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ATIOTEAEEMATQN
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AGENCIES

Ziedéxn etaipeldv Emxowvwviag / Siapnuioukdv (Méin EAEE). O1 anavthoeig
Toug mapouoidlovial avd 6unvo pe eddxiom Bdon n=100. g epwthoeig
IIPOUIIOAOYIOUWYV AIIAVIOUV Y1d TOUG IIPOUIIOAOYIOHOUG TWV IIEAATWV TOUG

ADVERTISERS

Liedéxn peydAwv diapnuilopévwv — Kupiwg rieddteg pedov EAEE —
QVTIIIPOOWIIEVOUV T0 0UVOAO Tng ayopds. O1 anavinoeig toug
nnapouvoidlovial avd 3unvo pe eAdxiom Bdon n=100

O1 gpwtwpevol arnaviolv yid tnv €mxeipnon otnv ornoia €ival oteAéxn

Kaanox

O1 gpwtwpevol annaviolv yia v ayopd otnv onoia Spaoctnpiomnoieital
n emxeipnon otnv ornoia €ival oteAéxn

To pwro, 8eltepo, tpito ka1 tétapto 3unvo (quarter) k&GOe xpovidg

To rpdto ka1 evtepo 6unvo (semester) k40e xpovidg

Ta mocootd avagépoviar nmdvia oe avbpwrioug, 6x1 oe mood n dAlou eidoug
auv€noeig/peiwoelg. I[I.x. AEN avaBewpnbnke o npoumodoyiopdg katd 15% mpog
1a mdvw AANA 15% twv otedexov Sndwvouv 611 o ripounodoyiopdg avabewpndnke

1poG ta NAvw — Ayvwoto 11éco

Ta anoteAéopata ng €épeuvag napouvoidlovial wg 10ofuyia. To 100l0y10
eival 1o amotéAdeopa g agaipeong 6cwv ava@EPouv Jia peiwon og pia
gpwinon amd exeivoug mou avagpépouv pia avénon. [laipver npég and
—100 éwg + 100."Eva 6etikd 10000y10 Seixvel avEnon oe oUykplon Ye 10
rponyouUpevo tpipnvo v éva apvnukd deixvel peiwon. ‘Ooco peyalditepn
eival n anéxkAion amnd 10 pndév, 1éoco peyailiepn n aAdayn.
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web, display ads, social media _] 25
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marketing, apps, websites

Direct Marketing:
direct mail, email,
door-to-door, catalogue

Sales Promotion:

) 1
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)

Coupons, Trade incentives
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S2 2023

tv, press, radio,
cinema, outdoor

Offline paid media: E! 4

Online paid media:
web, display ads, social [ | 25
media ads, banners, I | 25
pop-ups, Google

Other platforms: 29
SEO, Social media, content 20
marketing, apps, websites

Direct Marketing: 1

direct mail, email, door- 2

to-door, catalogue

Sales Promotion: _| 15
0

In-store/POS promotions,
Coupons, Trade incentives
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