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OUARTERLY SURVEY OF COMMUNICATIONS BUDGETS

H FORECOMM_s eival pia €¢peuva O1KOVOHIKOU KAipatog rou eotiadel

— a@’ evé¢ oug EKTINNOELC OTEAEXWV Srapnulopévwv yia v MOpPEeia
G EMIXEIPNONG 0Ug addd xal, yevikdiepa, tou KAAOOU otov omoio
dpaotnpiomnolovvial

— a@’ etépou otoug POUMOAOYIoN0UG tTunpudtwv marketing
yia TG evEépyeleg vnmootnpi&ng twv rnpoiéviwv touq: H 18¢a eival éu
uPnAotepol MPOoUIIOAOYIOHOi avuxkaromtpifouv alld kai
npooiwvifouv avantuf1aKkEg TAoELG omy ayopd, evd aviiotoixa
HEIWHREVOL IIPOUIIOAOYIONOI avuikatomtpiouv ka1 mpoolwvi{ouv
UQPECIAKEG TACELG

Id1aitepn épgpaon oo Sciypa g €peuvag divetal oe Sla(pn}llothéC
€TA1PELIEG mou amavtolv yia toug IPOUNOAoylopoUug marketing twv
nedatwv toug: Kdbe Si1apnuiotikn ¢pxetal oe ema@n pe moAAouUq neldateg, amnd
S1apopetikoUg XWpPOUG — €101 o1 SKtlpfloelq Twv S1apnuictwv Aeitoupyouv
ws expert opinions II0U CUMIIANPWVOUV TIG MPWTIOYEVEIG EKTINNOEILG TWV
Srapnuilopévwv

H FORECOMM_s opyavwvetal arné tnv EAEE ka1 n cuAloyn twv mAnpo@opiwnv
yivetar aé tnv Abacus SA avd 3unvo ané tov AeképPpio tou 2016 péxpl ocnpepa.

LYAAOTH XLTOIXEIQN KaAaYwH
On line, Sopnpévo epwinpatoddyio Eraipeieq pe €6pa omv EAAGSq,
péong didpkeiag ~5° Srapnuilépevor & etaipeieg emk/viag

LYMMETEXONTEXL EAaxizTo AEITMA
ANA KYMA n = 150

— Epmopixoi Aieubuviég TEAEYTAIO KYMA
— AieuBuviégc Marketing n n=174

— XteAéxn rnapopolag
appodidéniag
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I'ENIKEYZH & ETrKYPOTHTA

ATNIOTEAEZMATQN A N

To x&Be und-Geiypa enaprwg LYXNOTHTA AIEZATQIHE
QVTIIIPOOWIIEUTIKS Yia ToV KAAdo

tou (emkowwvia/8irapnuiléuevol), Avd 3unvo, 4 opég 1o xpdvo
10 oUVOAO AMAWG eVOLIKTIKO. (Q1, Q2, Q3. Q4)

IIEPIOAOX EYAAOTHYE XTOIXEIQN AEITMA
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FORECOMM_s ["Awoodpl Baocikwv Opwv

DUARTERLY SURVEY OF COMMUNICATIONS BUDGETS

Zredéxn etaipeidv Emkowwviag / Siapnuiouxkdv (Méin EAEE). O1 anmavinoeig
Toug rapouocidlovial avd 6unvo pe eAdxiotn Bdon v=100. X1g epwtnioeiq
IIPOUIIOAOYIOPWVY AIIAVIOUV y1d TOUG IIPOUIIOAOYIOHOUG TWV IIEAATWYV TOUG

AGENCIES

ADVERTISERS

Yredéxn Srapnuilopévwv — Kupiwg reddreg pedwv EAEE —
QVTIIIPOoWIIEUOUV TO 0UVOAo TngG ayopdq. O1 armavinoelg toug
nnapouoidlovial avd 3unvo pe eddxiotn Bdon v=100

O1 gpwtwpevol aravioUV yid Tnv €mixeipnon otnv omnoia eival oteAéxn

Kaanox

O1 gpwtwpevol anaviolv yia v ayopd otnv onoia Spaoctnpiomnoleital
n emxeipnon otnv omoia eival oteAéxn

To mpwrto, Seltepo, 1pito ka1 tétapto 3unvo (quarter) k4Oe xpovidg

To npto ka1 Seltepo 6unvo (semester) kK40e xpovidg

Ta mocootd avagépovial ndvia oe avbpwrioug, 6x1 oe tood n dAlou eidoug
auv€noeig/peinoeig. I1.x. AEN avabewpnbnke o mpournoloyiopds katd 15%
rpog 1 mdvw AANA 15% twv otedexdv Sndwvouv 6t o mPoUToAoy1opog
avaBewpnbnke mpog 1a KAtw — Ayvwoto 11éco

Ta anoteAéopara g €peuvag napouvoidlovial wg 10oduyia. To 100l0y10
eival 1o amotéAdeopa g agaipeong 6cwv ava@EPouV Jia peiwon og pia
gpwtnon amd exeivoug mou avagpépouv pia avénon. [laipver npég and
—100 éwg + 100.’Eva 6tk 10000y10 Seixvel av€non oe oUykplon Ue 10
rponyouUpevo tpipnvo v éva apvnukd deixvel peiwon. ‘Ooco peyalditepn
eival n anéxkAion ané 10 pndév, 1éoco peyailtepn n aAdayn.
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Advertisers
FORECOMM_s , , ,
QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS. Enlpepouq SSIKTSC QHIXSIPHOHC

| 14 Kipa | omozz018
Q4 2016 _ _3d=lu IOOZUYIO

Q1 2017

Q2 2017

Q3 2017

Q4 2017

Q1 2018

Q2 2018

Q3 2018

Q4 2018

Q1 2019

Q2 2019
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Zhtnon Anmaoxololpevol Tipég
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Advertisers
FORECOMM_s , . ,
QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS Z U AVA O }X 1K O 1 Hp O U T1 O }X OY]_ Op O 1
| IAKopa | owosz019 evepyelv marketing
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30 ==
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10 —
20 —
230 —
40 —

S2 2016 S1 2017 S2 2017 S1 2018 S2 2018 S1 2019

O

Year to date

To np®to 6pnvo tou 2019 xAeiver pe empuraxuxda OeTIKEC
EKTIPNOEILG (+ 8) twv S1apnuifopévewv yia Toug npoinoloyiopoug mou
agopouv evépyeleg marketing
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Advertisers
FORECOMM_s i ,
QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS H p OU HO}XOY]_O]:J_O]_ KO_]_
| IN Kopa | omosz019 avabewphoelic avd evépyela
Offline paid media: _3@ Q2 2019

tv, press, radio, cinema, outdoor

Online paid media:

web, display ads, social media _] 36

ads, banners, pop-ups, Google

Other platforms:
SEO, Social media, content _] 30

marketing, apps, websites

Direct Marketing:

direct mail, email, -4 C.
door-to-door, catalogue

Sales Promotion:
In-store/POS promotions, -3 5
Coupons, Trade incentives

PR (=

‘Epeuva Ayopag -3 [

Year to date

Ia ug vnédoineg svépyeleq
marketing w 100%y1a twv
EKTIUNOEWV K1voUvTal KOVIA OTo
undév (amé -4 ¢ws +9), un
emtpénoviag npoodoxkieq yia
Osapatikég aAdayég
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[IpoUmmoAoyiocpoi kail
avabewpnoeigc avd evepyela
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O] | | 4
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Q42017 ] 41
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Q12018 ] 29
—  JE&
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Other On Line Platforms
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avabewpnoelc avd evépyela
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QUARTERLY SURVEY OF COMMUNICATIONS BUDGETS.
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Q4 2016
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Q2 2019

Advertisers
[IpoUmmoAoyicpoi kail
avabewpnoeigc avd evepyela
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Direct Marketing Sales Promotion

H 81a0€e0on v
S1apnuiépevwv yia

eNEVOUON oe evépyeieg

Direct Marketing
napapével EAAPPQA

apvntikn (-4) yia ékto

ouvexopevo 3unvo
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FORECOMM. s Advgtisers /
cuen e o oo s [IpoUmmoAoyiopoi kai
| IA Kopa | ovoz2019 avabewphoelc avd evépyela
Q4 2016 C-j 5
Q1 2017 ]!_l 8
Q2 2017 [] 1
Q3 2017 5 [.:]
Q4 2017 1
Q1 2018 5 E.
Q22018 .33
Q3 2018 1 [lj
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|
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PR ‘Epeuva Ayopdg

O1 S1apnuifépevol
ETIOTPEPOUV OF chacppd
apvntikég 81a0éoeig
6oov a@opd otnv erévéuon
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dnpociwv oxéoswv (-4)
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S1 2019

Offline paid media: 5
tv, press, radio,

. -17
cinema, outdoor

Online paid media:

web, display ads, social 37
media ads, banners, 29

pop-ups, Google

Other platforms:

SEO, Social media, %} 33
content marketing, 32

apps, websites

Direct Marketing:

direct mail, email, -6
door-to-door, -2

catalogue

Sales Promotion:

In-store/POS promotions, E 3

Coupons, Trade 3

incentives

0

PR s

‘Epeuva Ayopag 0 -34
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Advertisers Year to date Agencies
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