Olympic Activation Program



CIVITAS &}

010 EIMALTE

ATIO TV (8puor Tng To 1994, n CIVITAS TtapéyeL uttnpeoteg
OAOKANPWHEVNG ETILKOLVWVIAC Kal SLaBETEL OnpAVTIKN EUTELpLa OE
TIoAMOUC Topelg OTIWC N eTaLpLkr mkowvwvia, ta media relations, To
brand marketing, ot SnudOLeC OxETELG, N Slaxelplon BepdTwy Kat
kplogwv kat n digital emkovwvia. Me éva Suvaptko Tou Eemepvdel Ta
45 otehéyn otnv EAGSa, Ttapéyel pta otabepr) opdda eEELSIKEUPEVWY
EMAYYEALATIWY KAl éva Loxupo SIKTUo atov Xwpo Twv MME

KAL TWV ETILXELPHOEWV.

Tautdypova, TTPOOPEPEL OTOUC TIEAATEC TNG TA TIAEOVEKTAATA TNG
QITOKAELOTIKAG ouvePyaolag TnG Pe Tnv Ketchum, Tnv kopugala
etatpeta Snuootwy oyxéoswy atnv Eupwn Kat éva amno ta peyaAltepa
KQL TIAEOV YEWYPAPLKA EKTETAPEVA S{KTUA ETALPELWY SNpOCtwv
OXE0EWV aTov KOapo. H CIVITAS emlong ouvepyddetal Kal e To
Stebvéc diktuo Financial Dynamics Tou eEeldikevetal os Bépata
Business Consulting & Financial Communications.

Map&MnAq, n etatpela avrket oto CIVITAS Group Ttou
Spaotnplotmoteltat otn NotloavatoAkr) Eupwrn pe letokTnta
ypapeta otn BouAyapla kat Siktuo cuvepyatwy otn Poupavia,
v Kumpo, tTnv AABavia, tTn ZepBla, ta Zkota kat tnv Toupkla.

MeploodTepa otolyela:
Www.civitas.gr
§ /civitas.athens

in/company/civitas_265714
blog.civitas.gr

VVVVVVVVVVVVVVYV

Ol YNHPELIEL MAL

>TOXOC pag elval va TipooPEPOUE OTOUC TIEAQTEC UAG APLOTEC
UTINPECLEG, TTOU CUVSUALOUV OTPATNYLKN, SNULOUPYLKOTNTA Kal
TIPWTOTIOPLAKEG AVTELG. AVayVWPLoN TNEG a@oolwonG ag oTto oTox0
QUTO ATTOTEAEL KaL TO yeyovoc OTL N etatpeia pag etval n méov
moAuBpaBeupévn tou KAadou atnv EAAaSa otny katnyopta Ermis PR
aro tn Beotion tou Becpou to 2002,

OL uTtnpeoieg pag meptAapuBavouv:

Ataxetpton @rpng

Xaptoypapnon & auditing stakeholders
Avdrtuén otpatnykng

Corporate branding

Anpoototnta & media relations

CEO & Executive Profiling / C-Suite Comms
Media & spokesperson training
MapakoAouBnon Bepdtwv (Issues monitoring)
Mpoetotlpactia / Slayeiplon kploswv
Etalpikég ekGNAWOELG Kal xopnyleg

Digital communications

Public affairs

CSR & Green Communications

EowTtepLkn eTkowvwvia

ETILKOLVWVLA HIE TLG TOTILKEG KOLWVWVLEG

EMINEIPIA - MEAATEL

Yrootnpidoupe OpyaviopoUg Kal ETILXELPNOELG aTnV EAAASa aMd Kat To
EEWTEPLKO TIPOKELLIEVOU VA ETILKOWVWVNCOUV TNV OTPATNYLKN TOUC, TLG
a€lec TOUC, TLC BETELC TOUC, TIC UTINPECLEC TOUC WOTE VA KEPSIooLY TO
avaloyo evslapepov amod 6Aoug toug stakeholders. Emtlong,
AELTOUPYOUE CULBOUAEUTIKA YLa TOV XELPLOPO ELBIKWY BepdTwy (iSsues
& crisis management) Kat TPOETOLUACOUHE KATAMNAA TOV UNXAVLGUO
avti&paong tou kabe Opyaviopou.

Evéektikol eAdrec: Alpha Bank, Pepsico, Blackrock, The Boeing
Company, JPMorgan Asset Management, Merrill Lynch, Thyssen
Krupp. Tetrapak, Vikos, Migato, Camel, Henkel, Schneider/APC, LG,
Swarovski, Ferrero, Media Markt, Selonda, Otis, Hermes Euler, Philip
Morris, Demos, Lavipharm, Safilo, Adidas k.a.



CIVITAS @ 10X AOYAEYOYME

H Slao@aAlon PNAAG TTOLOTNTAC 08 OAEC TLC ETTAYYEAUATIKEG HIAG
ouvepyaolec amotelel Baatkr) apyr| TNG TIPOCEYYLONG TIOU LIOBETOUUE
OTNV €EUTTNPETNON TWV TIEAATWY HIAG — KAl auTo Eekva ard tTnv opdda
pac. H @ihooowta pag Baotletat otnv o€ Babog katavonon

TWV QVAYKWVY TOU TIEAGTN. Ta OTEAEXN LUAC TTAPAKOAOUBOOUV

TNV ayopd, Katavoouv Kat AapBGvouy uttoyn TLG TIPOTEPALOTNTEG

TOU Kal TTPOCapPOLovVTal OTIG AVAYKEG TIOU TIPOKUTITOUV.

KdaBe project avatiBetal oe pla ouykekpluevn opada cUPEwWVa PE ToV
KATOAANAGTEPO 0LVEUACUO LKAVOTATWY KAL EUTIELPLWY Kal OXL OF €va
HeEHOVWHEVO atélexoc. OAa ta peAn tng opddag eubuypappidovral oe
0,TL APOPd TLG AVAYKEC TOU KABE project kat tnv uAottolnar) Tou,
ETILTUYXAVOVTAC TNV artapaitntn por) TANPopopLWY. Y& KaBnuepvn
Bdon, o urteUBuvog TG opddag atn CIVITAS TtapakoAouBel

TNV €EEALEN TOU TTPOYPANATOC Kal €TTLRAETIEL TNV OUAAN

vAottolnaor tou. O aplBPOG Kal To VP0G YWWOEWY KAl EUTIELPLAC

TWV OTEAEXWV TNG ETALPELAG PAG ETILTPETIOLV VA QVTATIOKPLVOLAOTE
O€ OTIOLASATIOTE TIPOYPAUHUATIOUEVN 1) UN-TIPOYPAUUATIOHEVN

5pdon tou TeAdTn pac.

TI MAL =EXOPIZEI

BA£moOUpE TNV PeyAAn elkova

AeBvng epmelpla, TomikEG AUOELG

ONOKANPWUEVEG TIPOTACELG OTPATNYLKNAG ETILKOWVWVLAG
Babid yvwon tou meptBarovtog marketing & PR
loxupO ToTILKO Kal SLeBVEC “network”

Mapgyoupe

SUYKEKPLUEVEG TIPOTACELG yLa TN Slaxelplon Tng elkdvag Twv
ETILYELPNOEWVY PEOA O€ €va TIOAUTIAOKO TIEPLRANOV

Sound analysis, research, planning

Apeon avtidpaon o€ TEPUTTWOELG KploEwy

MpoxwpoUE KAL KAVOUE To extra mile
Q¢ TIPOG TLG TIPOTACELG HAG

Qg 1pog To accountability Twv evepyetwv
Kal §pAcEWV Tou TIpoTelvoupE

QG TIPOG TN SNHLOUPYLKOTNTA TWV LEEWV Pag




CIVITAS & WHO WE ARE

CIVITAS is Greece's leading full-service communications agency with
significant experience across many categories, including strategic
communications, media relations and public affairs consultancy.
With a staff of over 45 people in our core communications business,
we offer a solid team of skilled professionals with a strong business,
political and media network in Greece and Southeast Europe.

At the same time, CIVITAS reaps the benefits of being affiliated

to Ketchum, the leading public relations agency in Europe and one

of the largest and most geographically diverse public relations agencies
in the world.

More information:
§ /civitas.athens

in /company/civitas_265714
blog.civitas.gr

VVVVVVVVVVYV

WHAT WE DO

Our Corporate and Brand communications service offer includes:

Research & Analysis

Strategy Development
Publicity & Media Relations
C-Suite Communications
Product promotion

Digital Communications
Events & Sponsorships

Issues & Crisis Management
Media & Spokesperson Training
Cause Related Marketing

CSR & Green Communications

TEAM EXPERIENCE

CIVITAS supports companies and brands to communicate with their
customers and key stakeholders, gaining the attention of media and
influencers. Our specialized teams focus on increasing brand visibility,
articulating strategies to target stakeholders, while building the profile
of executive spokespeople. Our agency is the trusted PR agency of
leading local and multinational companies including:

Alpha Bank, Pepsico, Blackrock, The Boeing Company, JPMorgan
Asset Management, Merrill Lynch, Thyssen Krupp. Tetrapak, Vikos,
Migato, Camel, Henkel, Schneider/APC, LG, Swarovski, Ferrero,
Media Markt, Selonda, Otis, Hermes Euler, Philip Morris, Demos,
Lavipharm, Safilo, Adidas etc

CIVITAS has earned the position of most awarded PR agency in Greece,
including Best Media Relations and Best Brand Marketing campaigns.



CIVITAS @ HOW WE WORK

In CIVITAS we aim at breaking new ground to get to the top and we set
new market standards that keep us in the forefront of our industry.

We aspire to being the best Greek and one of the top European

PR & Communications agency.

Leverage on our international networking capabilities and bring to the
market innovative know-how, deep expertise and efficient tools

Help our clients achieve their business goals by maximizing

their potential

See our employees attain professional success and help them advance
their career through continuous training & development

Achieve year-end results which ensure the long-term prospects

of our agency and reflect a fair compensation for our efforts

CIVITAS employs people who are committed to business excellence

and embrace our core values of integrity, creativity and innovation;

people who anticipate future trends and stay one step ahead of the game.
In every project we follow a five-step approach: i) Research, ii) Target
priorities, iii) Strategic Planning, iv) Implementation, v) Measurement

and Evaluation of Results.

WHAT SETS US APART

We have unrivalled financial expertise

With high -calibre , motivated Practice teams , experts in corporate
and brand media relations and with established media network
across all publications. Delivering award winning strategies

and measurable results for over 21 years

Delivering award winning strategies and measurable results
to global financial leaders for over 10 years

We see the big picture

Global experience, local solution
Strategy led integrated communications
Deep marketing & PR expertise

Strong local and global network

WHAT SETS US APART

We deliver

Targeted solutions in complex environments
Differentiation and sophistication

Sound analysis, research, planning and expert advice
Turn key projects

Immediate response to crisis situations

VVVVYV

We go the extra mile
> Best teams strategy
> Accountability to results and client relationships
> Reputation for creativity that sells
> Teamwork, know-how and tangible results



—=FFECT  nojoiEMALTE

H Effect 15pUBnke To 1995 Kkat avrkel oto Siktuo tng Edelman,

TOU HEYAAUTEPOU QVEEAPTNTOU SIKTUOU ANHOC(WY 2 XETEWV
TIayKOOULWG. Mapd TG CUVBNKEC TIOU ETILKPATNOAY OTNV ayopd
eTKovwvlag PeTd TNV olkovopLkn kplon tou 2010, n Effect evioyxvet
Ta tpla TeAeutala ypovia TOoo TO XAPTOPUAAKLO TWV TTEAQTWY TNG
000 Kal To avBpwIivo SUVAULKO TNG.

MeploodTepa otolyela:

Ol YHPELIEL MAL

H Effect ipoopépel untnpeotec Anpooiwv Syéoewv kabwg kat digital
uTtNPEalEC. ETalpLkr) emkovwvia, EMKOVWVIA KATAVAAWTIKWY ELSWVY,
Slaxelplon Kplogwy, 0pyavwaon EKSNAWOEWY, KAUTIAVLEG TIPOBOANG,
SnULOLPYLKO axedlaopo, Snutoupyla kal Slayelplon TepLexouevou
KaBwG Kal oTpatnyLkr| Kat CUBOUAEUTIKY ETILKOWVWVIA OLUVBETOLY
TN AloTa TWV UTINPECLWV TTIOU TIPOCPEPOUV TNV KAAUTEPN duvath
AUon og K&Be avaykn.

EMIEIPIA - MEAATEL

H opdda pag amoteAsltal amd TaAavtouxa Kal EUTIELPA OTEAEXN

Ta omola SLaBETOLY (PPETKIEG LEEEC KAl XPNOLLOTIOLOUV TLG TILO
oUyxpoveG HEBOSOUC OTNV KaBNUEPLVI UTTOOTAPLEN TWVY TIEAQTWV.

H SnploupykdTNTa TNE OPASAG OTIWE KAL OL VEEC KAl KALVOTOUEG LEEEC
amoTteAoUV TtpotepatdTnTa oe KABe project. Me to Stadiktuo

Va OTIOTEAEL OrjEPA TO KUPLO TESLO eTKOLVWVLAG, TA LEAN TNG OPASAG
pag Slvouv To pEyLoTo duvatd GTav UAOTIOLOUV online KApTAvLEC

LE Kuplapyo atolxelo TNV elkova Kat To storytelling.



—<FFECT o aovaevovmE

OL KUPLEG apyEC pag elvat n ePTLoToolvn, N AVATTTUEN KOWVOTHTWY
Kal N eVEPYNG OULETOXN OTO 0LKOCUOTNUA TN ETTLKOWVWVLAC.

H Effect ouvepyddetal Pe TOTIKEG KOWOTNTES, SLAUOPPWTES KOLVIC
YWWHNG KAl €L8IKOUC JE aTOXO TN SnuLoupyla SIKTUWY UTtoaTnPLENG.
H emtiteuén Twv otdywyY amoTeAel yla epdc SECUEUTN, TIPOCPEPOVTAC
TIAVTOTE TTOLOTIKEC UTTNPECLEC KAl HETPAOLA ATTOTEAEOLIATAL.

H opdda pag elvat Stabéaiun 24/7 wote va avtuetwrtidel éykaipa
EVOEXOHEVEC KPLOELC TWV TIEAATWV TNG.

TI MAL =EXOPIZEI

H opdda pag elvat n Bdon tne emttuxiac pac. Ta péan tng etvat
e€elSlkeupéva TOoo o Bépata marketing 600 Kal o€ Bgpata
ETILKOWVWVLAC VW SLABETOUV eUTELpla OTLG ANPOOLEG YXEOELC. To Opaua
NG €TaLpelag avtAel evépyela amod Toug avBpwTTouc TNG KAl T OTevN
ouvepyaota pe tnv Edelman. Ztoxoq pag elvat va emevéuoupe

0€ TIAPAYWYLKEG OUVEPYATLEG KAl CUVEPYELEC TIOU AG KAVOUV TTLO
SnutoupykoUc. Exovtag we a&leg tnv oLdtnTa, TNV AKEPALOTNTA,
TO OERACHO, TNV KavoTopla Kat TNV EMITEVEN TWV KOWWV OTOXWV,
TIPOOPEPOULIE OAOKANPWEVEC, KALVOTOUEG KAL ATIOTEAEGLIATLKEG
uTtNPEoteC eTkowWVLAG Kal N opdda pag SOUAEUEL akoupaoTa

YL VA LKAVOTTIOWOEL TLG TIPOCSOKIEG TWV TIEATWVY TNG.

AIAKPIZEIL (BPABEIA)

Awebvn BpaBeia

Web Project of the Year 2012, voted by the audience of PC
Magazine for the “Up Greek Tourism” project

Bloomberg Philanthropies Mayors Challenge 2014 for the
“SynAthina” project

Ermis Awards

Ermis Bronze 2007, Alauoppwan / EEENEN AieBvouc Concept
for the project “Climate Change - AMaée SuvnBeieg”



—=FFECT WHO WE ARE WHAT WE DO

Communication Effect is Edelman'’s affiliate for Greece and Cyprus, the PR services combined with a vast spectrum of digital services form the
biggest international PR Agency. Effect has been founded in 1995. quiver of Effect's expertise. Corporate to consumer PR, Public Affairs
Despite the circumstances that market faced over the 2010 recession, and Crisis Management, Events, Campaigns, Creative work, Strategy and

Effect keeps on growing both in clients and executives. Consulting along with a solid Content management team synthesize the
services menu to offer the best possible solution to any need.

TEAM EXPERIENCE

Our team combines members with skill and talent, expertise and
authenticity, fresh ideas and processes and our daily challenge is to
create, implement and defend under a comprehensive plan abiding
by the rules and ethics. Creativity is our first priority across every
communication plan. Fresh ideas and inspiring concepts are an
uncompromising goal. Our team members feel at their best when
they are assigned to amplify a cause and implement campaigns via
digital, visual and media storytelling; the online environment has
already emerged as a main field of reputation building.

More information:

www.communicationeffect.com
£ /communication.effect
in ication-

/company/communication-effect
k& / effect




—=FFECT  yowwEwork

Trust, community building, active participation in the ecosystem are our
core values. Communication Effect has been working with local commu-
nities, influential citizens and experts in order to build advocacy
networks. Our commitment considers assessment of the agreed goals
while quality control is a prerequisite of our services and a measure-
ment of an indispensable check point.

Our team is alert 24/7, working seamlessly and around the clock in
order to prevent any crisis and deal with any pitfall that may put our
client's communication plan or their reputation assets at risk.

WHAT SETS US APART

Our team is at the core of our success. Our associates are specially
trained in marketing and communication and are experienced in public
relations. Our vision springs from our people and from these “transfu-
sions” we receive support from Edelman as part of our close collabora-
tion. We also invest in productive collaborations and in the develop-
ment of creative relationships. Espousing values such as quality,
integrity, respect, the entrepreneurial spirit and the achievement of
mutual benefits, we aim to provide integrated, innovative and effective
communication services over the long term and we work tirelessly to
exceed clients’ expectations.

AWARDS

International Awards

Web Project of the Year 2012, voted by the audience of PC
Magazine for the “Up Greek Tourism” project

Bloomberg Philanthropies Mayors Challenge 2014 for the
“SynAthina” project

Ermis Awards

Ermis Bronze 2007, Configuration / Development of Interna-
tional Concept for the project “Climate Change - Switch Habits”



HILL+KNOWLTON

STRATEGIES

0101 EIMALTE

H Hill+Knowlton Strategies amoteAel éva armé ta peyalutepa Sebvr
Slktua dnuootwy oxéoewv. Me kevtpikd ypageta atn N.Yopkn

Kat mapouata pe 90 ypagela oe 52 XWPEG, TIAPEXEL UTINPECLEC
OUUBOUAEUTIKAG & OTPATNYLKAG ETILKOWVWVIAG 08 OAO TOV KOGLIO.
Elvat péhog tou WPP Group.

STnv EANGSa 16pUBnke to 1990 ard

Tov MNétpo Kwvatavtwidn. AptBuel 20 cuvepydteg Kat
QTTOTEAEL TNV TTILO KAWOTOLKH KAl SNULOUPYLKN eTatpla
Snuootwv oyéaewv Kkat storytelling tTng eEMNVIKAC ayopdc.

Aloiknon

Métpog Kwvotavtwidng, Métoxog & Mpdedpog
EAévn Kwvotavtwvisn, Métoyxog & CEO, ETiikealng
Anploupytkwv & Digital Yrinpeotwy

Meploadtepa otolyela:

www.hkstrategies.gr
www.hkstrategies.com
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Ol YHPELIEL MAL

H ékpnén twv digital & social media otnv emoxr| pag £xeL 0SnyraoeL
OTn CUVEEDN TWV KOWWV LE TIOAAATTAOUG TPOTIOUG, TIOU TOUG
ETTPETIOLV Va TIAPEPBAlVouV Kal va etneealouy AUECa TN OrUN
ETILYELPTOEWY, OPYQVLOUWY & TTPOIOVTWY. AEV UTIAPXEL TIAEOV JOVO
€Va KOO, OTO OTIOLO TIPETIEL VA (PTACEL TO PVUPA, OUTE SLaKpLTd
OLWVA TIOU PTTOPOUE VA TA SLAXELPLOTOULE UE EEXWPLOTA KaVAALa
KOL TAKTIKEG. H H+K €xel avamtUEel pLa ogLpd amod utnpeateg kat
KQLVOTOPLKA EPYAAELQ TIOU TNC ETILTPETIOUV Va SlayelplleTal OALOTIKA
TNV AoPAAr TIAONYNON TWV TIEAQTWY TNG 0TO ONUEPWVO KPLaLpo
nepLBaMov, eotidlovtag o SU0 AEOVEC LETPOULIEVNG ETTLTUXLAC:
auv&non tou peptdlou Kat Tpootacta @rung.

OL UTtnpeateg Pag oLYKeKPLUEVA:

Strategic Advisory & Consulting
Corporate Communications
Marketing Communications

Digital Communications

Reputation Protection & Management
Crisis/ Issues Management

Media Relations

Creative/Design studio

Public Affairs

Advocacy & Influencers Marketing
CSR & Sustainability Management
Internal Communications
Business-to-Business Communications

EMIEIPIA - MEAATEL

Y10 TIEAQTOAOYLO TNG H+K Strategies TiepAapBavovTal ol UeYOAUTEPEC
TIOAUEBVIKEG KAl EAMNVIKEG ETALPLEC IO TOUG KAASOUG TWV KATAVOAWTL-
KWV TTPOLOVTWY, TPOMLA & TIOTA, (PAPHAKEUTIKEG ETALPLEC, TPATIECEG,
TEXVOAOYLQ, AEPOTIOPLKEC ETALPLES, OTIWG PETAEL AAAWY OL;

Beiersdorf (Nivea), Novartis, Sanofi, P&G, Nestle, Citi,

YUvSeo0g EAANVIKWVY Blopnyaviwy Tpowipwy (ZEBT),

ADOI XAITOTAOY/ MakeSovikog xaABag, Adecco, Bayer,

Xerox, Olkog Sotheby’s, Etihad Airways.




AIEETENSNETEON TIOL AOYAEYOYME

Ytnv H+K Strategies n oTpatnylkn pag TpooeyyLon EekvAel
"AkoUyovtag" autd Ttou cuZNTAVE OL KATAVAAWTEC/TIOAITEG YECW
KALWVOTOPLKWY EPYAAELWV TIANPOPOPNONG, TTIOU AELTOUPYOUV
TAUTOXPOVA OAV AVLXVEUTEG Crisis

Metatpémoupe OAa ta insights o€ otpatnylkn yvwon
XtiCoupe tnV apyLtektovikn storytelling, Snuloupywvtag
SuvaTtég LoTopleg yla TTIPOLOVTa, ETILXELPHOELG & NYETEG

o€ TIOMATIAG KAVAALA ETILKOLVWVLAG

H &nuloupyikry té€a kat uAottolnon autrg elvat otnv
KApSLA OAWV TWV LOTOPLWV TIOU AEPE

XpnotpomotoUpe 0Aa ta digital touch points yia

va TipowBCoUPE Ta PNVUPATA Hag

Opydvwon/AptLotn uloTtoinon
MapakoAouBnon/AELoAdynon/Méetpnon
Tpotmomolnon/mapéuBaocn

TI MAL =EXQPIZEI

ITpaTnyLkn

Anploupykotnta

Digital capabilities

AELTOUPYOUE WG EUTILOTOL CUPBoUAOL avamtuéng (Trusted advisors)
Metuyaivoupe Meploootepa pe Atydtepa (Achieve more with less)

AIAKPIZEIL (BPABEIA)

Ermis Awards

5 Ermis Awards 2014, Evotnta PR:

3 Ermis Gold:

A) Atayetplon @rung etatplwy “Novartis-AtoatoAn pag o
AvBpwrog, ZUULayoc Lac n Kawotouiay

B) Integrated campaigns “MakeSovikdg yaABac, 90 ypdvia e to
YAUKG TIOU KAVEL KaAO»

I Events, “Amstel-lta yapn cou EBvikn ta kavoupe Aa Ume»

1 Ermis Silver, Kowwvia & Emiyelpnuatikotnta:

“ Novartis-Ekatpatela “Avanvews

1 Ermis Bronze, Digital PR: “ABnvaikn ZuBorotia, Lovebeer/Beer
moments»

6 Ermis Awards 2013:

Ermis Awards, Evotnta Ad:

Ermis Gold & Bronze, Digital Video (Evnuepwtikn ekatpatela
yia v AviiaUMnYn «Aidheée Staan» umo v atyiéa mme
A "Mateutikic kat F'uvatkoAoyikric KAwiknig tou EBuvikoU kat
KartoétatplakoU Maveriatnuiou ABnvwy, Nodgokopeio AAeéavépa
e yopnyo t Bayer Hellas )

Ermis Silver (2), evotnta PR:

A. Digital PR «O MakeSovikd¢ yaABag kat to Makebovikd Tayivt
ndve digital»

B. Xxeoelc pe ta MME «Atudapaipa Wembley amno tn Heineken
atnv ABnvax

Ermis Bronze (2)

A. Kowwvia kat ETtiyelpnuatikotnra, «AtdAeée Stdany,
EVNUEPWTIKY] eKaTpaTela yia TNV AvTiauMnyin

B. Events, «<EAAdéa Mropeic» holistic mpdypauua event marketing
yia tnv P&G kat tnv EOE



HILL+KNOWLTON

STRATEGIES

WHO WE ARE

Hill+Knowlton Strategies is one of the leading PR

agencies globally. Headquartered in New York, with 90 offices in

52 countries, Hill+Knowlton Strategies provides senior counsel,
insightful research & strategic communications planning throughout
the world. The agency is a member of WPP, the largest
communications group internationally.

H+K Strategies Athens was founded by Petros Constantinidis in 1990.
It currently employees 20 people and is considered as the leading
innovation and creative PR agencies in the Greek market.

Top management

Petros Constantinidis, Partner and President
Eleni Konstantinidi, Partner & CEO, Head of
Creative & Digital services

More information:

www.hkstrategies.gr
www.hkstrategies.com
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WHAT WE DO

Due to the boom of digital & social media, the public is connected
nowadays in ways that put the reputations of corporations, institutions,
products in its hands. There is no longer simply a target audience to be
reached and persuaded, nor distinct "publics" to deal with individually.
H+K offers a wide range of solutions and innovative tools, that help its
clients navigate in a successful and halistic way, focusing at two majo
KPIs: market share growth and reputation protection.

Our services in specific:

Strategic Advisory & Consulting
Corporate Communications
Marketing Communications

Digital Communications

Reputation Protection & Management
Crisis/ Issues Management

Media Relations

Creative/Design studio

Public Affairs

Advocacy & Influencers Marketing
CSR & Sustainability Management
Internal Communications
Business-to-Business Communications

TEAM EXPERIENCE

H + K Strategies clients portfolio includes the largest multinational and
Greek companies from the sectors of consumer products, food &
beverage, pharmaceutical companies, banks, technology, aviation,
such as: Beiersdorf (Nivea), Novartis, Sanofi, P&G, Nestle, Citi, Greek
Association of Food Industries (SEVT), Haitoglou Bros/Macedonian
halva, Adecco, Bayer, Xerox, Sotheby's, Etihad Airways.




HILL+KNOWLTON Huw WE WORK

Our strategic approach at H+ K Strategies starts by "listening"
what consumers/citizens discuss through innovative information
systems & tools, that operate simultaneously as crisis detectors

We convert all insights into strategic knowledge
(Radar Monitoring Tool)

We build Storytelling architecture, by crafting powerful
narratives for products & businesses across multiple
communication channels & touch points

A creative idea is at the heart of all the stories
and campaign we develop

We make use of all digital touch points to promote
our key messages to the right audience

Project Management, organization & operational excellence
Monitoring/Evaluation /Measurement
Readjustment/Intervention

WHAT SETS US APART

Strategy

Creativity

Digital saviness
Trusted advisors
Achieve more with less

AWARDS

Ermis Awards

5 Ermis Awards 2014, PR section:

3 Ermis Gold:

A) Corporate Reputation (Novartis)

B) Integrated campaigns (Macedonian Halva)

M Bvents, (Amstel)

Ermis PR Silver, CSR (Novartis, COPD campaign)

Ermis PR Bronze, Digital PR (Athenian Brewery, Love beer/Beer
moments»

6 Ermis Awards 2013:

Ermis Awards Ad section:

Ermis Gold & Bronze, Digital Video (Bayer, Contraception
Awareness campaign)

Ermis Silver 2013 (2), PR section:

A. Digital PR (Macedonian Halva)

B. Media Relations (Heineken)

Ermis Bronze (2), CSR & Events section:

A. (Bayer, Contraception Awareness campaign)

B. (Greece You can, P&G & Hellenic Olympic Committee)



PORTER
IKON | NOVELLI )

[0I0I EIMALTE

H IKON Porter Novelli elval etaipla cupBoUAwy, pehoc Tou SleBvolc
oplhou emikovwviag kat Snuoolwv oxéoewv Porter Novelli,

e eploodtepa ard 90 ypagela e OA0 TOV KOGLO, KAl HEAOC

Tou OptAou BBDO EMASAC, evC attd ToUC UeYAAUTEPOUC

oplhoug emkowvwviac otnv EAANVIKA ayopd.

MPOCPEPEL UTINPECLEC OTPATNYIKAC ETTLKOWVWVLAC Kal Staxelpltonc

NG PUNG, utootnpllovtag Toug TIEAATEC TNG OTNV €TTEVEN TWV
ETIL(ELPNUATIKWY OTOXWV TouC. Me pLa moAudldotatn epmelpla amod
SLEBVELC Kal TOTIKEC oUVEPYAOLEC, e APLOTN YWWON TWVY TIPOKANCEWY
TNG EMNVLKNG ETILYELPNPATIKOTNTAG, PE AKEPALOTNTA, ETTAYYEAIATIOHO
Kal peBodoloyia, oyedldlel kat UAOTIOLEL EEELEIKEUUEVA TTpOYPAPATa
Kal SPACELG TIOU TIPOCPEPOUV TTIPOCTIOEUEVN KAl HETPAOLUN agla.

H IKON Porter Novelli Aettoupyel otnv EMada amoé to 1993 kat elvat
arod Ta LSPUTIKA PEAN Tou Topéa Anpootwy Y xeoswy tng EAEE.

Ta teheutala xpodvia avavewvel ave MUTTw tnv Miotorotnon

yla ZUoTNUA ALAYELPLOTIKAG ETIAPKELAC YLa TTAPOX T UTINPECLWY
0TOUG TOUELG '‘Anudateg TxEoelg & ETtikovwvia' kat ‘One to One
Marketing’ amé tnv TUV HELLAS / EAOT 1435:2009

Meploodtepa otolyela:
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Ol YHPELIEL MAL

Mpoaoeyyloupe Ta KowvA TIou £lval oNUAvTIKA yLla Tov TIEAGTN pag Kal
TOUC JAALE UE TA INVUPATA TIOU €lVal onpavtlkd yla To kaBéva amo
autd. Xtl{oupe OYEOCELG OUOLATTLIKNG ETILKOWVWVLAG OTO PUALKO Kal
bNELako TiePBAANOY. AvaSELKVUOUE TLG TIPOKAINTELG KAL ATIAVTAWE E
AUCELC TIOU (PEPVOUV OUCLACTIKA KAl LETPNOLUA ATTOTEAECHATAL.

Avarmtuén Ztpatnylkng tng Emkowvwviag
Avarmtuén & Alayeiplon Meplexopévou

Anpooteg YoBEoeLg

Anptoupyikd Concepts kat EqQappoyeEg

Awaxelplon Etatplknig ®nung

Awaxeiplon Kploswv

Atopydvwon EkSnAwoewy

Exmaldevon Ekmpoowtiwv TUTIOU

Emikowvwvia B2B &B2C

Emiikowvwvia Mpotdvtwy

Eowtepukr) Emkowwvia kat Exmatdeuon

Etatpikn Emikowvwvia

Kaumdvieg Anuootétntag

Aavoaplopata polovTwy - UTINPECLWV
MapakoAouBnon o€ Mpayuatiko Xpovo, Avaiuon & MAnpowopnaon
Mpoypaupata Mpowbnong

Ixedlaopog Mpoypappdtwy Etalpikng YieuBuvotntag
Yx€oeLg ye MME

Ytpatnylkn & Aaxelplon Kowwvikwy Atktuwv
JTPATNYLKEG ZUVEPYAOLEG PE Tpltoug YTIOOTNPLKTEG
Xaptoypapnon MeptBaovtog Emkowvwviag

EMIEIPIA - MEAATEL

EvSelktikol TIEAATEC e TOUC OTTo(0UG £XOUIE CUVEPYQOTEL:

OrAT, Pernod Ricard, Red Bull, Bayer, UCB, M.Z. lakwB{&n¢ A.E.,
Visa, ENAnvikr) Tpameda, Tpdmela KUmpou, Telpeoiag, Hewlett
Packard, Nokia Siemens Networks, Business Software Alliance, Sony,
Playstation, Electronic Arts, ZTE, Rohde&Schwarz, Intel, Oracle, EMA
ATTLKNAG, IKEA, Starbucks, Makro, Kosta Boda, BMW, Mercedes Benz,
IKA, EupwTtaikn Emitpottn, ZUvSeopog YIIoTpopwy I8pUpatog
Qudon, ZUv8eapoc EMANVIKWY Etatpelwy Anuntplakwy Mpwivou,
Dettol, Durex, Veet, Wella, Quaker, Tasty, Mars, EBI'A, PepsiCo,
Elbisco, Puratos, Aakwvikol Kitot, EZA.




KON | noveirry AL AOYAEYOYME

H ouvepyaota pag apyl(det e TNV epwTNOoN «TtoLd lvat n aAAayr) Tou
XPELALETAL Va TIETUXOUE;» O KABE EeXWPLOTH TtepiTTwaon

KaL QvarttUooETal e TNV €MTeu&n LETPNOLWY ATTOTEAECUATWY yLa

TOUG TEAdTeG Hag. Mpooappooupe To TTAalolo tng cuvepyaotag pag otLg
QVAYKEG KAl OTNV ETALPLKI KOUATOUPA TOU KABE TIEAGTN JE: ZUVAVTHOELG
OTPATNYLKNG YLa CUP@WVIa oTOXWY Kal KpLtnplwv agloAoynang, TAKTIKES
OUVAVTNOELC AUECOU KAl AKPOTIPOBECOU TIPOYPAUUATIOHOU,
MEPLOSIKEC EKBEQELC TIPOOSOU, AVapopEG avaAuong Kat agloAdynong,
EVNUEPWTIKEC CUVAVTNTELG — CEPLVAPLAL.

H apolBr) tne etatpetag mpokuTtteL amod To e(6o¢, To eUPOG Kal TOV ByKO
TWV UTINPECWWV TLG OTIoleC Ba TTapeyeL OTov TTEAdTN), Bdoel

EVOG OUYKEKPLLIEVOU KAl CULPWVNHEVOU TIPOYPAUUATod. H apolBn
KQAUTITEL TNV TEXVOYWWOLQ, TO ETTTESO EQTELPLAG KAL TLG €PYATOWPES
TIOU ekTludTatl ot Ba anartnBoulv yia tv uhorotnon tou
OUYKEKPLUEVOU TIPOYPARUATOC. To TTAALOLO OLKOVOILKNG cuvepyaatlag
elval eUEALKTO: e otaBepr) pnviata apoLBry, Ue apoLBr| KT armoKoTTr

yLa HELIOVWEVO €PYO 1) EVEPYELQ, HE CUVSUAOHS OTaBEPNC apoLPrg

KQL ETIUTAEOV APIOLPNG YLa CUYKEKPLUEVQ, TTPOCBETA €pya 1 Kat apoLBrg
BACEL €MITEVENC OTOXWV. Y€ ELSIKEG TTEPUTTWOELG, CUMPWVELTAL

apoLBr) BaoeL xpovoxpEWaNG.

TI MAL =EXOPIZEI

1. H aplotn yvwon tng EMnVIKAC ayopdc o ouvSuaoud e TNV Aueon
EVNUEPWON VLA TLC TILO TIPOCPATEC TACELG OTNV TIKOWVWVia
Kal T SOKWaopévn texvoyvwaola armod to Stebvec TeplBAAov.

2. Ta QTTIOKAELOTIKA EPYCAELA LA TIPOYPAUUATIONO,

QvAaAUON, EPELVA, LETPHOELC:

PN+: pla poppoula Tou eme€epyadetal T oTPATNYLKN, TG LEEECG
Kal TNV uAoTtolnon yla TNV avamntugn mepLocOTEPO EEUTIVWY
KAl OTPATNYLKWY TIPOYPAUHATWY HE KAAUTEPA ATIOTEAECHATA

PN Styles: mTAat@oppa cUMOYNE TTANPOPOPLWV YLd KOWA-0TOX0G

PN Influence Modeling: povtélo poBAsdnG yla tn peyLtotomolinon
TOU QTIOTEAECHATOG TAKTLKWY EVEPYELWV

PN Sonar: T(poAnTITikn TtapakoAoUBnon Kat avaluon TIou avasekvUEL
Ta BEpata pe TG PeyaAUTepeg TOAVOTNTEG VA ETINPEACOUV YVWLEG Kal
OUMTIEPLPOPEC, KL CULBANEL OTOV TIPOYPAUHATIONO SpACEWY
AZloAdynon oe tpla emineda: Anodoaon, ArtoteAéopata, MeTproeLg
MeBodoAoyla Digital Marketing: N'vwon>Zxéon>

MpooeTalplopog >YTootrpLEn

3. EEelSikeupévec uttnpeoteg media, design, production, advertising,
digital kat oAokAnpwpéva poypdupata ermkovwviag 360°

AIAKPIZEIL (BpaBEIA)

IPRA Golden World Awards

Special Commendation in Corporate Communications 2009
EOM (EBvikd¢ Opyaviauoc Metapoayeloewv): «Awpo Zwng»

Ermis Awards

Ermis Bronze 2003, Erikowvwvla Mpotovtwy: STARBUCKS
«[1adog yia Kapel»

Ermis Gold 2004, EkSnAwaoelc: SONY HELLAS «You make it a Sony»
Ermis Silver 2004, Xopnylec: VISA International «Supuetoyr»

Ermis Silver 2004, Mpooappoyr) Alebvouc I6€ac: BMW Hellas
«To Mini mpwraywviatel ato KoAro AAa ltaAika»

Ermis Silver 2004, Ettiikowvwvia Mpotovtwy: IKEA «H IKEA atnv ABrivax
Ermis Bronze 2005, Mpoypdupata Emkowvwviag OAuPTakwy
Aywvwv: VISA International «H Advayun va rag mo LakpLa»

Ermis Silver 2005, Mpoypappata Erkowvwviag OAUUTILAKWY
Aywvwv: VISA International «A¢ kavoue tn Alagpopd”

Ermis Silver 2007, Xxeoelc ue MME: VISA Europe «Aydmnae tnv Kabe
Mépa»

Ermis Gold 2008, Etatpikr) Emtikowvwvia: EOM «Awpo Zwric»

Grand Ermis PR 2008: EOM «AwpoZwri¢»

Ermis Gold 2013, Xxcoelc ue MME: Veet & Scholl «Eva Spa ato Zri(ti»
Ermis Bronze 2014 , Ek6NAWGCELC: OPAP «Néo IMawyvidt SKPATZ: Tuyn
atn Styuri»

Effie Hellas Awards

Effie Bronze 2008, Etaipwkr| ETtikowwvia: EOM (EBvikog Opyaviaudg
Metapiogyedoewy): «Awpo Zwrigy



PORTER
IKON | NOVELLI )

WHO WE ARE

IKON Porter Novelliis a public relations consultancy, member
of the international Porter Novelli network, with more than
90 offices globally, and member of the BBDO Group Greece,
one of the leading Communications Groups in the country.

The company offers strategic communication and management
reputation services, helping companies and organizations reach
effective solutions that support their business objectives. Through
a wide range of international and local experience, with solid
knowledge of the challenges in today's Greek business environment,
with ultimate integrity and professional methodology, IKON
develops and executes specialized communication and public
relations programs that add measurable value.

IKON Porter Novelli has been operating in Greece, since 1993,

is a founding member of the PR Sector of the Hellenic Association

of Communication Agencies, and is certified for Managerial
Competence System in the provision of Public Relations Services,

and One to One Marketing Services by TUV HELLAS / EAOT 1435:2009

More information:
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WHAT WE DO

We communicate with the audiences that matter most to our clients,
through messages that are most relevant to each of those audiences.
We build relationships of true communication in the physical and the
digital world. We define the challenges and answer with solutions that
bring targeted and measurable results.

Alliance Building

B2B and B2C Communications

Content Development

Content Management Systems
Corporate Communications

Crisis & Issues Management

Creative Concepts and Implementation
Event Management

Influencer Mapping

Internal Communications

Media Relations

Media Training

Product Launches

Promotional Activations

Public Affairs

Publicity Campaigns

Real Time Monitoring and Actionable Analysis
Reputation Management

Social Media

Strategic Philanthropy & Corporate Social Responsibility
Stakeholder Engagement & Management

TEAM EXPERIENCE

Indicative client experience:

OPAP, Pernod Ricard, Red Bull, Bayer, UCB, M.S. Jacovides, Visa,
Hellenic Bank, Cyprus Bank, Teiresias, Hewlett Packard, Nokia
Siemens Networks, Business Software Alliance, Sony, Playstation,
Electronic Arts, ZTE, Rohde & Schwarz, Intel, Oracle, EPA Attikis Gas,
IKEA, Starbucks, Makro, Kosta Boda, BMW, Mercedes Benz, IKA
(National Security Foundation), European Commission, Alexander
Onassis Foundation Scholars’ Association, Hellenic Association of
Breakfast Cereal




IKON | NOVELLH Y HOW WE WORK

Our partnership starts with the question “what is the change
we can bring?” atany given situation, and proceeds by
confirming that change with measurable criteria.

We adapt our partnership frame plan to the needs and corporate
culture of our client, with: Strategic meetings to agree objectives
and evaluation criteria, Regular meetings for short- and long-term
planning, Progress reports, Analysis and Evaluation reports,
Orientation and Immersion meetings.

Agency remuneration is based on the type, range and volume of
services to be provided, as per the respective agreed program.
Agency fee covers the know-how, level of experience and man-hours
estimated to be provided in order to implement a specific program.

We offer a flexible financial agreement context based on: regular
flat fee, ad-hoc fee in case of a distinct project or activation,
combination of flat fee and additional ad-hoc fee for specific
add-on projects as well as a success fee structure. A man-hours
based fee can also be agreed, as requested.

WHAT SETS US APART

1. Through our networks we combine our strong local insights with the
international knowledge of trending topics and tested know-how.

2. Our proprietary tools in planning, analytics, research and metrics:
PN+: a powerful formula fostering strategy, ideas and execution
to lead to smarter, more strategic programs, with better results.

PN Styles: suite of target audience information sources

PN Influence Modeling: introduces predictive, scientific rigor

to the development of PR programs to maximize tactical impact
and predict the potential of content to influence behavior

PN Sonar: predictive listening proactively identifying the issues
that have strongest likelihood of leading to specific actions,
suggesting when plans should be deployed

Our metrics tools evaluate: Output, Outcome, Results

Our Digital Marketing delivers on a structured approach:
Awareness > Engagement > Conversion > Advocacy

3. Specialized services in media, design, production, advertising,
digital as well as comprehensive 360° communication campaigns.

AWARDS

IPRA Golden World Awards

Special Commendation in Corporate Communications 2009
EOM (National Transplant Organization): «Gift of Life»

Ermis Awards

Ermis Bronze 2003, Product Communications : STARBUCKS «Passion
for coffeel»

Ermis Gold 2004, Events: SONY HELLAS «You make it a Sony»
Ermis Silver 2004, Sponsorship: VISA International «Participations»

Ermis Silver 2004, Adaptation of International Concept: BMW Hellas
«Mini stars at the Italian job»

Ermis Silver 2004, Brand Communications : /KEA «IKEA in Athens»

Ermis Bronze 2005, Olympic Communications Programs: VISA
International «The Power to Go Further»

Ermis Silver 2005, Olympic Communications Programs: VISA Interna-
tional «Let's make a difference»

Ermis Silver 2007, Media Relations: VISA Europe «VISA Europe «Love
Every Day»

Ermis Gold 2008, Corporate Communications: EOM «Gift of Life»
Grand Ermis PR 2008: EOM «Gift of Life»

Ermis Gold 2013, Media Relations :Veet & Scholl <Home Spa»

Ermis Bronze 2014, Events: OPAP «SKRATS Launch: Instant Luck»

Effie Hellas Awards

Effie Bronze 2008, Corporate Communications: EOM (National
Transplant Organization):«Gift of Life»



N0I0I EIMAZLTE

we mind your own business

H MINDWORK BUSINESS SOLUTIONS 2YMBOYAEYTIKEZ YITHPEZIEX
E.MN.E. 15puBnke Tov lovvio tou 2008 amod tn Alva NikoAottouAou,
BloAdyo pe paxkpodxpovn TElpa aTnV EMLOTNHOVLIKY €pEUVa, KaBWG Kat
otn SLolknon, TO PAPKETLVYK KAl TLG TIWANTELG OTO XWPO TOU (PAPHAKOU
KaL TWV UTINPECLWVY UYELQG, O EBVIKO Kal TIOAUEBVLKO TTEPLBAANOV.

H Mindwork §pactnploTioleltatl 0To XwPo TG mkowwviac Kat Tng
TIAPOX NG CUHBOUAEUTIKWVY UTINPECLWVY YLA ETILXELPTTELG KAl
0OpyavLopoUG. Mapéxel ULBOUAEUTIKEC UTINPEOLteC, UTTNPEalEg
marketing, Snuootwv oxéoewy, TIPOBOANC Kat Stapruonc. Opyavwvel
EKSNAWOELG KAl OUVESPLA, KAl UTTOOTNPICEL OAOKANPWEVEG EKOTPATELEC
ETkowVLac. AVOAQUBAVEL TO OXESLAOHO KaL TNV ETILUEAELA
ETILOTNHOVIKWY EKSOCEWV, KAl QVaTtUOTEL UALKA ETILKOVWVLAG

0€ EVTUTIN Kal PneLakr) popr). Atayelplletal TG OYETELG

e ta M.M.E. kat tnv Tpo@od4Tnaor) Toug HE LALKO.

To avBpwriivo Suvapiko tng Mindwork amoteAeital amo éumelpa Kat
APTLA KATAPTLOPEVA OTEAEXN, TIOU TAQLOLWVOVTAL ATIO EUTIELPOYVWOVEG
KQL ETTLOTAPOVEG PE UPNAT e€elbikeuan, yeyovog Tou e€acpaltlel
TIEEPALTEPW ePBAOUVON Kal APTLO ATTOTEAECA OE KABE €pyoO.

MepLoodTEPA OTOLKElQ:

www.mind-work.gr
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Ol YNHPELIEL MAL

> Mpoypdappata Anpooidtntag, Ataxeipton MME kat EKkotpateieg

EVNUEPWONG TOU KOLVOU

H Mindwork e&eléikevetal otov Topéa uyelag: ZxedLadel kat
avamtUooEL TIPoYPAUATA SNUOCLOTNTAG YLa TaLpeleg Kat
0pYavLopoUE ToU SNPOGCLOU KAl TOU LELWTLKOU TOEQ.

Opydvwon eKSNAWGCEWV Kal CUVESPLWV

H Mindwork opyavwvel kat urtootnpilel OA0 TO PACHA TWV
ekSNAWOoEWV Kat cuvedplwv (Nuepideg, fora, workshops, panel
discussions, road shows, cuvéSpLa K.a.), J€ CUVETIELQ,
ETIAYYEAPATLONO KAl SNULOUPYLKOTNTA.

Mapox CUUPBOUAEUTLKWY UTINPECLWY OE ETILYELPIOELG

KL Opyaviopoug

H Mindwork yvwpiZet eEatpetikd KaAd To xWwpo tng Lyelag Kat
TIAPEXEL OTOUG TTEAATEG TNG CUMPBOUAEUTLKEG UTINPEGCLEG YLA TLG
OTPATNYLKEG KAL TIAPAYWYLKEG TOUG AVAYKEC.

‘Epeuva ayopdg 0To YWwpPOo TWV ETTAYYEAPATLWY UYELOG

To 2013, n Mindwork &nuloupynoe tn Mindview, pLla etatpeia otnv
UTINPECLA TOU (PAPPAKEUTIKOU KAl UYELOVOULKOU TOUEQ, TIOU
OXESLACEL KAL TIPAYLIATOTIOLEL TIOCOTLKEG KAL TIOLOTLKEG EPEUVEG YLA
EUTIOPLKOUC KAL ETILOTNIOVLKOUG OKOTIOUC.

EkSd0sLg

H Mindwork yla Ti¢ avaykeg Twv TEEAATWV TN oxeSLadel Kal
avamtuooel, peta&l AMwy, BLBALa, TTEPLOSLKA, EVTUTIA, EPNUEPLSE,
on-line journals kat PnQLaKEG EKSOOELG.

EMIEIPIA - MEAATEL

O teAdteg Tng Mindwork §pactnplomolovvtal Katd KUPLo AGyo ato
XWPO TNG Lyelag, TNG EMLOTAPNG KAl TG ekTaldeuong, Tov ottolo
yYWwpLloupe EEALPETIKA KAAA. MPOKELTAL YLA (PAPUCKEUTLKES, EUTIOPLKEC,
ETILOTNLIOVIKEG KAL LOTPLKEC ETALPELEC, LATPLKOUC CUAOYOUC, CUAMOYOUG
acBevwy, eTalpeleg BloteyvoAoylag, TTaveTiatnulakd puuata,
EPEUVNTLKA LVOTLTOUTA KAl SNPOGCLOUC 0pyaviopoUc TOU TOLEA TNG
uyelag, omwg 0 EOD, To Kevtpo EAéyyou kat MpoAnyng Noonudtwy
(KEEATINO) kATt H Mindwork SouAgUel eEloou amoteAeopatikd

LIE OpYaVLOPOoUG Tou Snuoctou, Un KEpSOOKOTILKEG OPYAVWOELG,
LOLWTLKEG TIOAUEBVIKEC Kal EBVIKEC ETALPELEC.




EMIEIPIA - EAATEE

we mind your own business

I5pUpata - Opyaviopol - Kpatikotl ®@opelc (EVOELKTIKA):

EBvikr ZxoAr Anpootag Yyelag, Kévtpo EAéyyou kat MpdAndng
Noonudatwy, EBvikdg Opyaviopog @appdakwy, Ophog EBehovtwy
Katd tou Kapkivou - AykaAlaZQ, EANAnVIkr Etatpeia Atolknong
Yrinpeowwv Yyetag, Mavehrvia Evwon ®appakoBLlopnyaviag
EMNVIKO Kévtpo Oalaocoiwv Epeuvwy, MaveArvia Etatpeia
dappakotolwyv NoonAeuTikwy I1§pupdtwy, Etaipeia OykoAoywy
MaBoAdywv EAAASAG, ZUvEEoP0¢ PAPPAKEUTIKWY ETILXELPrOEWY
EAAS0¢, lvotitouto KowwvLKNG Kat MPoAnTITIKAC laTpLKng,
Yroupyeio Yyelag - Mevikn Mpappateia Anpootag Yyelag

Etatpelec (eVOEIKTIKA):

ABBOTT , INTERAMERICAN, ROCHE, ABBVIE INTERNATIONAL LIFE,
SANOFI, AMGEN, MENARINI, SPECIFAR, ASTRAZENECA, MERCK
SERONO, TEVA, BRISTOL-MYERS SQUIBB, MSD, UCB, ELPEN, NOVAR-
TIS, BIANEZ, GALENICA, NOVO NORDISK ENOPAZXIZ, GENESIS
PHARMA, PFIZER, ®APMAZEPB-AIAAY , GILEAD, PHARMATEN,
GLAXOSMITHKLINE, PIERRE FABRE

0L AGYAEYOYME

To évauopa yla Kabe veo €pyo To Stvel pla t&ea: lte TNV TTpoTelvel

n Mindwork, wg AUon g€ kdmoto {rtnua meAdtn), elte o (Slog o meAATng,
QTTOBAETIOVTAC O CUYKEKPLUEVO OTOXO. TN OUVEXELQ, N Mindwork
QVATTTUOOEL €Va «OYESLO SPATEWV», UE GUYKEKPLLEVO XPOVOSLAYypapa,
TIaPaSOTEA KAl OPASA €pYOU, TA OTTOLA CUHPWVOUVTAL LE TOV TIEAATN.
Optlovtal «project manager-uteUBLVOC TTapakoAoUBNoNG» yLa To
0UVOAO TOU £py0U, KAl UTTEVBUVOL TWV ETILUEPOUC SPACEWV.

H mapakoAouBnon elval ouveyrc kat, otote xpeladetal, yivetat
emkalporolnon tou oxedlou §pdong. Metd TNV 0AOKANPWON TOU
€pyoU, OUVTACCETAL ATTOAOYLOUOG. OAa Ta €pya TTEpAapBAVOLY
Stadikaaola a&lohdynong pe epwTnUatoldyLa, Ta otola
OUUTTIANPWVOVTAL ATTO TOUG ATTOSEKTEG TWVY UTINPECLWV.

TI MAL =EXOPIZEI

H Mindwork avayvwpllel 6Tt n TIpocnAWaGr) TNG otV TIOLOTNTA Kat N
O@ALPLKN TTIPOCEYYLoN elval To KAELST yla TNV eTtituxila tne. Mpoo@epel
uTnPealec ot oTtoleg amodiouv onuavTikr TpootBépevn a&la atov
TIEAGTN KAl KAAUTITOUV OAEG TLG TTTUXEG TwV BEPATWVY TTou emeEepyadetal.
[ QUTO, OTOXEVEL OTN CUVOALKT UTTOOTAPLEN KaL TNV TIANPN
(KQvVOTTolNon TwvY avaykwy Kat Twv TPOCSOKLWY TWV TIEAQTWY TNG.

>tn Mindwork n moldtnTa anoteAel @ ocopia Kat euBuvn Kabe
epyalopevou. To EUTIELPO TIPOOWTILKO TNG EMEVOUEL OTN SLAPKN
EVNUEPWON Kal eEAlOOETAL, TIPOKELIEVOU VA KAAUTITEL TLG AVAYKEC

TNG €TaLpelag Tou Slapkwg aAalouy. M'a va eEacpailoel To KAAUTEPO
SuvaTo ATTOTEAECQ, N ETALPELQ ETILOTPATEVEL: OTPATNYLKY OKEYN,

dpTLa opyavwarn), KatdMnAa Stktua uTtoSouwy, TTponyHEVN Texvoloyla,
SNULOUPYLKOTNTA KAl KALVOTOWEG LEEEC, YWWON Kal eEeLSikeuan,
aKpOXPOVLA TIELPA KAl ETTAYYEALIATLOUO.

H Mindwork exel TiiotoroinBet katd ISO 9001:2008 kat EAOT 1435.
>1o Aalolo TNE MoALTIKAG yia tnv MoldTnTa Tou €xeL Beottloet N
etalpela, Baokr| TpounoBeon elvat n Stapkng BeAtlwon twy
TIAPEXOPEVWY UTINPECLWV.

AIAKPILEIL (BPABEIA)

MeypL onpepa eV EXOUUE CULIUETACKEL OE SLAYWVLOTIKEG SLadIKAOLEC,
QMG TO pEAoV elval pmpootd pad!



WHO WE ARE

we mind your own business

MINDWORK BUSINESS SOLUTIONS CONSULTING SERVICES LLC

was established in June 2008 by Lina Nikolopoulou, a biologist with a
long experience in scientific research, as well as in management,
marketing and sales in the sectors of pharmaceuticals and healthcare
services, both at a national and an international level.

Mindwork is active in the fields of communication and consultancy
services for companies and agencies. We offer services ranging
from consultancy, marketing, public relations, promotion and
advertisement, to event and conference organisation, integrated
communication campaigns, as well as the design, setup and editing
of scientific publications. We develop communication material both
in printed and digital form. We manage Media relations and

supply them with all necessary material.

Mindwork comprises only experienced and well-trained staff,
complemented in their duties by highly specialised experts and
scientists, thereby ensuring that each and every project is
guaranteed to be meticulously designed and perfectly executed.

More information:

www.mind-work.gr
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WHAT WE DO

Advertisement projects, Media management and Public
awareness campaigns

Mindwork specialised in Health: We design and implement advertise-
ment projects for public and private sector companies and agencies.

Event and conference organiser

Mindwork organises and supports a full spectrum of events and
conferences (fora, day conferences, workshops, panel discussions,
road shows, congresses, etc.), with consistency, professionalism
and creativity.

Consultancy services for businesses and agencies

Mindwork is extremely familiar with the health sector and provides
its clients with consultancy services to meet all their strategy

and production needs.

Market research for healthcare professionals

In the year 2013, Mindwork created Mindview, a sister company

at the service of the pharmaceutical and healthcare sector, with a
mandat to design and carry out quantitative and qualitative research
for commercial and scientific purposes.

Publishing

Mindwork designs and develops, among its other activities, books,
magazines, journals brochures, on-line journals and e-publications
to meet a wide range of client requirements.

TEAM EXPERIENCE

Mindwork clients come mainly from the health, science and education
sectors, which are all fields that we are particularly familiar with.

They are pharmaceutical, commercial, scientific and medical companies,
patient and physician, biotech companies, universities, research
institutes and health-oriented state agencies, such as the National
Organisation for Medicines (EOF), the Hellenic Centre for Disease
Control and Prevention (KEELPNO), etc.

Mindwork is equally successful in its collaborations with state

entities, non-profit organisations, multinational corporations and

local companies.




-
mind

WOYK TEAM EXPERIENCE

we mind your own business

Foundations - Organisation - State Agencies (indicative):

National School of Public Health (ESDY), Centre for Disease Control
and Prevention, National Organisation for Medicines (EOF),
AYKOALAZQ - Volunteers Against Cancer Group, Hellenic Association
of Health Management, Panhellenic Pharmaceutical Industry Associ-
ation Hellenic Centre for Marine Research, Panhellenic Association
of Hospital Pharmacists, Hellenic Society of Medical Oncology,
Hellenic Association of Pharmaceutical Companies, Institute of
Social and Preventive Medicine, Ministry of Health - General
Secretariat for Public Health

Companies (indicative):

ABBOTT, INTERAMERICAN, ROCHE, ABBVIE, INTERNATIONAL LIFE,
SANOFI, AMGEN, MENARINI, SPECIFAR, ASTRAZENECA, MERCK
SERONO, TEVA, BRISTOL-MYERS SQUIBB, MSD, UCB, ELPEN,
NOVARTIS, BIANE=, GALENICA, NOVO NORDISK, ENOPAZIZ
GENESIS PHARMA, PFIZER, ®APMAZEPB-AIAAY , GILEAD,
PHARMATEN, GLAXOSMITHKLINE, PIERRE FABRE

HOW WE WORK

The spark for each new project comes from an idea: be that one that
Mindwork comes up with, as a solution to a particular request by

a client, or one provided by the client themselves, with a specific goal
in mind. The next step is for Mindwork to develop an “action plan”,
with a well-specified timetable, deliverables and a project team,
which are all to be acknowledged by the client. What follows is to
assign “project managers” for the entire undertaking, as well as
individual action managers.

There is constant monitoring of the progress and, whenever
necessary, the action plan is updated accordingly. After a project
has been completed, a report is drawn up. All projects include

a questionnaire-based evaluation process, using information
gathered from the service recipients.

WHAT SETS US APART

In Mindwork, we recognise that our devotion to quality and our
comprehensive approach are the key to our success. Our services
offer the clients significant added value and cover all aspects of their
areas of interest; therefore, we aim at providing complete support
and fully meeting the needs and expectations of our clients.

At Mindwork, high quality is every employee’s philosophy an
responsibility. Our experienced staff invest in their constant edification
and they strive to evolve, so as to be in a position to meet the
company's ever-changing needs. To ensure the best possible result,
the company musters: strategic thinking, excellent organisation,
suitable infrastructure networks, state-of-the-art technology,
creativity & innovative ideas, know-how & specialisation, vast
experience and professionalism.

Mindwork holds the ISO 9001:2008 and ELOT 1435 certifications.

One of the key goals in the company Quality Assurance Policy
is the constant improvement of our services.

AWARDS

We have not participated in any competitions so far, but the future
is bright and lies ahead!
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team

Lel’s tatk resutts

[0I0I EIMALTE

Etpaote n ONE TEAM! Mia etatpela uttnpeotwv 0AOKANPWHEVNG
Etatpiknc Emikowvwviag mou tspuiBnke to 2005 kat aréd tnv Tpwtn
NUEPQA TNG AELTOUPYLAG TNG LEXPL KAL OrHEPA EXEL KaTaPEPEL va Bpebel
QVAPEDQ OTIC TIPWTEG BETELG ETIAOYWVY TNG ayopdc. Ot Adyot TTOAAOL.

O kupLdTepoC; OTL SouheUoupe we «Mia Opadax e Tov TIEAATN,
uloBeTwvTag pla aTpatnyLkr TTPoaeyyLon SLadpacTIKAC cuvepyaatag
TIou 08nyel aTNV AN PN KAl GQALPLKT AVAAUCH TWVY ETALPLKWY
QVayKWV Kat oTOXWV.

H puoocopla pag otnplletal os TévTe BACLKEC AElEC:

Mowdtnta, AElotiotia, AotedeopatikotnTa, Ouadikotnta,
ETtiyelpnuatikr) HOW. MapakoAouBoUpe otevd TIC TPEXOUOTEC eEEAEELC
KaL TIG TACELC TNG AyOPAC, AmMaVTWVTAG HE OAPHVELQ OE EPWTILATA TOU
OfUEPA Kal Tou avplo. Exoupe avartUEel agLOTILOTEC OLUVEPYATLEC OTO
EEWTEPLKO KAl ELSLKOTEPA OTLC XWPEC TNG NOTLOAVATOALKNG EUpWTING,
€XOVTAC UAOTIOLHOEL TIPOYPAUATA YLA AOYapLACHO TIEAATWY Jag o8
QPKETEC amd AUTEG. Mpoawata evtayBrkaue oto Siktuo tng FIPRA
International, plac amo Ti¢ kopuwalteg etalpelec utnpeotwy Public
Affairs & Government Relations pe Kevtplko ypagelo oTig

BpUEEMEC Kal TTayKOOLA SUVAULKD.

Meploodtepa otolyela:

www.oneteam.gr

Ol YAHPEZIEL MAL

Map€YOUE OULBOUAEUTIKEG UTTINPEGLEG, OE OTPATNYLKO KAl TAKTIKO
enlmedo, yla tnV emiteuEn oUVBETWVY ETILYELPNOLAKWY TTOXWV.
YxeSLACouE Kal UAOTIOLOUWE tailor-made TtpoypduuaTa yia eTalpLkd
Kal TTpolovTIKa brands. KtlCoupe TV ElkOva KAl Tn @rjun Toug,
£6PALWVOVTAC TIG OYETELG TOUG LIE OAQ TA KOLVA EVOLAPEPOVTOC Kal
QUEAVOUUE TLC TIWANCELC. ALAUOPPWVOULIE TO OWOTO HELYLA EVEPYELWV
peoa amo tnv eupela ykapa §pactnplotTwy Pag: EMKowwvLakn
STpatnyLkr, Anpooteg Ixeoelc, Public Affairs, Zyeoelg pe MME,
YX€0€LG pe ToTtlkeC Kowvwvieg, Xopnytkry MOALTLKN & KoWWwVLK
YreuBuvotnta, Eowteplkr Emkowvwvia, Event Management, Digital
Marketing & Social Media, Alayeiplon Kplogwv.

EMIEIPIA - MEAATEL

3TO TIEAATOAGYLO A CUYKATAAEYOVTAL TIOAUAPLBLIEG eTaLPELEg
TPOPLPWVY Kal TIoTWV 01w ot: FrieslandCampina, EAAIZ-Unilever,
Coca-Cola EAAnVLkn) Etalpeia Epgpladwoswe, Sefco-Zeelandia,
OAupmiakny ZuBomolta, Mmiokota MamadomoUAou, Douwe Egberts
Masterblenders, k.a., aAUoL&eg ALavikng OTwg oL: Intersport, IKEA,
Public, Multirama «.a., TnAeTikowwviakol Ttdpoyol 6mwe ol: OTE-Cos-
mote kat Apxr TnAeTiLkowvwvLwy Kumpou, etatpeleg uhnAng
TeXVoAoylag omwe n Microsoft kat n Samsung Electronics (Southeast-
ern Europe kat Hellas) aA\d kat opyaviopot oTwe n MrtevdAe tng
ABrvag, n Opoomovéia tou ZTiBou (ZEFAY), n MNMaveArvia
MaBntiada, o Opyaviopog Ekmtatdeutikng Pouttotikng (WRO Hellas)
K.4. ElSikotepa amod tov KAASo Evépyelac: Anpoota Emiyeipnon Aeplou
(AETIA) yLa to épyo ITGI - Mooeldwy, TLg utto (Spuon EMA kat to LNG
Terminal KaBaAag.




team
Lol ke esuts N0L AOYAEYOYME

Aev emAéEape Tuyala to dvopa ONE TEAM, a@ou anpatosotel tnv
ETALPLKI PAG KOUATOUPA. @EAOULE O TIEAATNG Hag va pag BAETEL WG
TIOAUTLO CUUTTALKTN 0TO 'YATESO' TOU avtaywviopoU. Tov akoUue
TIPOOEKTIKA, KAl ouyypovilopaote pall tou, pratvovtag ota «SIka Tou
martoutolay. Elpaote pta Sepévn opdda eEelSIKeUPEVWY avBpWITWY
otnv Emkovwvia, To Marketing kat to Management, TTou avtAouv
TNV ePTELpla TOUG amod SLapopeTikd Ttedia tng ayopdc. Emevéuoupe
Kal KTLCOUPE UaKPOXPOVLEC OXETELG aEloTiaTiag Kal umiotoovng
IE TOUC OLVEPYATEC KAl TOUG TIEAATEC KAl TAUTOYpova aykaAlddoupe
TO «VEO alpaw, TTapéyovtag ekaldeuon Kat JETAAAUTIASEVOVTAG

TNV EUTTELPLA KaL TNV TEXVOyvVWOola Pag.

Elpaote avolytol va evowpaTwooUE TIG VEEC TATELG TTOU Ba pépouv
oL veoL emayyeAuatieg Tou ywpou atny etatpela, avayvwpilovrag
TNV avdykn yla cuvexr eEEAEN Kal avaBabuion Twy UTINPECLWY HAg
1600 oto offline 6oo kat oto online TtepLBAAOV.

TI MAL =EXOPIZEI

AV pwTNoeTe Toug TieAdteg tng ONE TEAM, Tt elval auto Tou pag
Eexwpllel amod tic dMec etatpeleg, Ba oag PAfoouV yLa TNV EUEALELa
HAG KAL TNV (KAVOTNTA TTIPOCAPHOYNC TWV UTINPESLWY HAC OTLG
OUYKEKPLUEVEG QVAYKEC TIOU Lag EKPPACOUV OE SLAPOPEG XPOVIKEG
TIEPLOSOUC. ALAPOPETIKEC KAL TIOLKIAOLOPWPEC CUVEPYAOLEC LE
LSLWTIKOUG, SNUOCLOUC KAl KOWWVIKOUG (POPE(E, artattouv tnv (Sla
HEBOSIKOTNTA, AAAG (PUOLKA SLAPOPETLKT AVTLHETWTILON OTOV TPOTIO
TIoU oXeSLACOUPE KAl UAOTIOLOUHE TO KATAAMNAO -avd Tepitwon-
TAGVO pdong. AuTO lvatl To éva okeAoG TG eTtituyiag. To aMo; Ta (dla
Ta anoteéopatal Aev pag TPopAdeL N KPLTLKE Kat SV (oBoPacte Tty
akloAdynan. Méaa amod TNV TIOLOTLKA KAL TIOCOTIKT) a&loAdynon Twv
ATTOTEAEOUATWY, YIVOUACTE OUVEXWCE KAAUTEPOL KAl AUTOC efval kat o
AOYOC TIOU OL TIEAATEG G ETAEYOLV VA OUVEPYAOTOUV pall Hag.
Exktoc amo “thinkers” elpaote kat Suvapikot “doers”, €xovtag we
Baaotko atdKo TNV TTIPOaPoPd TIPOaTIOEeVNG aglag otig

AELTOUPYLKEG 5pA0TNPLOTNTEG OAWV GOOL JAG EUTILOTEVOVTAL.




team

Lel’s {atk resutfs WHo WE ARE

We are ONE TEAM! An integrated Corporate Communication services
company founded in 2005 that from the first day of its operation until
today has managed to be one of the of the most well-established
agencies in the market. The main reason of our success? As our name
implies, we work as "One Team" with the customer, adopting a strategic
approach that embodies interactive collaboration, leading to full and
comprehensive analysis of corporate needs and objectives.

Our philosophy is based on five core values: Quality, Reliability,
Efficiency, Teamwork, Business Ethics. We closely monitor current
developments and market trends, responding clearly to up- to-date
questions. We develop reliable partnerships abroad, with emphasis
in Southeast Europe, having implemented several projects on behalf
of our clients in the area. Recently we joined FIPRA International
network, one of the leading service companies in Public Affairs

& Government Relations with head office in Brussels

and global presence.

More information:

www.oneteam.gr
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WHAT WE DO

We provide advisory services at both the strategic and tactical levels to
achieve complex business objectives. We design and implement
tailor-made programs for corporate and product brands. We enhance
the image and safeguard the reputation of brands in order to foster
relationships with different stakeholders, and increase sales. We form
the appropriate mix through a wide range of services: Communication
Strategy, Public Relations, Public Affairs, Media Relations, Relations
with Local Communities, Sponsorship Policy & Social Responsibility,
Internal Communication, Event Management, Digital Marketing &
Social Media, Crisis Management.

TEAM EXPERIENCE

Our portfolio includes numerous food and beverage companies

such as: FrieslandCampina, ELAIS-Unilever, Coca-Cola Hellenic (HBC),
Sefco-Zeelandia, Olympic Brewery, Papadopoulou Biscuits, Douwe
Egberts Masterblenders, etc., retail chains such as: Intersport, IKEA,
Public, Multirama etc., telecommunications providers such as:
OTE-Cosmote and Cyprus Telecommunications Authority, high-tech
companies such as Microsoft and Samsung Electronics (Southeastern
Europe and Hellas) and organizations such as the Athens Biennale,
the Federation of Athletics (SEGAS), the Hellenic Mathitiada, the
Educational Robotics Organization (WRO Hellas) etc. Specifically from
the Energy sector: Public Gas Corporation (DEPA) for the project ITGI
- Poseidon, Gas Distribution Companies under establishment (EPAs)
and the LNG Kavala Terminal.




team

Lel’s {atk resutfs How WE wo RK

Our name ONE TEAM, implies our corporate culture. We create trustful
relationships with our customers and support them in the competitive
market field, by listening carefully, and synchronizing with their business
requirements. Our well experienced working team in the Communica-
tion, Marketing and Management field, draws its expertise from
different sectors of the economy. We build long-term relationships

with our associates and customers while investing in human capital.

We are receptive to new trends that young professionals can bring

in the firm, recognizing the need for continuous development and
upgrade of our services both in the offline and online environment.

WHAT SETS US APART

When asking our customers what element distinguishes us from other
companies, they will speak about our flexibility and ability to adapt our
services to the specific needs that they address to us at different time
frames. Different and diverse partnerships with private, public and
social organizations require the same rigor, but certainly different
approach to the way we design and implement the appropriate

-per case- action plan. This is one part of our success. The other?

The results themselves! Criticism and evaluation do not scare us.
Through qualitative and quantitative evaluation of the results, we are
constantly becoming better and this is the reason why our customers
choose to cooperate with us. Besides "thinkers" we are dynamic
"doers", having as main objective to offer added value to the
operational activities of all those who trust us.




out of
the box

COMMUNICATION

010 EIMALTE

H Out of the Box elvat avegaptntn EAMNVIKN eTatpla, ou t6puBnke To
2004 pe kUplo avTikelpevo To story-telling: StnyoUACTE UE TOV TILO
SNULOUPYLKO KAl ATTOTEAECUATIKO TPOTIO TNV LoTtopla Tou kdabe brand
- elte mpoKeLTal yia corporate brand, elte yia consumer brand -

OTO EKACTOTE KOO TTOU TIPETIEL va TN yWwpllel. Otav to brand

Sev el pLla Eekdbapn), evdlagepouaa Lotopla, Baloupe

TO XEPAKL JAG YLla va Snploupynooupe pal

To Kowo OTo 0TI0l0 ameVBUVETAL N KAOE LOTOPLA TIOU £XOUE VA TTIOULE
TipoadLopllel Ta peoa Tou Ba XPNOLUOTIO)COULE: TIAPASOOLAKA 1
PnoLakd, offline 1y online, event ry infographic, xopnyta ) social media.

ETiikeaAng tng opddag tng Out of the Box Bplokovtat o Anunteng
PouALac kat N Maplva AewviSoTtoUAoU, LEPUTIKA OTEAEXN TNC. H opdda
elvat Pikpr) KL VENKTN - 4 Account Managers, T KELLEVOYPAPOG KAl

1 content manager - kat uttootnpldetat amo éva SNULOUPYLIKO
ypageto, pla amod Tig peyalltepec etalpteg Digital tng ayopdc,

KL €va S{KTuo EelSIKEVPEVWY GUUBOUAWV.

Elpaote pEAN Kal amokAELOTIKOL ekTTpOowTIOL oTnV EAMASA
Tou PROI Worldwide, tou peyahUtepou SteBvouc Stktuou
aveEdpTNTwy eTalpLlwy Anpootwy 2xeoewv & Marketing,
e ypapela og 50 ywpe.

MeploodTepa otolyela:

£ /outoftheboxpr
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Ol YNHPELIEL MAL

KdBe Lotopla pmopel va etmwOel péoa arnod SLa@opeTLKA KavAALa:
MME (Media Relations - online & offline, Mpoypappata Anpootdtntag)
Mua pkpn 1 Jeyain ekénAwon (Event Marketing)

Social Media (Social Media Management)

MepLlexopevo (ZTpatnytkr & Avarmtugn Meplexopévou -
ELKAOTIKA/Kelpeva/Bivteo /infographics K.AT.)

‘Evav Lototomo 1) éva blog (Ztpatnytk & Avamtuén, MepLexopevo)

MEpPLKEG POPEG OL LoToPieg ameuBUvovTal o€ TIOAU CUYKEKPLUEVA
KOLVA KL YLO CUYKEKPLUEVOUG AGYOUG:

Ftoug epyalopevoug oe pua emixelpnon (Internal Communication)
la va BonBriocouv otnv eTiAucn €VOG ZNTrHatog

(Issues Management)

Ma va BonBrioouv éva brand va &emepdoet pLa Kpion

(Crisis Communication)

EMIEIPIA - MEAATEL

ATIO T0 2004 WG To 2015 SoUAEPapE yia eUpela YKAUA PEYOAWY, SLEBVWY,
Kal PLKpOTePWY, EAANVIKWY, brands, Ttou BoriBnoav tnv etalpla pag va
WPLPAOCEL EVOELKTIKA:

AIEONHX AEPOAIMENAX AOHNQN, AVENUE SHOPPING MALL , BALI
RICE, COINTREAU, CONTINENTAL AIRLINES, CONVERSE ALL STAR, DE
MASTERBLENDERS (BRAVO, DOUWE EGBERTS), DEREE-THE AMERICAN
COLLEGE IN GREECE, ELGEKA (MELISTO), EMPORIKI BANK, THE FAMOUS
GROUSE, FUTURE LIBRARY, HELIOSPHERA, HERBALIFE, IAB GREECE ,
L'OREAL (KIEHL'S), MAZDA, THE MACALLAN, MICROSOFT HELLAS, MoM
(THALASSA PROJECT), NEA OAO%, NUANCE, PRAKTIKER - SELLAS CLINI-
CALS, STELLA ARTOIS, SUPERLEAGUE, WHITE STONE RESIDENCES

To TapOV XAPTOPUAAKLO pag amd to 2004 we to 2015 ephapBavel
EAANVIKA kal SLeBvr) brands amo Sta@opetikoUg TopELG:

Ao@dAeleg: EUROLIFE ERB, Autokivnta: RENAULT-DACIA, BMW.
Exmtal&éevon: ANATOLIA COLLEGE-Center for Talented Youth Greece.
Enterprise Solutions. KaAAuvtikd: COSNOVA/essence, MKO: NINE LIVES
GREECE (Ot Epraguyecg), OLKLaKEG GUOKEUEG: IZOAA, MoAttikr: ANNA
MAMAAHMHTPIOY-TZATZOY, AVTUTepLYEPELAPYXNG ATTLKNG, TexvoAoyla:
INTELEN (www.intelen.com), UNIFY, former Siemens, Tpo@iua / Mota:
OPTIMA (Epirus, Dirollo, Adoro, Kerrygold), DILMAH tea




out of
the box

COMMUNICATION

[0 AGYAEYOYME

Ytnv Out of the Box avamtyoooupe Kat UAOTTIOLOUHE OTPATNYLKES
ETILKOLVWVLAC YLa ATTOTEAEOUATIKA TIPOYPALUATA ANPOCLWY YETEWV.
AUTO TIOU TIPOCPEPOUE, O BGAOUC QVEEALPETWE TOUG TTEAATEG LA,
elval éva LooppoTnuevo petlypa evaoyoAnong TwyY EUTIELPWY OTEAEXWVY
NG SLolkNoNC Kal TwV VEOTEPWY CTEAEXWY TNC £TALplAC, TTOU
OUUIPETEYOUV OTOV OXeSLaopd Kal avaiapBavouy tnv uAomolnon twy
TIPOYPAPUATWY. YULTIANPWVOUPE auto To Pelypa, OTtou ypelddetal,
E €EELELKEUUEVOUC CUVEPYATEC TTOU polpddovTal Tn glhocopia pac
Kal TtpooBETouy afla oTo TEAKO amotéAeopa. Ia va pmopet va otabel
ETIYELPNUATIKA Pla eTatpla Anpooiwy Zxéoewy otnv EAMASQ, TTPETEL
va elval avolyTOUaAn Kal EVEAIKTN, yLA VA UTTOPEL va avTLUETWTTLOEL
TLG ETILKOWWVLAKEG AVAYKEC OTTIOLOUSHTIOTE KAASOU.

TI MAL =EXOPIZEI

AUTO TIOU pag KAVEL EeXWPLOTOUC elval OTL TTApAPEVOULE TIAVTA TILOTOL
OTO OVOUA pac: SNULOUPYOULE TIpONyOUHEVA YL VA TA KATAPYOULE,
ayvOOUE TNV Tematnuévn, eEetdloupe kabe avaykn oa va tn BAEmoupe
VLA TIPWTN ©OPd, €V ETIAEYOUUE TOV TILO EUKOAO SPOO, ETILUEVOULIE
TTIOAU OTQV TILOTEVOUPE TIOAU KATL, 1) OTAV OL XpOVOL £lval QVEPLKTOL (1),
elpaote pla opada mpaypatikd out of the box.

AIAKPIZEIX (BpaABEIA)

Mpoypappata Anpociwv IXEcEwV IOV avamtuEape Kat
vAottotnoape ta teAevtaia 10 xpovia £xouv SLakpLOel
oto Bgopd Twv Ermis Awards, Ttou emiBpaBevel tn
SnuLouVpyLKOTNTA OTNV EMLKOLVWVLA:

Ermis Awards

Grand Ermis PR 2010 & Ermis Gold 2010: Corporate
Reputation Management mpoypappa pag yia tn Superleague
Ermis Gold 2010, Event Marketing: Airline Marketing Event
T0U Atebvr) Agpodiueva ABnvv

Ermis Gold 2009, Event Marketing: ek&rfAwan tou Aiebvn
AgpoAiéva Abnvuv

Ermis Silver 2008, Media Relations: it Melisto (EAFEKA)
Ermis Silver 2006, Event Marketing: mpdypauua ekbnAwaswv
UE apopun TNV 5n EMETELO AstToupylac Tou AAA



out of
the box

COMMUNICATION

WHO WE ARE

Out of the Box is an independent Greek agency founded in 2004;
we see our business as story-telling: each and every brand - be it
corporate or consumer - has at least one story to tell. It is our job

to find the most creative and effective way of telling it!

Each audience to which brand stories are addressed defines the
media to be used: traditional or digital, offline or online, an event
or an infographic, a sponsorship or a social media programme.

The OOTB team is led by Dimitris Roulias and Marina Leonidhopoulos,
founding partners. Out of the Box is a relatively small, therefore flexible,
outfit with a core staff of 4 account managers, 1 writer and 1 content
manager. Our team is supported by a Graphic Design unit, one of

the largest Digital Agencies in Greece and a network

of specialized consultants.

We are the Athens office of PROI Worldwide, the oldest and largest
global network of independently-owned PR & Marketing agencies,
present in 100 cities in 50 countries.

More information:

£ /outoftheboxpr
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WHAT WE DO

A story can be told through various channels:

Media (Media Relations - online & offline, Publicity Programmes)
An event (Event Marketing)

Social Media (Social Media Management)

Content (Content Strategy & Development - visual/copy/video/
newsletters etc.)

A website or a blog (Strategy & Development - Content)

Sometimes stories need to be told to very specific audiences
and for specific reasons:

To a company’'s employees (Internal Communication)

To solve an issue (Issues Management)

To help a brand overcome a crisis (Crisis Communication)

TEAM EXPERIENCE

From 2004 to 2015 we have worked with a considerable number of big
global brands and smaller, local brands that have all played a significant
part in helping the company mature. In alphabetical order:

ATHENS INTERNATIONAL AIRPORT, AVENUE SHOPPING MALL, BALI
RICE, COINTREAU, CONTINENTAL AIRLINES, CONVERSE ALL STAR, DE
MASTERBLENDERS (BRAVO, DOUWE EGBERTS), DEREE - THE AMERI-
CAN COLLEGE IN GREECE, ELGEKA (MELISTO), EMPORIKI BANK, THE
FAMOUS GROUSE, FUTURE LIBRARY, HELIOSPHERA, HERBALIFE, IAB
GREECE, L'OREAL (KIEHL'S), MAZDA, THE MACALLAN, MICROSOFT
HELLAS, MoM (THALASSA PROJECT), NEA ODOS, NUANCE, PRAKTIKER,
SELLAS CLINICALS, STELLA ARTOIS, SUPERLEAGUE, WHITE STONE,
RESIDENCES

Our current portfolio from 2004 to 2015 includes local and global
brands from different sectors:

Automotive: RENAULT-DACIA, BMW, Education: ANATOLIA COLLEGE
- Center for Talented Youth Greece, FMCG/Food: OPTIMA (Epirus,
Dirollo, Adoro, Kerrygold), FMCG/Cosmetics: COSNOVA/ESSENCE
FMCG/Drinks: DILMAH TEA, Insurance: EUROLIFE ERB, Technology:
INTELEN, UNIFY, former Siemens Enterprise Solutions, Kitchen
appliences: IZOAA, NGO: NINE LIVES GREECE, Politics: ANNA
PAPADIMITRIOU-TSATSOU - Vice-Governor of the Region of Attica




out of
the box

COMMUNICATION

HOW WE WORK

At Out of the Box we develop and implement communication strategies
for PR programs that work. What we offer to all clients for each

and every project, is a balanced mix of senior management
involvement with skilled mid and lower level execution, supplemented
by topical expertise from a network of specialized consultants,
whenever the need arises; and the promise to continue thinking
outside the box long after the new business pitch is over and

a brand has become part of our portfolio. To be viable business-wise

a PR agency in Greece has to be broadminded and flexible in order

to meet the communication needs of any industry.

WHAT SETS US APART

The fact that we remain true to our name: we create precedents only
to ignore them the next time round, we do not prefer the road
well-travelled, we look at every request as if we've never come across
it before in the past, we hardly ever do things the easy way, we can
become quite persistent when we truly believe in something and
quite obstinate when deadlines are impossible (!)..we are genuinely
out of the box.

AWARDS

Our work has been shortlisted several times at the Ermis Awards
in the past 10 years and has been awarded the following:

Ermis Awards

Grand Ermis PR 2010 & Ermis Gold 2010: Corporate
Reputation Management for Superleague

Ermis Gold 2010, Event Marketing: Airline Marketing Event

for Athens International Airport

Ermis Gold 2009, Event Marketing: for Athens International
Airport

Ermis Silver 2008, Media Relations: Melisto honey (ELGEKA)
Ermis Silver 2006, Event Marketing: integrated events program
to celebrate Athens Airport’s 5th anniversary.



PALLADIAN COMMUNICATIONS SPECIALISTS "0'0' EIMAZTE

H Palladian Communications Specialists etval pta etaipla
OAOKANPWHEVWVY UTINPECLWV ETTIIKOWWVIAG PE EL6{KeUoN 0TN
Stpatnyikn Emkowwviag, ta Public Affairs, To Crisis & Issues
Management kat ta Media Relations.

H Palladian €xel oxeSLAoeL kal UAOTIOUNOEL, yLa AOyapLacuo

TWV TIEAQTWY TNG, ONUAVTIKEG KAL ETILTUXNUEVEG EKOTPATELEC
emkolvwviac yla pla oelpd amo evalobnta Bépata. Ol ekotpateleg
QUTEC TIEPLEAG BavaY TIOMA SLAQOPETIKA epyarela, OTIWE EPELVNTIKN
Snuoatoypapla, evuroypaga apdpa ywwpng tpltwy, non papers,
€PEVVEC, social media, ELOIKEC EKSOTELC K.a. ATIOTEAECHUA AUTWY
TWV EKOTPATELWV ATAV N AAAQyT TwV AVTARPEWY TOU KOWVOU

KQL O ETTNPEAOUOC TWY eEEALEEWV.

YKOTIOC pag etval n Snuoupyta mpootiBepevnc a&lag yia toug
TIEAQTEC Pag JEoa ard TNV TPooTtabeld pag va eluacTe Ta «pdtia
KaL Ta aQUTLA» TOUG OTNV ayopd TIPOCPEPOVTAG TOUC:

E€atopikeupévn avaiuon BAacn Twy avaykwy Tou
Y& BABOC yvwaon TOU TIOALTLKOOLKOVOULKOU
ylyveoBal tng EMAdag

AvoLyTO SlavAo emikolvwviag Pe Ta kévtpa
AfPNG amopacswv

EKTeVEC SIKTUO OXECEWV EPTILOTOCUVNG

pe Ta M.M.E. Kal EKTIPOCWTIOUE TOUC

Mia e€elbikeupévn opdda cUPBOUAWY OTOV TOHEA
TNG ETKOVWVIAC KAL TWV ETILYELPIOEWV

Ta Taparmdvw, o cuvduacuod UE TNV LoXUPr epTelpla otov TpaTedikod
KOl XPNHATOTILOTWTLKG TOREQ, EEQ0@all{ouv Ot KABE TIEAATN pag eva
amobepa kaAng BEAnong, Slvovtag Tou T olyoupld OTL oL BECELG KAl oL
artoPeLg Tou Ba petapepBoUv ATTOTEAECUATIKA 0T KOG aTOXOUC.

Meploodtepa otolyela:

www.palladian.gr
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Ol YNIHPELIEL MAL

AVATITUEN KAl EQAPPOYH OTPATNYLKNG ETILKOWWVLAG
(Communication strategy)

Avarmtuén oxéoswv pe tTa M.M.E. (Media relations)

MpoAnTtikn Staxelplon kploswv (Crisis management)
KataotalAtikr) Slaxeiplon kpioswv (Crisis handling)

Ataxelplon elSikwy Bepdatwy Kat uTtoBEcswy (Issues management)
Alaxeiplon @nung (Reputation management)

XPNUATOOLKOVOULK - ETtevSuTLKN eTikowvwvia (Financial
communication)

ETikolvwvia ota vea peoa Kat to Stadiktuo (Digital communication)
Eowtepikr) ETikowvwvia (Internal Communication)

Opydavwon ekdnAwaoswv (Event management)

AVATITUEN KAl EQappoyr oTpatnyLkng Etatplkng EuBuvng
(Corporate responsibility strategy)

Media training

EMIIEIPIA - NEAATEL

H Palladian exel oyeSLAOEL KAl UAOTIOLNOEL YL AOYQPLACHO TWVY TIEAQTWY
NG, Kla CELpd amo ETITUXNUEVEC EKOTPATELEC eTkolvwviag yLa
evatoBnta Oguata. ATIOTEAEOUA TWV EKOTPATELWY AUTWY NTAV N

aAayr TwWvV aVTANPEWY TOU KOWOU Kal 0 ETINPEACHOC TV EEEALEEWV.
OL eTalplec mou eméAe€av tnV Palladian yla ocuvepydtn Toug,
SpactnplomolouvTal Kuplwe atoug akéAouBoug KAASoUG:

XPNUATOTILOTWTLKEG UTINPECLEC, TPATIECEC, ACPANELEG
Blopnxavia, Metamoinon

Logistics & Express Services

Texvoloyia

Touplopog & Wuyaywyla

M.K.O. kat etatpleg Tou eupuTEPOU SNUOCLOU TOPED




PALLADIAN COMMUNICATIONS SPECIALISTS “nz AUYAEYUYME

OeWpPOUE OTL UTTOPOULE VA E(LAOTE ATIOTEAEOATIKOL €O aTtO
TNV QVATTTUEN OTEVWY SECHWV HE KAOE TIEAATN Hag, Baclopévwy
otnv apotBata euratoouvn. AVamTUOCOUE TIPOYPARHATA
ETIKOLVWVLAG Kal xpovodlaypappata T(pOCApUOCHEVA OTLG
OUYKEKPLUEVEG QVAYKEC KABE TTEAdTN Kat epyalopacte

otevd padl Tou og 6Aa ta otadla.

Aev avahapBavoups éva veo €pyo Tapd povo edv elpacte
TIETTELOPEVOL OTL E(pa0TE 0g B€0N Va (PEPOULIE TO ETTLOUUNTO
ATOTENEOA KAl Va KAVOUE TN Stagopd!

TI MAL =EXQPIZEI

Aiktuo oxéoswv pe M.M.E.:

Katd ta 13 ypovia tng Aettoupytag tng, n Palladian €xel olkoSopnoet
€VQ EKTEVEC SKTUO OTEVWV OYECEWV EUTILOTOOUVNG HE KopuPaloug
EKTIPOOWTIOUC TwV M.M.E., 16laltepa Tou 0LKOVOULIKOU, TIOALTIKOU,
TPATTECIKOU KA ETILXELPNUATIKOU PETTOPTAL. Ol OXETELG AUTEG
e€aopaAtlouv yla toug tendteg tng Palladian: - éva «amobepa
KOANG BEANOEWEC» OTNV SNUOCLOYPAPLKT) KOWOTNTa, - Suvatdtnta
€YKUPNG KAl LOOTLUNG HETAPOPAC TWV BECEWV Kal amoPewy Toug
OTOUC SLAUOPPWTEG TNG KOLWVAC YWWHNG, - £yKalpn TipooRacn

O€ EUTILOTEUTIKEG TIANPOPOPLeG amd TNV ayopd.

Eumelpla 0To XpNHATOTILOTWTLKS TOPEQ:

H tAoUoLa epmelpla 0To XpnUATOTILOTWTLKO TOPEA KaBLoTd TNV
Palladian 16avikd auvepydtn. O CUYKEKPLUEVOC XWPOC Ta TeEAeuTala
¥povia Bploketal Slapkwe oTo eMKEVTPO TOU EVELAPEPOVTOG KAl
EXEL QVTILETWTILOEL TLG PEYQAUTEPEG KPLOELG TTOU £XOUV EEOTTACEL

Ta TeEAeUTAla £Tn oTnV ayopd. Méoa amo TLG OUVEPYAOLEG pag

IE NYETEC TOU CUYKEKPLUEVOU KAGS0U aAd kat Tnv TTE pag

560nke n SuvatdTnTa va SLAXELPLOTOUE TNV TIAELOVOTNTA QUTWV.

Alaxeiplon kplogwv:

H Palladian Bwpakilel Toug TTEAATEG TNG PE OAO TO amapaltnto
OTTAOOTAGLO YLA TNV QVTLLETWITLON Kplogwv. MapdAnAQ, CULLETEXEL
EVEPYA OTNV ETILKOWVWVLAKN Slayelplon Kptoewv Bétovtac otn ldBeon
TWV TIEAQTWV O€ BAan 24/7 €EELSIKEUPEVA OTEAEXN EVW TIAPAMNAQ
QELOTTOLEL KAL TO EKTEVEG SIKTUO OYECEWVY TTIOU SLABETEL.
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PALLADIAN COMMUNICATIONS SPECIALISTS

WHO WE ARE

Palladian Communications Specialists is a leading, but relatively low
profile communications firm specializing in communication strategy,
media relations, public affairs and crisis and issues management.
Palladian has developed and implemented a number of successful
communication campaigns on behalf of its clients for a series

of “delicate” issues. The integrated campaigns included the use of PR
tools such as investigative journalism, research, third party opinion
articles, extensive use of social media, lobbying activities etc.

As a result, we have managed to change the public's perceptions
and influence developments. We perceive our mission as adding
real and measurable value to our clients' operation. We seek to be
our clients’ eyes and ears on the market and the latest
developments by offering:

Detailed analysis of our clients’ specific needs

In depth knowledge of the Greek business and

political environment

An experienced team of consultants with specialized
knowledge of the sectors we serve

A network of strong ties with influential journalists and
Open channels of communication with key opinion
formers and decision makers

More information:

www.palladian.gr
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WHAT WE DO

Communication strategy
Media relations

Crisis management
Crisis handling

Issues management
Reputation management
Financial communication
Digital communication
Internal Communication
Event management
Corporate responsibility strategy
Media training

TEAM EXPERIENCE

Palladian has developed and implemented a number of successful
communication campaigns on behalf of its clients for a series of
“delicate” issues. As a result the public opinion has changed and we
have succeeded to influence the developments. Clients who have
selected Palladian as their communication advisor are active mainly
in the following sectors::

Financial services

Industrial sector

Logistics & express services
Technology

Leisure and tourism

NGOs and broader public sector



PALLADIAN COMMUNICATIONS SPECIALISTS How WE woRK

We believe that we can only achieve our mission by establishing a close
relationship with our clients which is based on mutual trust. We seek to
develop a customized Communications Program and schedule of
activities in order to meet their specific objectives and work side by side
with them at all stages. We will not undertake an account or project
unless we are convinced that we are in a position to make a difference.

WHAT SETS US APART

Network:

Palladian offers its clients all the necessary media relations services and
press office support. Since its establishment, Palladian has worked hard
to establish an exceptional network of close ties with key journalists,
editors and opinion formers. This network allows Palladian to offer to its
clients - a “reservoir of good will” with the Greek media, - an opportunity
to relay their positions and messages effectively to opinion formers,

- timely access to confidential market information

Crisis:

Palladian prepares its clients to handle eventual crises situations:
Proactive measures include Crisis Management Manuals, personnel
training, simulation exercises, media training and creating meaningful
alliances. In case of a crisis situation, Palladian sets at the client's
disposal on a 24/7 basis experienced consultants as well as the
extensive network of close ties with influential journalists.




f’%g Publicis Consultants | Athens "0'0' EIMAZTE

H etatpela pag elvat amd tig mpwteg etatpleg Anpooiwy X xécewv otnv
EAGSa kat elvat pehog tou SteBvoug Siktou MSLGROUP, evog amo
Tiévte peyahUtepa Stebvr) Slktua Anuootwy SxEoewv.

>Ta elkoot TIEVTE Xpodvla TNG Asttoupylag tng otnv EAAGSa €xel
QVATTTUEEL PLa OELPA ETILTUXNHEVWV TIPOYPAUHATWY TTIOU KAAUTITOUY
OAO TO €UPOC TWV ANpoclwy TXECEWY OTIWC ETALPLKN

KQL XPNHATOOLKOVOULKH ETILKOVWVLA, ETILKOLVWVLAKT OTPATNYLKN

al EKTIOVNGON QUTAG YLa (POPELG Tou SNPOCLOU TOPEQ, UTTOOTHPLEN
marketing KaTavaAWTIKWY TTpolovIwy, Snutoupyla kat evioyuon
EMEVOUTIKWY OXECEWV YA HEPLKEC ATIO TLG TILO ONUAVTLKEG
TIOAUEBVIKEG KAl EMNVIKEG ETILYELPNTELG TNE AYOPAC.

ATTOOTOAN TG Etatplag elval n evioyuon tng eTALpKAG NG Twv
TIEEAQTWY TNC PEOQ aTTO TNV KATAAMNAN OTPATNYLKN ETKOVWvLAg
KaL TIpOYPAUPATWY ANpootwy Zx€oewy TIou XT{ouV LAKPOXPOVLEC
OXE0ELG LE TA KOWA OTOX0UC TOUC. Me auto Tov TpOTto, Snuloupyet
QVTAYWVLOTIKO TIAEOVEKTNUA YLA TOUG TIEAATEG TNG OTLC AYOPEC

TIou SpaactnplotoLouvTaLl.

MeploodTepa otolyela:

\/\/\A./\/\/.I"TWS‘g?’OU p.com
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Ol YHPELIEL MAL

YUMPBOUAEUTLKI] OTPATNYLKNG

YTPATNYLKN ETILKOWVWVLAG: ETILKOWVWVLAKN a&loAdynon Ttng mapoloag
Kataotaong, KaBopLopog PNVUPATWY, CTOXWVY KAl TIPOCEYYLoN
ETILKOLVWVIAC

EEumtnpétnon meAatwy / project management €pyou emkolvwviag
SlaxelpLon €pyou, KATAPTLON OXESLOU SPACEWV EMKOLVWVLAG

Kal TipoBoANG

MpoypAUHATA ETALPLKNAG ETILKOWWVLAG

MpoypaupaTa EMLKOWVWVIAG EMWVUHWY TIPOLOVTWY

MpoypAppaTa UTIOOTHPLENG EVEPYELWY HAPKETLVYK

Anuooleg utoBéaeLg (public affairs)

MpOoypAUHOTA ETALPLKAG KOLWVWVLKNAG EVBUVNG

Fpawelo TUTIOU - Ox€oeLg pe Ta MME (cupTepAapBavopévwy
PNYAaVLoPWV TtapakoAouBnong TUTou)

Digital PR/Social Media Management

OAoKANpwpEVaA TIPOYPAPHATA SNHOCLWY OXECEWV & ETILKOLVWVLAG
MpoypAUHATA ECWTEPLKNG ETLKOWVWVLAG (internal communication)
EEelSIkeLPEVA TIPOYPAPHATA VLA ELSLKA KOLVA

Awaxelplon Bepdtwy Kat Kplogwv

MpoypAaupata mkowwviag eEayopwy - avadlopyavwaong
Alopydvwon ekSNAWCEWV

Xopnyieg

EMIEIPIA - MEAATEL

Tpopua & MNotd

AgpoTiopLKEG ETalpeieg / TOUPLOPOG
Tpameleg & XpNUATOOLKOVOULKEG YTINPEDLEG
Evépyela

ACQAALOTIKEG ETALPELEC

Alaviko Epmoplo

Autokivnto

TexvoAoyla/TNAETILKOLWVWVIEG

Blopnxavia

Topeag Yyelag

dopeic Anpociou & EupUtepou Anpootou Topea
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Publicis Consultants | Athens "nz AOYAEYUYME

dooopla tne Etatplac amoteiel n amoAutn agoaoiwaon
OTOUC TIEAATEC TNG Kal N Aeltoupyla Tng oav To
E0WTEPLKO THNAKA TWV TIEEAQTWV TNC.

TI MAL =EXQPIZEI

H Stapopottolnon tng etaplag amd Tov avtaywviauo elvat n
ETILKEVTPWAON Kal eUTTELPLA TNC OF TPELG KUPLOUG TOWELC eE€LSkeLONC:
ETALPLKT) KAL XPNHATOOLKOVOULKT) ETILKOWWVLA, ETILKOWVWVIA ETTWVUHWY
TIPOIOVTWV Kal ETILKOVWVLa TeExVoAoylag Katéyovtag o autoUg TOUG
TOUELC NYETIKN B€on oTNV EAANVLKNA ayopd.

Elpaote pla opdda oupBouAwy Emikotvwviag, pe mabog kat
SnutoupykoTNTa oto storytelling, AeltoupywVTag TAVTA JE YWWHOoVA
TA TTOOOTLKA KAL TIOLOTIKA ATTOTEAEOHIATA YLa TOUG TIEAATEG HAG,.
AlaBgToupE pakpoOypovn epTteELpla KAl EEELSIKEUON OTOV TOUEA TWV
Anpoolwy Xxéoewv Kal TtV ETikowviag yevikdTtepa, TTPOOPEPOVTAC
OTPATNYLKEG UTINPECLEG KAl OUPBOUAEUTIKN TIpOOTIOEuEVNG aglac.

AIAKPIZEIL (BPABEIA)

Awebvn Bpapeia

Sambre Award, Katnyopta Meooyelog (Itahia & EANGSQ):
oAOKANPWEVO TPOYPaLLA ETTIKOWVWVIAC TOU TTEAdTn Starbucks

Ermis Awards

Grand Ermis PR: KaAUtepo PR mpdypauua atnv EAAdSa
reAatnc Starbucks

Gold Ermis Awards

Katnyopla Yrootrptén MApKeTLvyK: easyfet

Katnyopla Etatpikry AtakuBepvnon: Mpdypapiya EKE twy
Starbucks “To Xwplo ¢ Xapdc»

Katnyopla Emwvupwy Mpolovtwv: Juvdeauoc Mapaywywy
Artoénpauévwy Aaudaknvwy ¢ KaAipopvia

Katnyopla Alopydvwon EkénAwaewv: Park Hotel
Katnyopla Emwvupwv Mpotovtwy: Starbucks

Katnyopla Emwvupwy Mpotovtwv: MINI - Event Marketing
Katnyopla Etatptkig AtakuBepvnong: First Data OYetika pe to
npdypauua emkowvwviag e€ayopac tn¢ DSOS

Katnyopla Alopyavwonc EkdnAwoewv: Mubog
Aavodplopa: Kaiser Double Malt

Aavadplopa: Ballantine’s Go Play

Silver Ermis Awards

Katnyopla Xopnywwv: Groupama ®oivié - MNaibikd Xwptd SOS,
npoypaupa «XtiCoupe uall tnv enduevn aykaAid»

Katnyopla Xopnywwv: IONIA, yopnyla ekBeanc tou TeAoyAeiou
I5pUuaroc

Bronze Ermis Awards

Katnyopla Emwvupwy Mpolévtwy: Agot XaltoyAou
Katnyopla Zxeoelc pe ta MME: BOCONCEPT - “Trend Setting
Lives”




f’%g Publicis Consultants | Athens WHU WE ARE

Our Agency one of the first Public Relations Agencies in Greece
and is member of MSL GROUP, one of the top five international
PR networks worldwide.

During its 25 years of operations, the agency has developed
and implemented a significant number of successful programs that
cover the wide spectrum of Public Relations such as corporate and

financial communication, communication programs for public Sectors
Organizations, brand communication and support to consumer
products marketing, to a large number of both international

and national innovative enterprises.

The agency's mission is to provide its customers with a competitive
advantage in their field, by enhancing their corporate reputation
through strategies and PR programs that build long term
relationships with their stakeholders.

More information:

\/\/\/V\/\/.I"ﬂS‘gV’OU p.com
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WHAT WE DO

Strategic counselling

Communication strategy: communication assessment of the current
situation, definition of key communication aims, messaging and
approach

Project management of communication projects - development

of communication action plan

Corporate communication programs

Brand communication programs

Public affairs

Corporate social responsibility programs

Press office - media relations (including media monitoring schemes)
Digital PR/Social Media Management

Overall PR and communication programs

Internal communication

Specialized communication programs for specialized audiences
Issues & crisis management

Crisis / restructuring communication

Acquisition - re-organization internal & external campaigns

Event management and organisation

Sponsoring

TEAM EXPERIENCE

Food & Beverage

Airlines / Tourism
Banking/Financial Services
Energy

Insurance companies
Retail

Automobile sector

ICT

Industry

Public Sector Organisations
Healthcare




Publicis Consultants |Athens Huw WE WORK

The company's philosophy is to be fully devoted to its customers
and to work as an internal PR department of its clients.

WHAT SETS US APART

What distinguishes the Agency from competition is its focus on three
key areas of expertise: corporate & financial communication, consumer
marketing - brand communication and technology communication that

allows it to invest and hold a leading position on those areas, rather
than being a “super market” of services without any specialization.

We are a team of original, committed, passionate and creative
storytellers. A quantitative and qualitative results driven company,
with in-depth Public Relations and communication market knowledge,
offering strategy oriented services and added value consulting.
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AWARDS

International Awards

Sambre Award, Geography-Mediterranean (Italy and Greece):
Starbucks Passion for Coffee, Passion for People Communication
Program

Ermis Awards

Grand Ermis PR: Best PR program held in Greece:
Starbucks-Marinopoulos Coffee Company SA

Gold Ermis Awards

Brand Communication category: easy/et

Corporate Governance category: Starbucks CSR program The
Village of Joy

Brand Communication category: California Prune Board
Event Management category: Park Hotel Athens

Brand Communication category: Starbucks

Brand Communication (Event Marketing): MINI

Corporate Governance category: First Data-DSOS Acquisition
Program

Event Organization category: MYTHOS BREWERY SA
Launching: Kaiser Double Malt

Launching: Ballantine’s Go Play Events

Silver Ermis Awards

Sponsoring programs category: SOS Children Villages and
Groupama Phoenix Insurances for the Fundraising Road Show “
Together we built the next hug”

Sponsoring programs category: IONIA porcelain sponsoring of
the “Lunch at Telloglion”

Bronze Ermis Awards

Brand Communication category: Haitoglou Bros - Sesame
products: Halvas & Tachini

Media Relations category: BO CONCEPT “Trend Setting Live”




010 EIMALTE

OVOMATEMWVULO:

RUN COMMUNICATIONS

‘Etog yévvnong:

2004 (6tav ol dMoL kavave OAUPTILAKOUC AYWVEC...

epelc eTidyvape tn Runl)

EmtayyeApa:

AnpOOoLEC 2 XETELC

Meplypagn:

ATIO 10 2004 EeKVAOAUE TO «TPEELLO» OTA...«KOUAOUAP»

TNC TTAPOY S UTINPESLWY ETtikovwviac. loopportia kat tayutnra.
AnpoupylkotnTa kat euehi&la. Aotédeopa kat emtituylal

To oNUAVTIKOTEPO WA eTtiTeLyHa elval OTL KepSIOAUE TNV EUTILATOOUVN
TIOALAPLOUWY Kal KUPLWE PEYAAWY ETALPLWY KAl OPYAVICHWY, aTtd TNV
EAMGSQ Kal TO EEWTEPLKO.

Ytouyela:

Mého¢ Tn¢ Evwonc Etatplwv Atagripiong kat Ertikowvwviac amod to 2008
«\OYOG»: EUTIPOC, TIapdANAa Kat Tilow armod Ta QwTta TS SNUOCLOTNTAS
(>ac Stvoupe to Aoyo pag!)

Mototnta (ISO 9001 & EAOT 1435 pe teAeutala avavéwan to 2014)
100% success rate oTlG OUMHETOXEG Pag ota ERMIS AWARDS!

(pla ouppetoxn... éva BpaBelo!)

Meploodtepa otolyela:
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Ol YNHPELIEL MAL

KaAUTITOUPE OAO TO PACHA TWV UTINPECLWVY ANUOCLWY ZXECEWV PE

TIPAYHATLKA TIapadelyata amoTEAECPATLKIG UAOTIOLNONG PHEXPL ONMEPQL.

Ipagelo TUTOU pE TTARPN UTTOOTHPLEN

Intelligence & Special Reports pe ATTOKAELOTIKOTNTEG
(Image Market /Media Audit Report)

Lobbying omou xpelaletat

Media Relations pe Slaypovikn Tapakatabrikn
Kewpevoypdnon pe peydhn egetdikeuon (storytelling kAt)
Media Training pe Tepdotia TeExvoyvwola

YUuBouAoL Etatpikng Kowwvikng EuBuvng pe otoxeupeva Tipoypaupata

Event Management pe ouykekplpéva mapadetyuata

Crisis Management pe mapadelypata mou §ev amokaAUTToupe!
ANPLOUPYLKEG UTINPEDLEC YLa va KAvouv Tn Slapopd

Concepts pe ppeoKLa JatLd Kal EUTVeUon

Mapaywyr] evtUTiwy TIou StkatoAoyoUv Tnv UTIApEr Toug

Video and Radio Production pe evSLagpepouoeg tpooeyyloeLg
Awayeipion Social Media oto mvelpa TG EMOXIG

EMINEIPIA - MEAATEL

Meploodtepa amo 1.280 AeAtia TUTIOU YpauEVA ETOL WOTE VA EXOUV
QTIOTEAEOHA & TNV KAAUTEPN UTIOS0X T ATtO TOUG SNPOGLOYPAPOUS
Meploootepeg amo 700 cuvevteLEELG Kal apBpa

Mdavw a6 200 eKENAWOELG PLKPOU & LIEYAAOU BEANVEKOUG

Mavw amo 1.500 Ttapaywyeg EVNHEPWTLKOU UALKOU

H Stadpopn) pag oto xwpo tng Emkowvwviag, n atabepr| ouvepyaoia
Hag pe ta MME, To ETTEAELO TWV EEELSIKEUUEVWY OUVERYATWY, AAAA
KUPLWC Ta €pya TIOU £XOULE UAOTIOLNCEL e emLtuyla, amoteAolv Bactkd
QG TTAEOVEKTHLIATA, KAL TIAPAKATABKN Uag.

Yyela, ddppako, TNAeTkowwyieg, MANpowopikr, Anuoolog Topéag, ot
KAASOL TTOU KUPLWE PaG €X0UV EUTILOTEUTEL TLG «ETLOUULEG» TOUG.
EvSelktikd: ABBOTT, SANOFI, CHIESI, KEEATINO, COSMOTE, EEKT,
NOMAPXIAKH AYTOAIOIKHXZH HAEIAY, DCNS, MENARINI, SONYERICS-
SON, EETT, WIND, EATE, EE®AM, OTE, DEMO, VELTI, EXAY, MN.E.®.,
ELPEN, HUAWEI, GENESIS PHARMA, YT1. TMMTOAITIZMQY, ZEIB, Z®EE...



run

NINE AOYAEYOYME

AKOUUE KAl KATAYPAPOUHE aVAYKEG (MAGUE HE TOV TIEAATN PaG)
MpoTtelvoupe oTpatnyLkn, 1&g, SpATELS & XpovosLaypaupa
(W\GpE pe Tov TEEAATN Hag)

MpooappooupE (MAAPE PE TOV TTIEAATN HAg)

«Tpéxoupe» (MAAPE PE ToV TIEAATN Hag)

EmtavepxOpaote (MAQUE PE ToV TEAATN Pag)

TI MAL =EXQPIZEI

One stop shop

KaAUTttoupe TTOAATAEG QVAYKEG. ATTO TNV SUMNPIN TNG LEEAG €wg
TNV TTapaywyr tng. 2To HECOSIAOTNHA, OUVTOVICOULE,
OULBOUAEVOULE, EVIOYXUOULE, ETIEKTEIVOUE, TIAPAYOULE,
OKEPTOPAOTE, SNULOUPYOUHE KAl UAOTIOLOUKE HE SNULOUPYLKOTNTA,
eUeAEla, ppéokLa SLaBean aAd kat okANpry SOUAELA.

AKOUPE KOAQ.

Tnv Lotopla oag, TLg avaykeg oag, Toug aTOXoU¢ oag, ylatl

Sev BENoupE va oag TToUE TL elval YeVIKWE owoTto & va oag SWOoULE
16€€¢. ©a 0aG TTIOUE TL elval owoTo yla 0ag & Slvoupe L&€eC TTou

oag tatpladouy. 't autod Kat elpacte cuvexwg SmAa cag otnv apxn

& otnV €EEALEN KABE Spdonc.

FpAWoUpE KAAQ.
MpAPOUPE KaAQ, e pavtaota, Ue oTdyo, PE KEQL, P drodhn! AMwaoTte
OTIWC SNAWVOUE Kal pag avayvwptletal.. Exoupe «\dyon!

E€aipetikad Media Relations kat Staxpovikeg oxeoelg pe ta MME.
MWGPE TN YAWOOA TOUG, KATAVOOULE TLG QVAYKEG TOUC, TIPOOPEPOULE
UALKO TIpo¢ dpean a&lottotnon. Eluaote cUVoUANTEG 08 SLAPOPETIKA
enineda oe 6Aa ta MME.

«Mpotepnudwuag emlong, oL otabepég cuvepyacleg eUTILOTOOUVNG
E EUTIELPOUC EEWTEPLKOUC OUVEPYATEC - KELUEVOYPAPOUC,
OKNVOOETEC, ypaploTeG, eKTTALSEUTEG - TAVTA TIPOBUOL va pag
OUVEPALIOLV KalL VA «TPEEOLV» SITTA Uag eEeLSIKEUEVA project.




WHO WE ARE

Name - Surname:

RUN COMMUNICATIONS

Year of Birth:

2004 (while others were busy organizing the

Olympic Games... we were busy establishing Run!)
Occupation:

Public Relations

Description:

Since 2004 we have been on the “running track” of offering
Communications services. Balance and Speed. Creativity and flexibility.
Outcome and success! Our most important attainment is that
we have won the trust of many and especially big companies
and organizations, in Greece and internationally.
Characteristics:

Member of the Hellenic Association of Advertising and
Communication Agencies since 2008

Our stance: in the spotlight and out of the spotlight

(You have our word on this!)

Quality (ISO 9001 &EAQOT 1435, last certified in 2014)

100% success rate in ERMIS AWARDS! (one participation...
one ERMIS statuette!)

More information:
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WHAT WE DO

We offer integrated Public Relations services, with proven track
record in successful implementation, to date

Press Office - full support

Intelligence & Special Reports with exclusives

(Image Market /Media Audit Report)

Lobbying when required

Media Relations with timeless effectiveness

Copywriting, highly specialized (storytelling etc.)

Media Training, acknowledged expertise

Corporate Social Responsibility advisors - targeted programs
Event Management, case proven

Crisis Management, case proven...but classified!

Creative services, that make a difference

Refreshing and inspired Concepts

Publications ...for a reason

Video and Radio Production with an interesting ‘twist’

Social Media management, always up with the latest trends

TEAM EXPERIENCE

More than 1.280 Press Releases written in a way that affects
readers and attracts journalists.

More than 700 interview and articles

More than 200 events of small and big caliber

Over 1.500 productions of informative material

Our course in the Communications' path, our close collaboration with
the Media, our team of specialized partners, but most importantly our
successful project management are part of our main advantage and
heritage.

Health, Medicine, Telecommunications, Computer Sciences, Public
Sector...some of the sectors that entrusted us with their “desires”.
Indicatively: ABBOTT, SANOFI, CHIESI, KEELPNO, COSMOTE, EEKT,
PREFECTURE OF ILIA, DCNS, MENARINI, SONYERICSSON, EETT, WIND,
EEFAM, OPE, DEMO, VELTI, NSPH, P.E.F., ELPEN, HUAWEI, GENESIS-
PHARMA, MINISTRY OF CULTURE, SEIV, SFEE...



run

HOW WE WORK

We listen to your needs and record them (talking with our client) <
We suggest strategies, ideas, actions & timetables <
(talking with our client)
We adjust (talking with our client) <
«We run» (talking with our client) <
We do follow -up (talking with our client) <

WHAT SETS US APART

One stop shop

We can address multiple needs. From inception to implementation.
In the meantime we advise, reinforce, produce, think, create and
implement in a creative and fresh way, all through hard work.

We listen carefully.

Your story, your needs, your goals. We do not propose what is right.
We propose what is right for you & share ideas that apply to your
needs. This is why we are right beside you, at the beginning

and throughout every action.

We excel in copywriting.

We write well, in an inspired, goal oriented, productive, real way
and with a strong viewpoint. We say so and it is acknowledged
by you... our "word” counts!

Exceptional Media Relations and timeless relations with the Media.
We speak the same language, understand their needs and render
material that can be used ‘intact’.

Our added quality is our solid co-operations with experienced
freelancers - copywriters, directors, graphics designers, and
instructors - who are always willing to support our cause and
“run” along with us on each project.




V.+0 [0I0I EIMALTE

COMMUNICATION

H V+O armotelel Tn peyalUtepn, ave€aptntn Kal integrated etatpeta
emkowvwviac otn NotloavatoAtkr) Eupwrn. Me 120 oTteA€xn SuVaLKO,
egurtnpetel 110 retained TeAdteg kat areubuveTal o pta ayopd 50
ekaToppUptlwy KatavaAwtwy. Elvat kat emidLwkel va elvat o business
strategy partner €TXELPr)OEWY, 0PYQVIOPWY KAl Un KUBEPVNTIKWY
0PYAVWOEWVY, TOOO O EANVLKO, OO0 Kal 0 SLEBVEC eTtimeSo.

Yuviotd pla dUvapn emkowvwviag, Pe TIOAUTIAEUpN epTtelpla amod dAoug
TOUC KAASOUC TNE ayopdc, Babeld ywwaon TOU KOWWVIKOU KAl TIOALTLKOU
meSlou Kal T(PooHAWOoN 0Ta PETPAOLLA ATIOTEAECHIATA KAl TLG

TIACOV emtweelc AUoELC.

Elval évag katahuTng, TToU PETAUOPPWVEL, QVATTTUOOEL KAl Stvel

Suvapn Kkat agla oe etatpeleg, pApKeC kal opyaviopouc. Evag kKopBog
SNULOUVPYLKOTNTAG TIOU AVATPETTEL Ta SES0UEVA KAL KAVEL TN SLaWopd.

Meploodtepa otolyela:

www.vando.gr
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Ol YNHPELIEL MAL

ALaBETOULE TN yVWon, TNV eTELpla, TN Suvaun Kat tn BeAnon va
TIPOCTATEVOULE, VA PETAoYNUATiCoUPE, aAA Kal VA CUPBAAOULE
OTNV QVATTTUEN ETILXELPNOEWY, brands Kat 0pyaviopwy.

MNpoopEpoupE va eUpU Yaoua integrated (online kat offline)
UTINPECLWV ETTLKOWVWVLAG, 08 ouvepyaola Pe TLG BUYATPLKES

Tou op{hou, oTWG:

ETaLPLKN ETILKOWVWVIQ, ECWTEPLKN ETILKOWVWVLA, TIPOTOVTLKN ETILKOWVWVLA,
XPNHATOOLKOVOULKI ETILKOWVWVLA, OYETELG e SNUOCLOUC POPELC,
0pYAVWON EKSNAWOEWY, OYESLAOUG Kal LAOTIOLNGN TTIPOWBNTIKWY
EVEPYELWVY, OXETELC LUE Ta MME, Stapdppwan TPoypapIATWY ETALPLKAC
KOLWVWVLKNG €uBUvNg, ekmaldeuon yla xelplopd MME kat Staxeiplon
Bepdtwy Kal KplogwV Kal aTPATNYLKN ETILKOLVWVIA VEWY HECWV

2TO €py0 AUTO AELOTIOLOUHE TLG BUYATPLKES TOU opiAou:

Tnv UNLIMITED creativity, pla etaipia brand strategy mou mapeyet
OAOKANPWEVEC ATL kal BTL SnpLoupylkég utinpeoieg, otnpLllopevn
O€ (PPEOKLEC LEEEC, TIPWTOTUTIA concepts Kal KAAALTEXVLKO design
Kat tnv Bakers digital communication, éva e&elSikeupévo digital
agency ToU TIAPEXEL OTPATNYLKEG UTtNPECieg PR o€ etatpleg yla oAa
Ta PneLaka epBArovTa, EEKLVWVTAG amo T XApagn Kat To
oxedlaopo digital emkowvwviag og online TAATQOPUESG, HEXPL TNV
TIapoxr EEELELKEVPEVWVY UTINPECLWVY KAl TIPOLOVTWY yLa ta social
media, KaBw¢ Kat etatplkov online reputation management

EMIEIPIA - NEAATEL

ElpaoTe n A0y TWV ETIYELPHOEWVY TIOU Slakpivovtal yla Tnv emppon
Kal TNV LoV ToUG, 08 EMINVLKO 1 SLEBVEC eTtlTteS0. ETILYELPHOEWY TTOU
o8nyouv TG eEeALEeELS, peoa amo emeEVOUTELG, VEa TTpolovTa
OUYXWVEUOELG, CUVEPYLEG I EEQYOPEC.

AlaBgtoupe:

EpmeLpla 0TO XELPLOPO ATIALTNTIKWY Projects oTpatnyLkng
ETILKOLVWVLAC 0g €BVLIKO Kal SleBVEC emitedo

MOaKpPOXPOVLEG OYETELG EPTILOTOOUVNG UE NYETLKEG TIOAUEBVLKES
Kat EAANVLKEG eTalpleg

Mia onpavtikr Bdon Tomkwy Kat SLeBvwv TeAatwy Kat brands,
a6 GAOUC TOUC KAASOUG TNG OlKovopiag

‘Eva anoé ta uPpnAotepa mocootd Slatrpnong TEAATWY otV

EMNVLKN ayopd




E EMNEIPIA - MEAATEL

COMMUNICATION

Evbelktikd eAatoldyto: Coca-Cola Tpta EYhov, Coca-Cola Hellas,
Aegean Airlines, Libra Group, Lenovo, WIND, Goodyear, Emirates
Airlines, AleBvng AepoALuévag ABnvwy, S&B Blopnxavika OpuKtad,
Frezyderm, Frigoglass, 16pupa Ztavpog Nidpxog, IBM, Praktiker
Hellas, Public, SAP, GlaxoSmithKline, Opt\og ETiixelprioewv
MutiAnvaiog, HTC, OAZA, MasterCard, Mythos ZuBottolia, Marks &
Spencer, Actelion, EMAA, BIBEXPQM, AstraZeneca, ZKAABENITHZ, k.a.

[0 AGYAEYOYME

YTOYEVOUE OTNV TIPAEN KAl OTO ATIOTEAEOUA. Aev SLOTALOULE
Kat 6evV (pOBOHACTE TO SUOKOAO KAL TO ATALTNTIKO. ETiLéVOUpE
Kal OEAOUPE va TIETUYOULE TO BEATLOTO yLa TOUC TIEAATEC HAag,
alomolwvtag KAbe atlyun Kat og KAbe Teptmtwon:
TTpatnyLkr okéPn kat cUPMPBOUAEUTIKEG UTINPETieg 360°
EEelSlkevon, texvoyvwola, katavonon tng ayopdag
MeAATOKEVTPLKN TIPOCEYYLON: dooiwaon Kal aueon
QVTATIOKPLON OTLG AVAYKEG TWV TIEAATWY Hag

Ertikowvwviakr 0§usépkela, Suvatég oxeoelg pe ta MME kat dAoug
TOUG Ka{pLoug ETLXELPNHUATIKOUE KAL KOWWVLKOUG (POPELG
EmévSuon otn Slapkn) ekmaldsuon Kat eEEALEN TWV OTEAEXWVY

TI MAL =EXQPIZEI

AUTO TTOU pag KGveL va Eexwptloupe lvat n toOApn Kaw n

BeAnon va poywpdpe TTavta Pnpootd, Ye otabepd Bripata,

0€ €va KOO0 TIou aMdalel paydala kat pLlika.

H 11p0080¢ Kat N avdamtuén akdun Kat o€ €MOYEG KAl OTLYHEG SUOKOAEC,
O XapaKTNPag Kat o TPOTIoC oKEPNC. To OTL ETAEYOULE TO YiveTal

aré to Sev yivetal. H adlampayudteutn oTOXEVON OTO ATTOTEAECUA

Kat TNV eTtituyla. H okAnpr) So0UAELd, n agoaotwon Kat n SnuLoupytkoTnTa.
H opada avBpwTiwv TIou potpalovtal va Koo Opapa KAt AELToupyoLV
WG €va, TIoU eTAEyoLV va lval ahnBwvol kat ekplvelg kabe atiyun),
TIOU ETLSLWKOLY Va 06nyolV TIC eEEAEELS kal va elval nBikol tavta.

Mia eTatpeia Tou emAéyeL TNV Klvnan, TTou BAETTEL UTTPOOTA, TToU Elvat
TIAVTa €T0LUN YLa TNV ETTIOHEVN PUEPT, AAAG KAl LKAVT) Va TN SNULOUPYHOEL
Kal va tn SLapopeuwaEL.

AIAKPILEIL (BPABEIA)

AweBveig dLakpioeLg

1 IPRA Golden World Award (2014)

2 European Excellence Awards shortlisted (2014)

4 European Excellence Awards (2011, 2009, 2008, 2007)
1 EMEA market digital award (2012)

2 Sabre Awards Certificates of Excellence (2012, 2013)
1 Digital Communication Award shortlisted (2013)

EAANVLKEG SLAKPLOELG

PR Agency of the year 2012
31 Ermis Awards (2004 cwc 2014)



V. +0 WHO WE ARE

COMMUNICATION

V + O is the largest independent and integrated strategic
communication agency in Southeastern Europe. A full-fledged

business and strategy partner of companies, institutions and
non-governmental organizations, it has more than 120 employees,

110 retained clients and addresses 50 million consumers.

V+0 constitutes a forceful communication company with strong
experience in all market sectors and thorough knowledge of the social
and political field. A multinational communications agency committed to
delivering measurable results and innovative solutions.

In a nutshell, V+O is a catalyst for growth that transforms, develops
and gives strength and value to companies, brands and organizations.
A hub of creativity that breaks new ground in all types of
communication landscapes, always making a difference.

More information:

www.vando.gr
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WHAT WE DO

We have the knowledge, experience, expertise and strength that
can protect, transform, and contribute to the growth of businesses,
brands and organizations.

We offer a wide range of integrated (online and offline) communication
services, in cooperation with the subsidiaries of V+O, including:

public and corporate affairs, internal communication, product

and finance communication, event management, design and
implementation of promotional services, media relations and

analysis, CSR programs, media training, crisis and issues

management, strategy communication.

In this strategic and creative process we cooperate with the following
two group's subsidiaries:

UNLIMITED creativity. A brand strategy company, which offers
integrated ATL and BTL creative services, based on fresh ideas,
original concepts and artistic design.

And Bakers digital communication, a digital agency providing
strategic PR services to companies for all digital environments

A company that designs digital communication regarding online
platforms and provides specialized services/products for social
media and online reputation management for any kind of
organization.

TEAM EXPERIENCE

We are the agency of choice of companies recognized for their influence
and performance on a local or international level. Leading companies
that drive innovation and change through investments, new products,
mergers, or acquisitions.

Our qualifications:

Extensive experience in handling demanding strategic communication
projects on a national and international level

Long term relations of trust with leading multinational and Greek
companies

A significant number of local and international clients and brands,
from all economy sectors

One of the highest customer retention rates in the Greek market




E TEAM EXPERIENCE

COMMUNICATION

Indicative clients: Coca-Cola 3E, Coca-Cola Hellas, Aegean Airlines,
Libra Group, Lenovo, WIND, Goodyear, Emirates Airlines, Athens
International Airport, S&B, Frezyderm, Frigoglass, Stavros Niarchos
Foundation, IBM, Praktiker Hellas, Public, SAP, GlaxoSmithKline,
Mytilineos Group, HTC, OASA, MasterCard, Mythos Brewerie, Marks
& Spencer, Actelion, EPAA, VIVECHROM, AstraZeneca, Sklavenitis, etc.

HOW WE WORK

We aim at designing and implementing actions that bring results.
We are never afraid of projects that are considered as difficult,
demanding or challenging. We insist on achieving only the best for
our customers, making the most of every moment, in every situation.
In order to succeed in doing so, we make use of our:

Strategic thinking and consulting services

Expertise, know-how, market understanding
Customer-oriented approach: dedication and

prompt response to our customers' needs

Targeted communication and strong relations with

the media and all key business and social organizations
Investment in continuous training and development

of our team members

WHAT SETS US APART

What sets us apart, above all else, is the strength and the will to keep
moving forward, taking firm steps, in a rapidly and radically changing
world. In particular, what sets us apart is the belief in growth and
progress even in hard times. Our unique character and way of thinking.
The fact that we choose what can happen instead of what can't happen.
The nonnegotiable commitment to results and success. Hard work,
dedication and creativity. Our people, who share a common vision and
work as one. Employees who choose to be truthful and honest at all
times, seeking to lead developments, while being ethical, always.

We are a company that looks ahead and chooses to move forward.

An agency that is always ready for the next day and at the same

time capable of shaping it.

AWARDS

International Awards

1 IPRA Golden World Award (2014)

2 European Excellence Awards shortlisted (2014)

4 European Excellence Awards (2011, 2009, 2008, 2007)
1 EMEA market digital award (2012)

2 Sabre Awards Certificates of Excellence (2012, 2013)
1 Digital Communication Award shortlisted (2013)

Ermis Awards

PR Agency of the year 2012
31 Ermis Awards (2004 to 2014)
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engaging, always.

H Weber Shandwick etvatl n peyahUtepn etatpela Anuootwy SxEoewy
Kat ETiikowvwviag Stebvwg, pe ypagela o 81 xwpec. H e€eldikeupévn
opada tng Weber Shandwick (thinkers, strategists, analysts, producers,
designers, developers and campaign activators) €xet kepSloet Ta
ONUAVTIKOTEPA TIAYKOOULA BPaBela yLa TNV KaoTopo, SNULOUPYLKH Kat
e 18laltepo avtikTuto S0UAELA TG, avapeaa Toug To «Ad Age A-List
Agency» yia to 2014, «<European Excellence Awards Agency of the Year»
yla to 2014, «The Holmes Report Global Agency of the Year» yia to
2014 kaL TapdMnAa aroteAel To o moAuBpaBeupévo agency otnv
YEWYPAPLKT {wvn EMEA amoktwvtag avw amo 350 BpaBeia kat
Slakploelg og ypovikd dtdatnua 11 xpovwv. H Weber Shandwick etvat
LEpoG Tou Interpublic Group (NYSE: IPG).

Engaging, Always.

AUTO onuaToSOTEL pLa Vea eTtoxr) otnv ETikotvwvia kat to marketing,
TNV Engagement emtoyr). AlQVUOUE pLA ETTOXM TIOU OAOL KAl OAQ
AMNAeTILEpo UV PETAEY TOUC, e Ta brands kal ta B¢épata ta ortola
TIpayPatevoVTaAL, PECA ATTO JLd EVTEAWS VEQ OTTTLKN. IUEPQ,

Ol KATAVAAWTEC Kal oL TIEAdTEG elvat autol TTou €pyovtal ato
TIPOOKNVLO, ATTOKTWVTAC TOV EAEYXO aTo TA brands Kal TLC ETILXELPOELG
KAl SLAPOPPWVOUV TLG SIKEC TOUG LOTOPLEG.

>tn Weber Shandwick avtihapBavopacte autr) Tn VEa eToy €TELSN
QVEKABEV EUTIAEKAPIE TOUC KATAVAAWTEC KAl TOUC TIEAATEC a€ OULNTAOELC
TIOU TOUC apopoUlv. H emtuyla plag etalpetag oruepa épyetat

peoa amod «otopleg» TNC (storytelling) Tou elval evoLawépouaeg,
TIPOOWTILKEG KAl AUBEVTIKEG. ATTALTEL TNV KATAVONON TNG VEAG

SUvapng TTou aockouv oL advocates. Apa engaging, always.

Mavtou Kat Ttavta yla 0AouC pdc otnv Weber Shandwick.

Meploadtepa otolyela:

www.webershandwick.gr
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Ol YNHPELIEL MAL

Public Affairs kat MoAttikr Etikowvwvia
Brand PR

Digital PR

Etaiptki @rjun

Aaelplon Kploswv

Story telling

Financial Communications
Health Communication
Buwotpotnta

Etatpikr) Kowwvikr) EuBuvn
Texvoloyla, Yyela
XPNUOTOOLKOVOLKEG YTINPEDLEG
Events & Lifestyle Marketing

EMIEIPIA

OL KUpLoL kKAdSoL atoug omoloug Spactnplomoleltal n
Weber Shandwick atnv EAAGSq, elvat ot mapakdtw:
Digital

Alaviko Epmoplo kat Avaduxn

Tpoeua kat Motda

PappakeuTIKN Blopnyavia

Ta&isla kat ToupLopog

Kwntr tnAgpwvia Kat TNAETILKOWWVIEG

FMCG

Atatpoyn

Health Advocacy & Health Impact

Media and Entertainment

Real estate

KuBepvntikol Opyaviopot



webetvce NNZ AOYAEYOYME

engaging, always.

Eumvéoupe. AteyelpoupE. YTIOKWVOULE. ALAUOPQWVOULE LOEEG
TIPOKELWEVOU VA 08NYOULE €TALPELEG KAL ETILYELPNOELG Eva Brua
UTtPOooTd. BonBoupe Toug avbpwIoug va OKEPTOVTAL Kal va SpOuV LE
SLAPOPETLKO TPOTIO, TIPOKELEVOU Va Tautidovtal pe To brand kat va to
EKTIPOOWTTOUV. ETLSEIKVUOULE TETOLo Babuod S¢opeuonc Kat
ETLEEELOTNTAG TTOU SV UTTOPEL va CLUYKPLOEL LE Kavevav, TIouBevd.
Méoa amno toug Topelc eEeldikeuonc pag, oSnyoUlE To Koo o€
EVOLAPEPOV TIEPLEXOUEVO KAl SNULOUPYOUNE EUTIELPLEC TTOU €yelpouV.

TI MAL =EXOPIZEI

Elpaote pla aplywc ToAUEBVIKN eTalpeia pe ypageia o€ 81 YwpPeC
Qvd TOV KOO0, TIAPEXOVTAC OAC TA TIPOVOULA LAG JEYAANG
emxelpnong: €i¢ Babocg €peuva, TtponyueVn TexvoAoyla

KaL TTIOPOUC yLa QVATTTUEN.

AUTO TToU Ttpaypatikd xapaktnpilel tn Weber Shandwick etvat

n opadikdTNTa Kat oL out-of-the-box 1&6€e¢. YTtdY0C pag elvat

Va AELOTIOLOUHE SLAPOPETIKEG LOEEC KAl TIPOOEYYLTELG

LIE TOV TILO QTTOTEAECUATIKO TPATIO.

>tn Weber Shandwick, elpaote pla Snutoupykr opdda avbpwrwy Tou
XAPACCOUV GTPATNYLKM KAl SNULOUPYOUV EVSLAPEPOV TIEPLEXOUEVO.
‘Exoupe TTAB0C yla TN SOUAELA pag Kal elaoTe TIARPWCE KATAPTIOHEVOL
VLA TOUG TTEAATEG pag. Q¢ pLa Stebvng etatpela, ToteUoupe otnv
£UWOLA TNC ETTOLKOSOUNTLKNAC OouVEPYaOtag, we ToV TIAEOV

olyoupo §pdpo TTpog TNV eTttuyia.

H emoyr| tou Engagement pmopel va elvat Katt VEo yla TToAOUG

AMG OYL yLa epdc. O eVOTEPVIOPOC TWY ATIALTOEWY

TNG KABE eTToX NG €lval ato DNA pag.

To tabog, n emdeELoTNTA Kal N apootwar) pag amote ouV
artapattnra otolela yla Tnv emtuyla Twy TEAATWY Jac.
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AIAKPIZEIL (BPABEIA)

Awebvn Bpapeia

European Excellence Awards 2012: National / Regional
Campaigns (Greece, Cyprus), Nespresso
European Excellence Awards 2013: Crisis Management

Ermis Awards

Ermis Gold

Localization of international concept, /SUZU
Corporate Reputation Management, Nespresso
Corporate Governance, Coca-Cola HBC

Best Low Budget PR Campaign , (ayapordadteia
Kwvatavtviéng

Ermis Silver

Corporate Reputation Management: Mateutik)
['uvaikoAoyikr KAwikr PEA

Corporate Governance: Nespresso

Localization of international concept: Pokerstars
Corporate Governance: Coca-Cola HBC

Brand Communications: Aouuiénc ManaydAoc
Integrated campaign: Airfasttickets

Reputation Management for companies, Government
agencies, Crisis Management: [Iepipepeia ATTKIG
Events: Nespresso

Ermis Bronze
Corporate Reputation Management: Maptvomoudog A.E.
Corporate Governance: MapdmouAog A.E.




b
Shandwick WHO WE ARE

engaging, always.

Weber Shandwick is a leading global public relations firm with offices in
81 countries. The firm's diverse team of thinkers, strategists, analysts,
producers, designers, developers and campaign activators has won the
most prestigious awards in the world for innovative, creative approach-
es and impactful work, including being honored as a “2014 Ad AgeA-List
Agency”, the"2014 European Excellence Awards Agency of the Year” and
“The Holmes Report's 2014 Global Agency of the Year”. At the same
time, Weber Shandwick is the most awarded agency in EMEA area
acquiring over 350 awards and distinctions during 11 years.

Weber Shandwick is part of the Interpublic Group (NYSE: IPG).

Engaging, Always.

A new era in Communications and Marketing. The Engagement Era.
It's a time when people are engaging with each other and the brands
and issues they care about in entirely new ways. Today, people

are taking control from the brands and organizations that used

to do most of the talking and shaping their own stories.

At Weber Shandwick, we understand this new era because engaging

people in conversations that matter to them is what we've always done.
Winning today requires storytelling that's relevant, personal

and genuine. It means understanding the new power that trusted
advocates wield. So, engaging, always and everywhere for all of us

at Weber Shandwick.

More information:

www.webershandwick.gr
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WHAT WE DO

Public Affairs

Brand PR

Digital PR

Corporate reputation

Crisis communications and issues management
Story telling

Financial Communications

Health Communication
Sustainability

Corporate Social Responsibility
Technology, Health communications
Financial services

Events & Lifestyle Marketing

TEAM EXPERIENCE

The main sectors which Weber Shandwick operates
in Greece, are the following:
Digital

Retail and leisure

Food and beverage
Pharmaceutical industry

Travel and tourism

Mobile and telecoms

FMCG

Nutrition

Health Advocacy & Health Impact
Media and Entertainment

Real estate

Government institutions



b
Shandwick HOW WE WORK

engaging, always.

We Inspire. We Incite. We shape ideas to move companies and
organizations forward. We get people thinking and acting in new ways
so they connect with and advocate for the brand. And we do it with

a level of commitment and expertise that is simply unmatched

by anyone, anywhere. Across our practice groups and specialty areas,
we engage audiences with compelling content to create emotional
experiences that drive participation.

WHAT SETS US APART

We are a multinational company with offices in 81 countries worldwide,
providing all the benefits of an enterprise: in-depth research, advanced
technology and resources for development.

What really characterize Weber Shandwickis the teamwork and the
out-of-the-box ideas. Our goal is to utilize different ideas and to
approaches, in the most efficient manner.

At Weber Shandwick, we are a creative group of people who devise
strategy and create interesting content. We are passionate about our
work and we are fully qualified for our clients and deeply knowledge-
able about their businesses. And while we are a big, global organization,
we believe that collaboration is the best way to succeed.

The Engagement era is new to some, but not to us. The requirements of
each era are in our DNA. Passion, skills and dedication are essential
elements for the success of our customers.
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AWARDS

International Awards

European Excellence Awards 2012: National / Regional
Campaigns (Greece, Cyprus), Nespresso
European Excellence Awards 2013: Crisis Management

Ermis Awards

Ermis Gold

Localization of international concept, /SUZU
Corporate Reputation Management, Nespresso
Corporate Governance, Coca-Cola HBC

Best Low Budget PR Campaign, Konstantinidis Pastry

Ermis Silver

Corporate Reputation Management: RFA
Maternity Gynecology Clinic

Corporate Governance: Nespresso

Localization of international concept: Pokerstars
Corporate Governance: Coca-Cola HBC

Brand Communications: Loumidis Papagalos
Integrated campaign: Airfasttickets

Reputation Management for companies, Government
agencies, Crisis Management: Region of Attica
Events: Nespresso

Ermis Bronze
Corporate Reputation Management: Marinopoulos S.A.
Corporate Governance: Marinopoulos S.A.
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‘Bvwon Etatpuwy Alagnplong & Emkovwviag EMAdog
Yriepet&ou 7, 105 58 ABrjva

T.210-3246.215
F: 210-3246.880
E: edee@edee.gr

www.edee.gr



