AmtoteAéopata €peuvag

Etoipdobnke yia v EA ard mv




Tautdtnta tng’Epeuvag

HFORECOMDM__s eival ula €pguva 0O1KOVOHU1KOU
kKAipatog nnou gotiadel

- a@’ &v6G oug EKTINNOELIG OTEAEXWV
Siapnuifopévev yia v mopeia ng
E€MIXEIPNONG T0UG addd xal, yevikétepaq,
tou KAAS0ouU otov onoio §pactnpiomolovvial

— a@’ etépou ot0UC IPOUIIOAOYIOHOUG
tpnpdtwv marketing yia ug evépyeieg
uvnootnpi§ng twv mnpoidéviwv toug: H 16€a
eival 61 UPnAOdtePoOl NpoUnmoAoylopoi
aviikatontpi{ouv aAld xai mnpooiwvi{ouv
avantulakéqg tTAoE€1G omnv ayopd, eved
avtiotoixa HelwWpEVoOl mpounmoAoyiopoi
aviikatontpifouv Ka1 npooiwvifouv
UQPECIAKEG TAOEILG.

Id1aitepn épgaon oto Seiypa g €peuvag
Sivetar oe Oi1a@nuiotikéG etalpeieqg
10U amavtoyv yia 1ou¢ MPOUMOAOY1OH0UG
marketing twv nmelatdv  woug:  Kabe
Si1apnuiotirn €pxetal oe ema@n pe moAAoulg
neldateg, and 61apopeTIKOUG XWPOUG — €101 Ol
€EKTIPNOELC TwV 81apnuiotdv A€itoupyouv
wc expert opinions nov cupnAnpdvouv 11g
NPWTIOYEVEIG EKTIPNOELG TwV S1a@nuiopévwy.

H FORECOMM_s opyavwvetalr ané tnv EAEE
KAl n ouAdoyn twv mAnpo@opiwyv yivetal and tnv
Abacus SA avd 3punvo amnd tov AgkéufBpio tou
2016 péxp1 onpepa.
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Tavutétnta tng’Epeuvac

A\

2. YAAOTH LTOIXEIQN

On line, 6opnpévo epwtnparoddylo
péong didpkeiag ~7-8°

LYMMETEXONTEX

— Epmopixkoi AieuBuviég

— AievBuviéc Marketing n

— XreAéxn nmapdpoiag
appodiétniag

A\

I"'ENIKEYZH & ETrKYPOTHTA
ATIOTEAEEMATQN

To k&0Oe vuro-Geiypa enAPKWG
AVTIIIPOOWIIEUTIKS Y1d Tov KAGSo tou
(emkowvwvia/Siapnmibuevol), to
oUVOAO ATAWG evVOEIKTIKO.

A\

Kaarywnu

Etaipeieq pe é6pa otnv EAAGSa,
Srapnpilduevor & etaipeieq emk/viag

EAaaxixTo AEITMA

ANA KYMA n ~ 150
TEAEYTAIO KYMA
n = 151

A\

2YXNOTHTA AIETATQrHY

Avd 3unvo, 4 popég 1o xpdvo

(Q1, Q2, Q3, Q4)
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Kyma

2019 Q4
2019 Q3
2019 Q2
2019 Q1
2018 Q4
2018 Q3
2018 Q2
2018 Q1
2017 Q4
2017 Q3
2017 Q2
2017 Q1
2016 Q4

Kyma

2020 Q4
2020 Q3
2020 Q2
2020 Q1

Tavutétnta tng’Epeuvac

ITrouroymenNe: IIEPiOAOI
LYAAOTHY XTOIXEIQN

IANOYAPIOZX 2020
OKTQBPIOZ 2019
IOYAIOZ 2019
ATTPIAIOYX 2019
IANOYAPIOZ 2019
OKTQBPIOZ 2018
IOYAIOZ 2018
ATTPIAIOYX 2018
IANOYAPIOZ 2018
OKTQBPIOX 2017
IOYAIOZ 2017
ATTPIAIOYX 2017
AEKEMBPIOZ 2016 - JANOYAPIOZX 2017

IIEPIOAOE TYAAOTHZ ITOIXEIQN

IANOYAPIOYX 2021 - Q4 2020
OKTQBPIOZ 2020 - Q3 2020
IOYAIOZ 2020 - Q2 2020

AEN I[TPATMATOIIOIHOHKE METPHXH
Adyw mavénuiag COVID19

AEITMA

n =154
n =163
n=174
n =154
n=175
n = 157
n =153
n = 162
n =185
n =169
n = 161
n = 158
n =181

AEITMA
n = 151
n = 158
n =170
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['Awoocdp1l Baoikwv Opwv

Ziedéxn etaipeidv Emxowvwviag / Siapnuiouk®v (Méin EAEE). O1 anavthoeig

AGENCIES

Toug mapouoidlovial avd 6unvo pe eddxiom Bdon n=100. Zug epwthoeig
IIPOUIIOAOYIOUWYV AIIAVIOUV Y1d TOUG IIPOUIIOAOYIOHOUG TWV IIEAATWV TOUG

ADVERTISERS

Liehéxn peydAwv diapnuilopévwv — kupiwg rreddteg pedov EAEE —
QVTIIIPOOWIIEVOUV T0 0UVOAO Tng ayopds. O1 anmavinoeig toug
nnapouvoidlovial avd 3unvo pe eAdxiom Bdon n=100

O1 gpwtwpevol arnaviolv yid tnv €mxeipnon otnv ornoia €ival otedéxn

Kaanox

O1 gepwtwpevol anaviolv yia v ayopd otnv onoia Spaoctnpiomnoieital
n emxeipnon otnv omnoia €ival oteAéxn

To pwro, 8eltepo, tpito ka1 tétapto 3unvo (quarter) kGOe xpovidg

To npto ka1 evtepo 6unvo (semester) k40e xpovidg

Ta mocootd avagépoviar nmdvia oe avbpwrioug, 6x1 oe mood n ddlou eidoug
av€noeig/peiwoelg. I[I.x. AEN avaBewpnbnke o npoumodoyiopdg katd 15% mpog
1a mdvw AANNA 15% twv otedexov SnAwvouv 611 o rmpounodoyliopdg avabewpndnke

1poG ta NAvw — Ayvwoto 11déco

Ta anoteAéopara g €peuvag napouvoidlovial wg 10oduyia. To 100l0y10
eival 1o amotéAdeopa g agaipeong 6cwv ava@EPouV Jia peiwon og pia
gpwtnon amd exeivoug mou avagpépouv pia avénon. [laipver npég and
—100 éwg + 100.’Eva 6tk 10000y10 Seixvel av€non oe oUykplon Ue 10
rponyouUpevo tpipnvo v éva apvnukd deixvel peiwon. ‘Ooco peyalditepn
eival n anéxkAion ané 10 pndév, 1éoco peyailtepn n aAdayn.
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Advertisers
loolUyio extipnong
VEVIKNG KATAOTAONG
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Advertisers
loolUyio extipnong
VEVIKNG KATAOTAONG

26
01 2019 . @EI
|E— 43
Q2 2019 — 22
| | 52
Q3 2019 | | 47
[ | 6 3
Q42019 — m
Q1 2020
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-3
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Advertisers
Empépoug Seikteg emxeipnong
ed. 1
loolUy10

Q4 2016
19 ( e—
-11
Q1 2017 14
-8
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Q2 2017 11
-10
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Q3 2017 szo
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1
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Q1 2019
Q2 2019
Q3 2019
Q4 2019

Q1 2020

Q2 2020

Q3 2020

Q4 2020

Advertisers

Empépoug Seikteg emxeipnong

Lel.2

loolUyio

18
21

70 60

Zhtnon

40 30 20 10 (0] 10 20 30 40 50 60 70

AnmaoxololGuevol Tipég

2L YNOAIKA: O1 S1apnuidépevol gaivovial va npocapuodovral otug
ouvOnxeg g mavdénpiag, pe o KAipa onupepa va Kiveitai oe enineda
avtiotoixa pe autd npw ané 2 Xpovia

— -



Advertisers

2UvoAlkKoil mpoUnoAoyiopod

eVeEPYE1IWV marketing e

o 19 8 17 13 10 (2) 13
o
-3
10 —
20 —
30 =—=
40 —
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Year to date
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Advertisers
J,uvoAlkol mpoUnioAoyiopol
evepye1WV marketing ze 2

12 () 22 27 13

‘16 =
. 21
30 —
40 —
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2019 2019 2019 2019 2020 2020 2020 2020

O

Year to date

Loppwva pe ta otedéxn twv S1apnui{opévwyv, n tdon peiwong wv
npounoloylopwv marketing ouvexiletal xata 10 40 3pnvo wu
2020 (-15)

«— -



Advertisers
[IpoUmmoAoyicpoi kai

IIT Kopa | mNOvAPIOS 2020 avabewphoelic avd evépyela

Q4 2020
Offline paid media: 5 C-

tv, press, radio, cinema, outdoor

Online paid media:

web, display ads, social media ] l 19

ads, banners, pop-ups, Google

Other platforms:
SEO, Social media, content ] I 21

marketing, apps, websites

Direct Marketing:

direct mail, email, 5 C-
door-to-door, catalogue

Sales Promotion:
In-store/POS promotions, .j 4
Coupons, Trade incentives

PR (=

‘Epeguva Ayopdg ] 1

Year to date

Me e€aipeon tnv nmpowOnon npoiéviwv
nou kiveitar eEAa@pa Oetika.

n €KTipnon yia 6Aeg tig GAAeqg
evépyeieg marketing (offline media,
direct marketing, pr) eivai apvnthfl,
Kiveital SnAadn otnv katetBuvon
peiwong mge énoiag enévéuong
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Advertisers
[IpoUmmoAoyiocpoi kail

avabewpnoeiq¢ avd evePYELA zerl

On Line Paid Media

I | 36

B A 1B
| | 40

OB | 34
| 12

S I 4 |
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Q22018 EEEE—] 32
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Q3 2018 I | 25
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Q42018 I | 27
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Other On Line Platforms
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Q1 2019

Q2 2019

Q3 2019

Q4 2019

Q1 2020

Q2 2020

Q3 2020

Q4 2020

Advertisers
[IpoUmmoAoyiocpoi kail
avabewpnoelqc avd evEPYELA zer2

[ | 37
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] 30

 ru
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I | 49
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I ) 25
[ | 26

On Line Paid Media

Other On Line Platforms
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Advertisers
[IpoUmmoAoyicpoi kail
avabewpnoeigc avd evepyela

b 7 042016
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Off Line Paid Media
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Advertisers
[IpoUmmoAoyiocpoi kail

I Kopa | 1ANOYAPIOR 2020 avabewphoelc avd evépyela
Q42016 E}zs

Q1 2017 11
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Q32017 12

Q4 2017 10
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Q32018 — 1
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Sales Promotion
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Advertisers
[IpoUmmoAoyiocpoi kail
avabewpnoeigc avd evepyela
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Q4 2020 5 q
-t r-rr 111 [ |
70 -60 50 40 30 20 10 0 10 20 30 40 50 60 70

Direct Marketing
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Q4 2016
Q1 2017
Q2 2017
Q3 2017
Q4 2017
Q1 2018
Q2 2018
Q3 2018
Q4 2018
Q1 2019
Q2 2019
Q3 2019
Q4 2019
Q1 2020
Q2 2020
Q3 2020

Q4 2020

Advertisers

[IpoUmmoAoyicpoi kail

avabewpnoeigc avd evepyela
C

o) g

L L I = A [

a

PR

O1 mpounoAoyiopoi yia PR avagépoviar mrwtikoi nén amné mv apXn wou
2020 mp1v tnv mavénpia kai 1o €10¢ KAeivel Ye Yia apKETA 10xupn apvntu&ﬁ

npoBAsyn (-9)
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Advertisers
[lpoUmoAoyiopoi kai

avabewpnoelc avd evépyela
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Epeuva Ayopdg
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Agencies
loolUyio extipnong

T Ko | mvovRon200. YEVIKNG KATACTAONG
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S2 2016
S1 2017
S2 2017
S1 2018
S2 2018
S1 2019
S2 2019
S1 2020

S2 2020

Agencies
Empépouqg deikteq emxeipnong
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[IpoUmmoAoyiopol ka1
avabewpnoeigc avd eveépyela

Offline paid media:

tv, press, radio,
cinema, outdoor

Online paid media:
web, display ads, social
media ads, banners,
pop-ups, Google

Other platforms:
SEOQ, Social media,
content marketing,
apps, websites

Direct Marketing:
direct mail, email,
door-to-door,
catalogue

Sales Promotion:
In-store/POS promotions,
Coupons, Trade
incentives

PR

‘Epeuva Ayopag

S2 2020

-14

Advertisers

O1 81apnu1otéc CURNPWVOUYV pe
toug S1apnui{épevouqg 6cov apopd
mv tdon unép wv online
EVEPYELWV (media ka1 mMAatpoppeg)

Agencies
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Eicaywyn xaivotopiwv
AOyw COVID-19

COVIDIO9

Néeg S1adikaoieq
napaywyng /
Sieknepaiwong

Néa mpoidévra /

urnpeocieg

Néeg pébobor marketing

216xeuon VEWV IIEAATWV

Néeg ouvepyaoieg

Néa xavdhia emxkoiwvwviag

Néo nepiexdpevo
€IMKOIVWVIAG

EpBdbuvon oxéong
Mag/vwv - Etaipeidv

89
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I

[ | 53
| | 33

| | 43
| | 45

| | 89
| | 7 8
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I 63

ermk/viac [ | 47
2
Kapia ané autég 4
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Agencies

Advertisers
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