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BIG DATA DEFINITION

It’s estimated that

2.5 QUINTILLION BYTES
[ 2.3 TRILLION GIGABYTES 1
of data are created each day

i
LIS,

40 ZETTABYTES

[ 43 TRILLION GIGABYTES 1

of data will be created by
2020, an increase of 300
times from 2005

6 BILLION
E PEOPLE
have cell
phones

2029

Most companies in the
U.S. have at least

100 TERABYTES
( 100,000 GIGABYTES |

WORLD POPULATION: 7 BILLION of data stored

Modern cars have close to
100 SENSORS

that monitor items such as
fuel level and tire pressure

The New York Stock Exchange
captures

118 OF TRADE
INFORMATION

during each trading session

Velocity

ANALYSIS OF
STREAMING DATA

By 2016, it is projected
there will be

18.9 BILLION
NETWORK
CONNECTIONS
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The
FOURV’s
of Big

data into four dim

As of 2011, the global size of
data in healthcare was
estimated to be

150 EXABYTES

[ 161 BILLION GIGABYTES ]

By 2014, it's anticipated
there will be

420 MILLION
WEARABLE, WIRELESS
HEALTH MONITORS

4 BILLION+
HOURS OF VIDEO

are watched on
YouTube each month

You

30 BILLION You
PIECES OF CONTENT ‘
are shared on Facebook

every month

400 MILLION TWEETS

are sent per day by about 200
million menthly active users

¥

¥

06 -

1IN 3 BUSINESS
LEADERS

don't trust the information
they use to make decisions

Poor data quality costs the US
economy around

$3.1 TRILLION A YEAR

/ N
Wik Veracity
\ t 4 UNCERTAINTY

~ OF DATA

in one survey were unsure of
how much of their data was
inaccurate

Sources: McKinsey Global Institute, Twitter, Cisco, Gartner, EMC, SAS, 1BM, MEPTEC, QAS
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WHAT ABOUT MARKETING
Marketing Technology Landscape

September 2012
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91% of senior corporate marketers believe that
successful brands use customer data
to drive Marketing decisions



WHAT ABOUT MARKETING

Ta b I e 1 Demographic data 74%
N I R D N

Types of dztye'::::‘ee:t:r: Customer transaction data 6 4%
I I N D D
Question: Which of the Customer usage data 60%
following kinds of customer =
data does your marketing Social media content created o
department collect or by customers and targets 35%
have accessto? . | | |
Social network ties and influence
o)
hetween customers and targets 33 %

Customer mobhile
phone/device data

Digital Data || N
Traditional data [ | ] | | I I | I |
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39% say their own company’s data is collected too infrequently or not
real-time enough

65% of marketers said that comparing the effectiveness of marketing
across different
digital media is “a major challenge” for their business

57% are not basing their marketing budgets on any ROl analysis

22% are using brand awareness as their sole measure to evaluate their
marketing spend



WHAT ABOUT MARKETING

Ta b | e 2 We have too little or no 29%

customer/consumer data

Biggest challenges to use I

hi " ; Our data is collected too infrequently o
B GRS or is not real-time enough 39%

The lack of sharing data across our organization is an 51%
obstacle to measuring the ROl of our marketing o

We are not able to link our data together at the o
level of individual customers 42%

We aren't using our data to effectively personalize 4; ‘y
our marketing communications ) /70

nugg.ad ist ein Unternehmen von
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Collect meaningful customer data from a variety of sources,
including real-time data.

Link that data to metrics developed for measuring marketing ROI

Share data across the organization, linking datasets together at the
customer level

Utilize this shared data to effectively target and personalize marketing
efforts to customers



THE PROMISE OF PROGRAMATIC MARKETIG

dispersed data
together and make it
actionable in a )
digital world






nugg.ad IS BASED IN BERLIN
WITH OFFICES ACROSS EUROPE

— Founded 2006 in Berlin
— Since 2010 nugg.ad is a company of
Deutsche Post DHL

— Europe’s largest targeting platform & branding technology
expert with offices in Berlin, London, Copenhagen,
Paris, Warsaw, Amsterdam, Hamburg & Cologne

— Cooperation with major European publishers, sales
houses, media agencies & SSPs, e.g. VivaKi, Axel Springer,
BBC Worldwide, smartclip, OMD, Microsoft and many more




THE MISSION

audiences audliences



GATHERER-HUNTER




BROAD SET ON AUDIENCES FOR VARIOUS
CAMPAIGN OBJECTIVES

social demographics
product interests
Branding Optimiser
Brand Audience Targeting
behavioral targeting

(intent-) data/3' party

Branding Key Performance Indicators Performance

* Re-Targeting on a product level not offered by nugg.ad

nugg.ad is a company of h
Deutsche Post DHL nugg.ad




- ... - | AUDIENCE UNIVERSE

GMSUMER BENAVIOUR £ AT T o
< s

?RODUCT INTERES s

AFFINITIES

:
iy
Fivg N0 "faamo

s4noug 1398

SPECIFIC opTiMisATION OFF

~ BRAND AWARENESS

- BRAND AFFINITY
~ PURCHASE INTE

nugg.ad ist ein Unternehmen von
Deutsche Post DHL




YOUR DATA, YOUR BUSINESS,
ONE SOLUTION

M nugg.ad DMP M Data provider
as a neutral, data keeps full data
secure platform control

M Internal reportings on

M Datareportings

per object/month the used data via

adserver

nugg.ad is a company of
Deutsche Post DHL




Extensive

combinable
Reach

Data Segments

SUCCESS FACTORS
FOR DMPs

Strictest Level 7 1 Advanced Rights

of Users Privacy Management

nugg.ad is a company of
Deutsche Post DHL




VARIOUS TYPES OF DATA —
1ST PARTY OR 3RD PARTY

Potential buyers on automotive portals

Data from e-commerce systems, e.g. users
who intend to buy consumer electronics

Real-time weather data

... unlimited other possibilities

OOO®



PROGRAMMATIC PREMIUM SOLUTIONS




GROWING MARKET
RTB & PROGRAMMATIC MEDIA

Estimated share of RTA on total Display
sales in Germany

250

20%

208

150 - i

10m - - ]

5B - - - b
— I

o - - - - - 1

2010 2011 2012 2013 2014 2015

RTB MARKET GERMANY
source: International Data Corporation (IDC) 2012



THE PROGRAMMATIC ECOSYSTEM
WITH nugg.ad

AD
EXCHANGE
AGENCY DEMAND SIDE SUPPLY SIDE
AD

{ | hnugg.ad-

PLATFORM /4

nugg.ad: COMPATIBLE WITH DIFFERENT INTERFACES, E.G.
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nugg.ad PROGRAMMATIC DEMAND
OFFER

3rd party/
intent
2EiE MediaMath - .
3 &
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Brand o
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Targeting
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